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We’re  Newport  Media 

The  Northeasts  Largest  Shopper  Publisher 

Newport  Media  is  the  Northeast’s  newly-formed  giant.  Each  week  our 
shopper  publications  reach  over  1.7  million  households  in  New  York,  New 
Jersey  and  the  Philadelphia  metro  regions. 

But  we’re  really  no  bigger  than  the  neighborhoods  we  serve.  And  since 
we  have  117  zones  with  an  average  circulation  of  14,500  copies,  we  can  target 
advertising  messages  for  a  single  location  in  Cherry  Hill,  New  Jersey  or  a 
furniture  chain  with  40  locations  in  Brooklyn,  Staten  Island  and  Long  Island. 

We  offer  a  full  menu  of  products  that  include  results-oriented  ROP,  free¬ 
standing  inserts,  print  &  deliver  capabilities,  mailed  coupon  booklets  and 
customized  direct-mail  programs,  all  featuring  near  100%  penetration  levels. 

Whether  you  want  to  target  your  message  throughout  the  high  income 
Northeast  marketplace  or  just  a  small  part  of  it...Newport  Media  is  here  today 
with  the  targeting,  saturation  and  economics  that  should  be  part  of  your  media 
mix. 

If  you’d  like  to  know  more,  call  Tom  Reilly,  our  Vice  President  of 
Marketing  at  516-393-9251. 

There’s  more  to  come,  stay  tuned. 


250  Miller  Place,  Hicksville,  New  York  11801-1826 


GMA  Production  System  PC-based  software  defines  inserter  intelligence.  Our  Plans^“  mailroom  management  tool, 
integrated  with  Circulation's  database,  Advertising's  orders,  and  Production's  capacity,  organizes  daily  and  Sunday  runs. 
Networked  with  Lincs^“  packaging  line  control  on  SLS2000  inserters,  you  can  target  your  FSI's  more  precisely  to  your 
customer's  customer  by  tailoring  insert  packages  to  reactors'  interests. 
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more  than  200  other  newspapers  have 


Choose  GMA,  the  company  with  integrated 


21st  century  mailroom  smarts  up  and  running  today. 


Member  of  the  MULLER  MARTINI  Group 


My  A  More  Intelligent  Machine 
Is  Your  Most  Intelligent  Choice. 


GMA's  second  generation  packaging  and  distribution  systems  represent  major 
advances  in  product  processing.  They're  not  only  yielding  greatly  increased  net 
throughput,  but  are  also  integrating  newspaper  publishing  functions  to  enhance 
bottom-line  performance. 


The  GMA  SLS2000’^'^  inserting  system  sets  new  standards  with  features  largely  based  on. customer  input.  Capabilities 
include  double  production  (up  to  40,000  copies  per  hour),  quicker  set-up  and  change-over  times,  precise  small  product 
feeding,  and  delivery  numbers  that  optimize  the  production  window. 
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CALENDAR  H  '  ABOUT  AWARDS 


JANUARY 

12-17  Newspaper  Association  of  America  Operations 
SuperConference,  Hilton  in  Walt  Disney  Worid 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

FEBRUARY 

12- 15  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

21-23  Great  Lakes  Newspaper  Production  Conference, 

Hyatt  on  Capitol  Square,  Columbus,  Ohio 

MARCH 

6-9  Investigative  Reporters  and  Editors/National  Institute 
for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Marketing 

Executives  Wmter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,  Washington,  D.C. 

27-30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

MAY 

4-7  International  Newspaper  Marketing  Association  67th 
Atmual  Conference,  the  Biltmore  Hotel,  Los  Angeles 
30-31  North  Carolina  Press  Association  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
HiU,  N.C. 

JUNE 

4-7  National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 

12-15  Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

25- 28  Associated  Press  Sports  Editors  Convention,  Hyatt 

Regency,  Vancouver,  B.C. 

26- 28  Association  of  Alternative  Newsweeklies, 

Bonaventure  Hilton,  Montreal 

JULY 

17-20  North  Carolina  Press  Association  124th  Annual 

Convention,  Sea  Trail  Plantation,  Sunset  Beach,  N.C. 
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PNPA  AWARDS.  The  Sentinel,  in  Carlisle,  and  the  Times 
Express,  in  Monroeville,  won  top  honors  in  the  1S>96 
Newspaper  of  the  Year  Contest. 

It  is  sponsored  by  the  Pennsylvania  Newspaper  Publishers’ 
Association  Foundation. 

The  Sentinel,  division  4,  placed  first  among  daily  newspa¬ 
pers,  and  Times  Express,  division  6,  placed  first  among  week¬ 
lies. 

The  Sentinel  also  took  top  honors  in  last  year’s  competi- 
tion.The  win  by  the  Times  Express  is  its  fourth  in  as  many 
years. 

The  Valley  News  Dispatch,  inTarentum,  won  the  PNPA 
Foundation’s  G.  Richard  Dew  Aw'ard  for  journalistic  service, 
and  the  Pottsville  Republican  won  the  foundation’s  public 
service  award. 

The  Diversity  Award  was  given  in  two  categories.  The  daily 
winner  was  the  Lansdale  Reporter,  which  won  for  the  third 
year  in  a  row. 

The  Chester  County  Press,  in  Oxford,  won  among  the 
weeklies. 

MtONREY  MEDIA  AWARDS.  The  Donrey  Media  Group  has 
announced  the  winners  of  the  1996  Donrey  Awards  Program, 
which  is  in  its  2S>th  year. 

The  Las  Vegas  Review-Journal  took  six  first-place  awards. 

It  won  in  all  three  photography  categories  for  newspapers 
over  15,000  circulation. 

The  Morning  News,  Springdale,  Ark.,  followed  with  three 
first-place  awards. 

Winners  of  the  1996  Donrey  Awards  for  Excellence  are: 

For  general  promotion  under  15,000  circulation,  the  Moberiy 
(Mo J  Monitor-Index-,  aver  15,000,  the  Vallejo  (Calif.)  Times- 
Herald. 

For  community  service,  the  Oskaloosa  Gowa)  Herald. 
Customer  service  idea,  the  Woodland,  Calif.,  Daily 
Democrat. 

External  sales  promotion.  Las  Vegas  Review-Journal. 
Internal  sales  promotion.  Morning  News. 

Retail  advertising  s;tles  innovation,  Hilo  Hawaii  Tribune- 
Herald. 

Classified  sales  innovation.  Las  Vegas  Retdeu  Journal. 
Creative  retail  advertising,  Ely  (Nev.)  Daily  Times.  Creative 
classified  advertising.  Morning  News. 

The  award  for  spot  news  went  to  the  Fort  Smith, Ark., 
Southwest  Times  Record,  feature  reporting,  Asheboro,  N.C., 
Courier-Tribune-,  series,  Hawaii  Tribune-Herald-,  editorial. 
Southwest  Times  Record-,  sports  reporting.  Inland  Valley 
Daily  Bulletin,  Ontario,  Canada;  page  one,  Chico  (Calif.) 
Enterprise-Record. 

Honors  for  production  went  to  the  Las  Vegas  Revieu<- 
Joumal,  circulation  growth  under  7,500,  Ely  Daily  Times-,  cir¬ 
culation  growth  over  \5,(Xyd, Morning  News-,  circulation  pro¬ 
motion,  Lompoc  (Calif.)  Record. 

For  news  photography,  under  8,000,  Fort  Bragg  (Calif.), 
Advocate-News-,  news  photography,  over  8,000,  Las  Vegas 
Review-Journal-,  feature  photography  under  8,000, 

Pawhuska  (Okla.)  Jourrml-Capital-,  feature  photography 
over  8,(XK),  Las  Vegas  Review-Journal-,  sports  photography 
under  8,000,  Red  Bluff,  Calif.,  TtaiTy  News;  sports  photography 
over  8,000,  Las  Vegas  Review-Journal. 
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The  API  Experience 


Find  out  how  we  move  you.  To  more  compelling  news  content,  increased 
circulation,  better  profits.  For  50  years  the  American  Press  Institute  has  provided 
training  and  management  development  of  the  highest  quality  for  newspaper 
professionals  and  journalism  educators.  Share  the  vision. 

API.  We  shake  your  world  every  day. 


Fifty  Years  of  Excellence 


American  Press  Institute 

11690  Sunrise  Valley  Drive,  Reston,  Virginia  20191 
Phone:  703-620-3611  Fax:  703-620-5814 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  ISS4,  i\ewspapentom,  March  1892;  The  F(>urth  Estate,  March  1, 
1894;  Editors  Publisher,  )\iae  29, 1901;  /trfiierrtstn^,  June  22, 1925. 

James  Wright  Brown.  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  EmeriUis  Robert  U.  Brown  ion  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  itxt  ii7| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  lexi  1 16| 


.THE  FOURTH  ESTATE 


A  Team  Effort 


Executive  Editor  John  P  Consoli  i™  22S| 
Senior  Editor  George  Gameau  |aa  22.t| 

Associate  Editors  David  Astor  im  226| 

Jodi  B.  Cohen  i™  22V| 
Dorothy  Giobbe  Icm  227| 
Stacy  Jones  loa  22ki 
Laura  Reina  len  2221 
Jim  Rosenberg  loa  2241 

Midwc'st  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Ciersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  loo  2.401 
Art  Director  Hector  W.  Marrero  inn  2211 
Art/Graphic  Assistant  Lery  Chan 
Editorial 

Production  Manager  Robert  Rivera  icxi  2201 


An  EARLYMORNING  electrical  fire  on  Nov.  14  destroyed  the  com¬ 
puterized  page  makeup  system  at  E&Fs  New  Yoik  office.  It  also 
caused  about  $100,000  worth  of  damage  in  the  production 
department  and  the  adjoining  newsroom. 

Readers  received  their  Nov.  16  and  Nov.  23  issues  on  schedule,  and 
this  issue  was  also  completed  and  sent  out  on  time.This  was  no  small 
accomplishment  —  and  there  are  many  who  should  be  complemented. 

The  newsroom  ceiling  and  floors  had  sustained  heavy  water  and 
smoke  damage,  but  within  a  day,  the  front-end  system  was  running  and 
the  editorial  staff  was  producing  copy,  albeit  under  adverse  conditions. 

Within  two  days,  the  computers  necessary  to  lay  out  and  design  the 
magazine  were  purchased  and,  although  the  production  department  was 
operating  in  a  makeshift  fashion,  we  were  producing  the  magazine. 

It  will  be  a  few  weeks  until  all  the  renovations  are  completed  and  the 
offices  are  back  to  normal,  but  readers  will  continue  to  receive  their 
weekly  copy  of  E&P  —  thanks  to  the  efforts  and  teamworic  of  many. 


vice  President  Advertising  Michael  J.  Dardanu  im  1441 

Sales  Representatives  Joanne  Koenig-sbetg  icm  i48| 

(New  York)  Betsy  Maloney  inu  I4<>| 

Sales  Representatives  Anthony  R.  George 
(Chicago)  Richard  H.  Henrichs 

Western  Regional 

Advertising  Manager  Michael  Rogers 

Production  Manner  Carol  Blum  icxi  I6(>| 

Brian  C.  Ogden,  Assistant  im  I64| 

Classified 

Advertising  Manager  Shawn  Olson  loa  2<)4| 

Hazel  Preuss.  Assistant  1™  2941 

Circulation 

Marketing  Director  David  Williams  ion  24«i 
Fulfillment  Manager  Marlene  Hazzard  icxt  2hui 
Information  Services  Shqipe  Malushi  |c«  .44i| 

Promotion  Mant^er  Lawrence  J.  Bumagiel  ica  140| 

Denniston  Brown,  Assistant  1™  isii 


Serving  The  Core 

A  RECENT  CONFERENCE  in  New  York  City  yielded  a  consensus 
that  digital  publishing  won’t  be  profitable  for  at  least  another 
decade. 

At  the  same  conference,  Martin  Nisenholtz,  president  of  digital  ser¬ 
vices  at  the  New  Yoik  Times  Co.,  pointed  out  that  about  80%  of  online 
users  are  not  print  subscribers. 

What  this  seems  to  indicate  is  that  newspapers  must  continue  to  con¬ 
centrate  on  meeting  the  needs  of  their  core  readers,  who,  in  most 
instances,  are  not  now  online  users.  Exploring  and  experimenting  with 
online  editorial  products  is  one  thing,  but  to  do  so  at  the  expense  of  the 
print  product  at  this  point  does  not  seem  to  be  prudent.  — J.C. 
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LETTERS  TO  THE  EDITOR 


Community 

newspaper 

perspective 

Hoag  LEVINS’ NOV  2, 1996  article 
in  Editor  &  Publisher, '"Denyrng 
The  Revolution,”  brought  to  light  many 
interesting  questions  concerning 
Internet  use  by  community  newspa¬ 
pers.  As  co-chairman  of  the  National 
Newspaper  Association’s  New  Media 
Committee,  I  wanted  to  share  some  of 
the  information  I  learned  while  attend¬ 
ing  the  same  NNA  convention. 

While  Mr.  Levins’  presentation  was  in 
progress  at  the  convention,  several  aca¬ 
demicians  from  schools  of  communica¬ 
tion  across  the  nation  were  presenting 
their  research  fmdings  at  the  1S>96 
Community  Building  Symposium  spon¬ 
sored  by  NNA  and  the  Huck  Boyd 
Center  for  Community  Media. 

Bruce  Garrison,  a  faculty  member  at 
the  University  of  Miami,  shared  some 
interesting  facts  from  his  research  of 
small  daily  newspapers  with  circulation 
under  30,000.  Some  of  these  included: 

♦  Sixty-one  percent  of  small  dailies 
surveyed  use  online  services 
♦  Thrity-four  percent  use  them  week¬ 
ly  or  more  often 

^  Forty-three  percent  assign  reporters 
to  conduct  online  searches  for  news 
gathering 

I  don’t  know  if  Mr.  Levins  stayed  for 
the  entire  convention,  but  one  of  the 
best  attended  meetings  of  the  conven¬ 
tion  was  held  on  Thursday  when  Mark 
Ciampi  and  Bob  Perry  from  Volunteer 
State  Community  College  in  Gallatin, 
Tenn.,  instructed  convention  attendees 
on  how  to  construct  home  pages  for 
their  newspapers. 

In  addition  to  serving  as  co-chairman 
of  NNA’s  New  Media  Committee,  1  also 
serve  on  the  organization’s  board  of 
directors  representing  Alabama, 
Georgia,  Florida,  South  Carolina  and  my 
native  Mississippi.  A  quick  check  of 
these  states  on  E&Fs  excellent  Web 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.coiii 


sites  (www.mediainfo.com.)  revealed  of 
the  62  papers  in  these  states  who  have 
Web  sites,  29%  (18)  have  circulations 
less  than  30,000.  In  fact,  37%  (23)  were 
weeklies. 

Community  newspapers  have  led 
our  industry  in  incorporating  new  tech¬ 
nologies  such  as  offset  printing  and  dig¬ 
ital  photography.  The  best  attended 
seminar  at  the  last  three  NNA  conven¬ 
tions  has  been  Michael  Kienitz’s 
instruction  on  digital  photography. 
Mickey  has  helped  hundreds  of  com¬ 
munity  newspapers,  like  our  small  daily 
here  in  Oxford,  Miss.,  to  introduce  digi¬ 
tal  photography  into  their  plants. 

Community  newspaper  publishers 
may  be  cautious  as  they  explore  the 
publishing  opportunities  on  the  Internet 
primarily  because  their  margin  of  error 
is  smaller  than  that  of  their  contempo¬ 
raries  at  large  newspapers.  But  they  do 
recognize  the  importance  of  an  elec¬ 
tronic  presence  in  their  community  to 
help  ensure  they  remain  the  primary 
information  provider  in  their  area. 

Dan  Phillips 

Phillips  is  the  co-chairman  of  the 
New  Media  Committee  of  the 
National  Newspaper  Association  and 
works  at  the  Oxford  (Miss.)  Eagle 

Pioneering  Eagle 

Thanks  TO  debra  Gersh 

Hernandez  for  her  fine  report  on 
the  recent  Pew  Center  for  Civic 
Joumalism/Nieman  Foundation  sympo¬ 
sium  on  election  coverage  (E&P,  Oct. 
5).  She  did  an  excellent  job  summariz¬ 
ing  the  wide-ranging  discussion,  per¬ 
forming  a  valuable  service  for  editors 
interested  in  the  subject. 

However,  1  did  want  to  respond  to  a 
statement  made  in  the  article’s  second 
paragraph:  “Four  years  ago,  a  handful  of 
media  outlets,  notably  the  Charlotte 
(N.C.)  Observer,  began  experimenting 
with  a  process  called  civic  journalism.” 

Please  understand  that  1  don’t  want 
to  take  anything  away  from  the 
Observer  or  any  of  the  fine  newspapers 
that  have  pioneered  this  important 
movement. 

However,  as  former  managing  editor 
of  the  Wichita  (Kan.)  Eagle,  I  feel  com¬ 
pelled  to  set  the  historical  record 
straight. 

The  Eagle  is,  in  knowing  circles,  con¬ 


sidered  the  crucible  of  civic  journalism. 
Beginning  in  1989  and  1990,  the  paper 
embarited  on  several  notable  experi¬ 
ments,  including  an  election-coverage 
project  that  became,  in  large  part,  the 
basis  of  the  Observer/PoyntCT  Institute 
project  of  1992.  A  considerable  body  of 
research  conducted  by  Knight-Ridder 
Inc.  during  that  time  chronicles  the 
paper’s  success  in  developing  new, 
meaningful  election  coverage  strategies 
that  have  become  commonplace  in 
1996. 

The  paper’s  subsequent  “People 
Project”  is  widely  considered  the  pio¬ 
neering  civic  journalism  effort. 

Eagle  editor  W.  Davis  “Buzz”  Merritt 
joined  with  NewYoric  University  profes¬ 
sor  Jay  Rosen  to  launch  Rosen’s  Project 
on  Public  Life  and  the  Press  which, 
with  the  help  of  the  Knight 
Foundation,  the  Kettering  Foundation 
and  the  American  Press  Institute,  has 
done  much  of  the  work  to  institutional¬ 
ize  public  or  civic  journalism. 

Ed  Fouly,  in  preparing  his  initial  pro¬ 
posal  for  the  Pew  Center  for  Civic 
Journalism,  made  Wichita  one  of  his 
first  stops. 

I  do  not  know  why  the  Eagle's 

(See  Letters  on  page  29) 

Newspaperdom* 

50  YEARS  AGO _ Brig.  Gcn.  Carlos  P 

Romulo,  Philippine  delegate  to  the 
United  Nations  and  former  newspa¬ 
perman,  proposed  a  world  press  con¬ 
ference  for  consideration  of  an  inter¬ 
national  system  for  the  allocation  of 
newsprint. 

Rep.  John  Taber  of  New  York  is 
speariieading  an  economy  drive  in 
Congress  to  liquidate  information 
offices  of  government  agencies. 
Releases  and  other  publications  are  so 
numerous  one  person  couldn’t  count 
them,  he  said,  charging  the  Capitol 
press  corps  with  becoming  lazy  and 
dependent  on  handouts. 

The  Los  Angeles  Herald-Express 
resumes  publication,  havir^  been 
closed  by  strikes  since  Sept.  4. 

From  Editor  &  Publisher 
November  30,  1946 
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EVERY  SATURDAY  SINCE  1884 


Advertiser 

Friendly 


Newspaper  Association 
of  America  launches 
initiative  to  improve 
industry's  relationship 
with  advertisers 


BY  DEBRA  GERSH 
HERNANDEZ 


HE  Newspaper 
Association 
of  America  is 
launching  a 
major  initiative 
called  Partners 
2000  that  is  designed  to 
improve  the  industry’s  rela¬ 
tionship  with  advertisers. 

“We’ve  been  hearing  for 
years  —  and  it’s  more  focused 
recently  —  that  one  of  the 
biggest  complaints  about 
newspapers  by  the  advertis¬ 
ing  industry  is  that  they  are 
too  difficult  to  do  business  with,”  commented  NAA 
president  and  CEO  John  E  Sturm. 

To  that  end,  Partners  2000  will  begin  with  a  focus 
on  improving  the  product,  the  business  process  and 
production. 

Advertisers  involved  with  the  project  will  be 
regional  and  local,  as  opposed  to  national. 

Tlie  three-to-four-year  project  is  led  by  a  steering 
committee  headed  by  Dick  Gottlieb,  president  and 
CEO  of  Lee  Enterprises. 

As  an  association,  it  is  NAA’s  role,  according  to 
Sturm,  to  help  the  industry  become  more  advertiser 
friendly.  “We’re  not  talking  about  rates,”  he  said. 

The  NNN  will  not  be  directly  involved  in  this  pro¬ 
ject,  as  its  goal  is  not  to  sell  ads,  but  to  improve  the 
process. 

The  project,  coordinated  by  Summit  Media  Part¬ 
ners  of  Denver,  Colo.,  will 
begin  after  the  first  of  the  year 
at  a  couple  of  pilot  newspa¬ 
pers  and  is  to  include  input 
from  their  advertisers,  using  a 
“value  chain  analysis”  to  exam¬ 
ine  the  efficiency  of  the  ad 
process  from  beginning  to 
end. 

Although  streamlining  and 
efficiency  are  sometimes  seen 
as  euphemisms  for  cutbacks 
and  layoffs,  Sturm  said  that  is 
“not  the  name  of  the  game. 

This  is  about  the  process  of 
improvement.” 

The  ultimate  goal  of  the 
project  is  to  create  an  “indus¬ 
trywide  model  of  how  to  do  it 
right,”  Sturm  explained,  noting 


that  while  different  papers 
have  different  needs,  this  will 
focus  on  the  common  factors. 

In  addition,  production 
standards  will  be  looked  at,  as 
well,  perhaps  aided  by  send¬ 
ing  trainers  to  small  and 
medium  papers  needing  assis¬ 
tance. 

A  parallel  project,  launched 
by  the  technology  commit¬ 
tee,  will  see  40  experts  exam¬ 
ining  the  possibilities  for  con¬ 
sistent  color  in  newspapers 
and  setting  standards  for  gen¬ 
eral  color  quality’. 

“We  think  this  has  an  excellent  chance  of  suc¬ 
cess,”  Sturm  said  of  Partners  2000.  “The  timing  is 
right.  The  market  is  more  competitive;  there’s  more 
advertising  choices.There’s  a  greater  need.” 

Sturm  said  that  the  only  risk  is  “some  dues 
money  ”  —  and  NAA  has  the  option  to  bail  out  of 
the  project  at  several  points. 

The  initial  phase,  which  will  be  the  most  costly,  is 
conservatively  expected  to  cost  about  S750,000 
over  12  to  18  months.  As  it  is  implemented,  in  the 
second  phase,  there  will  be  some  cost  sharing  with 
the  industry,  but  that  has  yet  to  be  determined. 

“We  spent  considerable  money  on  telecom  [leg¬ 
islation].  That  dwarfs  this  initiative.  It’s  not  an  insur¬ 
mountable  number  for  a  $26  million  association,” 
Sturm  noted. 

“Our  goal  is  for  newspapers  of  all 
sizes  to  adopt  common  business  prac¬ 
tices,  procedures,  common  product 
standards,  perhaps  a  common  core 
rate<'ard  structure,  to  make  newspa¬ 
pers  easier  to  be  bought  anywhere  in 
the  country,”  Sturm  commented.  “We 
want  to  take  out  the  complexity  and 
difficulty  of  dealing  with  newspa¬ 
pers.” 

"Our  goal  is  for  newspapers  of  all  sizes 
to  adopt  common  business  practices, 
procedures,  common  product  standards, 
perhaps  a  common  core  rate-card 
structure,  to  make  newspapers  easier 
to  be  bought  anywhere  in  the  country. 
We  want  to  take  out  the  complexity  and 
difficulty  of  dealing  with  newspapers." 
—  John  Sturm,  NAA  president  and  CEO 
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BY  M.L.  STEIN 

Embattled  Reporter 
Wins  Award 
Amidst  Controversy 

Gary  WEBB,  THE  embattled  reporter  of  a 
controversial  San  Jose  Mercury  News 
series  linking  the  CIA  to  a  Los  Angeles 
drug  operation,  was  honored  as  “Journal¬ 
ist  of  the  Year”  in  a  ceremony  that  was  clouded  by  at 
least  one  complaint. 

The  award  was  given  by  the  Northern  California 
chapter  of  the  Society  of  Professional  Journalists, 
some  of  whose  members,  it  was  learned,  called  the 
board’s  attention  to  the  choice  in  view  of  the  flap 
over  the  series. 

One  of  them,  San  Francisco  Examiner  managing 
editor  Sharon  Rosenhause,  said  in  an  interview  she 
objected  to  the  board  about  its  decision  based  on 
the  fact  that  the  series  “is  a  work  under  question.” 

“Three  very  reputable 
newspapers  have  expressed 
doubts  and  questions  about 
the  stories,”  she  added.  “There 
were  other  candidates  for  the 
award.” 

Recently,  Rosenhause  took 
strong  exception  to  a  Mer¬ 
cury  News  story  wrongly  pre¬ 
dicting  that  the  Examiner 
would  shortly  be  folded  in  a  Hearst  Corp.  buyout  of 
the  San  Erancisco  Chronicle,  with  whom  the 
Examiner  is  in  a  joint  operating  agreement. 

But  she  insisted  her  view  of  the  award  to  Webb 
had  nothing  to  do  with  the  Mercury  Neu’s'  sale 
story.  “And  I  told  this  to  the  [SPJ]  board,”  she  said. 

Webb  was  defended  in  statements  by  board  mem¬ 
bers  Bruce  B.  Brugmann,  editor  and  publisher  of  the 
San  Erancisco  Bay  Guardian,3.nd  Ema  Smith, chair¬ 
man  of  the  department  of  journalism  at  San  Fran¬ 
cisco  State  University. 

Brugmann  praised  the  reporter  for  his  “courage 
and  enterprise”  in  writing  a  story  with  “great 
impact.” 

Smith  said  that  when  she  became  aware  of  the 
conflict  over  the  drug  series  she  found  no  reason  to 
change  her  vote. 

“Although,”  she  added,  “1  would  be  surprised  if 
there  are  not  some  of  our  members  who  have  seri¬ 
ous  misgivings  about  the  award  to  Gary  Webb.” 

SPJ  chapter  President  Peter  Y.  Sussman  told  E&P 
the  award  decision  by  SPJ’s  board  of  directors  was 
made  before  Webb’s  series,  “The  Dark  Alliance:  The 
Story  Behind  the  Crack  Explosion,”  came  under  fire 
from  the  Washington  Post,  New  York  Times,  Los 
Angeles  Times  and  which  cast  doubts  on 

its  accuracy. 

Sussman  said  the  chapter’s  board  of  directors 
decided  to  stick  to  its  decision  despite  the  attacks 
on  the  series,  but  acknowledged  that  the  presenta- 


San  Jose  Mercury 
News  reporter,  whose 
series  linked  the 
CIA  to  L.A.  drug 
operation,  is  honored 


tion  remarks  by  Dave  McEl- 
hatton,  news  anchor  for  KPK- 
TV  in  San  Francisco,  were 
written  to  reflect  the  conflict. 

McElhatton  noted  Webb’s 
“long  record  of  fine  investiga¬ 
tive  woric”  and  that  his  stories 
had  sparked  investigations 
and  hearings  by  the  CIA,  U.S. 

Senate,  the  Justice  Depart¬ 
ment,  as  well  as  cries  of  out¬ 
rage  from  black  leaders  and 
public  officials,  who  de¬ 
manded  a  probe  of  its  allega¬ 
tions. 

He  then  acknowledged  the 
media  criticism  of  the  series, 
adding;  “A  full  airing  is  neces¬ 
sary  and  good  for  us  all.  But 
the  chapter  is  convinced  that 
the  best  journalism  is  that 
which  is  not  afraid  to  venture 
into  controversial  areas  of 
overwhelming  national  signif¬ 
icance.” 

Sussman,  a  former  San 
Francisco  Chronicle  editor,  said  in  a  statement  to 
E&P-.  “The  doubts  raised  by  the  series  are  neither 
definitive  nor  without  their  own  credibility  prob¬ 
lems,  but  obviously  our  award  cannot  be  taken  as  an 
endorsement  of  every  word  or  every  fact  in  the 
series  —  or  of  the  interpretations  that  have  been 
put  on  the  series  in  the  months  following  our  deci¬ 
sion.” 


Mercury  News  reporter  Gary 
Webb  was  defended  in  state¬ 
ments  by  SPJ  Northern  Califor¬ 
nia  chapter  board  member 
Bruce  B.  Brugmann,  editor  and 
publisher  of  the  San  Francisco 
Bay  Guardian  (above)  who 
praised  the  reporter  for  his 
“courage  and  enterprise"  in 
writing  a  story  with  “great  im¬ 
pact." 


In  response  to  a  question,  Sussman  said  that,  with 
the  exception  of  Rosenhause,  no  SPJ  member  asked 
him  to  rescind  the  award. 

“However,”  he  added,  “1  did  get  calls  from  mem¬ 
bers  asking  if  1  knew  there  had  been  questions 


raised  about  the  series.” 

Webb,  who  was  present  at 
the  dinner  along  with  Mer¬ 
cury  News  executive  editor 
Jerry  Ceppos,  received  a  huge 
round  of  applause  with  sev¬ 
eral  people  in  the  audience 
giving  him  a  standing  ovation 
as  he  received  the  award. 

Later,  the  40-year-old  Webb, 
who  has  won  several  other 
journalistic  awards,  coolly 
rejected  the  sniping  at  his 
series,  commenting;  “It’s  mys¬ 
tifying  to  me.  Nothing  in  their 
stories  says  there  is  anything 
wrong  with  what  1  wrote.  In 
fact,  they  have  confirmed 
every  element  of  it.” 

Ceppos,  who  has  defended 
Webb’s  revelations  for  the 
past  several  weeks,  did  so 
again  and  promised  additional 
disclosures. 

“There’s  still  a  lot  more  life 
in  this  story,”  he  said. 

(See  Embattled  on  page  29) 


ries  are  neither  definitive  nor 
without  their  own  credibility 
problems,  but  obviously  our 
award  cannot  be  taken  as  an 
endorsement  of  every  word  or 

every  fact  in  the  series _ " 

—  Peter  Y.  Sussman,  SPJ 
Northern  California 
chapter  president  and 
former  San  Francisco 
Chronicle  editor 
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BY  ALLAN  WOLPER 


Bashful 

Basher 


PETER  SACKS,  A  pseudonym  for  a 
reporter  who  became  a  journalism 
professor  at  a  West  Coast  community 
college,  has  written  a  blistering 
first-person  account  of  his  campus 
experience. 

He  also  suggests  that  faculty  members  who  defy 
administrators  anxious  to  please  the  students  are  in 
danger  of  losing  their  jobs  and  are  denied  tenure. 

But  journalism  instructors  believe  Sacks’  refusal 
to  identify  himself,  the  college  or  the  people  he 
interviewed  raises  questions  about  his  research. 

Sacks,  42,  says  his  resume 
includes  stints  at  newspapers 
on  the  East  and  West  Coast, 
mostly  covering  business  and 
the  environment. 

Sacks  said  students  at  his 
college  terrorized  professors 
into  giving  them  high  marics, 
often  taking  their  case  to 
timid  administrators  or  threat¬ 
ening  to  destroy  an  instruc¬ 
tor’s  reputation  on  unsigned 
classroom  evaluation  forms. 

He  alleged  that  college  offi¬ 
cials  at  financially  challenged 
institutions  were  treating  stu¬ 
dents  like  consumers,  allow¬ 
ing  them  to  purchase  high 
tuition  money  for  a  minimal 

His  allegations  were  published  in  a  book  entided, 
Generation  X  Goes  To  College,  hy  Open  Court  Trade 
and  Academic  Books,  in  Chicago. 

The  author  said  he  was  in  the  process  of  resign¬ 
ing  from  the  college  because  he  felt  he  could  not 
return  to  the  campus  after  savaging  it. 

“Having  written  the  book,  it  doesn’t  feel  right 
remaining  there,”  Sacks  explained  in  a  telephone 
interview  from  his  West  Coast  home.  “Keeping  this 
secret  and  continuing  to  teach  seemed  hypKxrritical.” 

Sacks,  who  refuses  to  disclose  his  real-life  identity, 
said  none  of  his  colleagues  knew  that  he  had  writ¬ 
ten  about  them. 

“I  did  not  want  to  embarrass  my  students  or  my 
colleagues,”  he  insisted.  “What  1  described  is  hap¬ 
pening  everywhere.  I  didn’t  want  specifics  to  over¬ 
whelm  the  larger  story.” 


Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&P. 
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Reporter,  who 
became  j-prof, 
writes  blistering 
account  of  his 
campus  experience 
under  the 
protection  of  a 
pseudonym 

grades  with  their 
amount  of  woric. 


Sacks  said  he  taught  in  a  community  college 
located  in  a  mainly  white,  working-  and  middle-class 
suburb  that  was  just  beginning  to  draw  a  substantial 
number  of  minorities. 

But  community  college  instructors  believe  Sacks 
has  committed  an  unpardonable  journalistic  sin  by 
writing  an  alleged  expose  about  a  school  without 
giving  it  a  chance  to  defend  itself. 

They  question  whether  there  is  any  difference 
between  his  book  and  Primary  Colors,  the  roman 
a  clef  of  the  1992  Clinton  presidential  campaign 
that  was  initially  said  to  be  written  by  an  author 
known  as  Anony¬ 
mous. 

The  Washington 
Post  discovered  that 
Anonymous’  real 
name  was  Joe  Klein, 
a  columnist  for 
Newsweek  maga¬ 
zine. 

“Sack’s  book 
could  all  be  made 
up,”  said  Nils  Ros- 
dahl,  the  recent  past 
president  of  the 
Community  College 
Journalism  Associa¬ 
tion  (CCJA).  “To 
make  it  real,  you 
have  to  identify  the 
place  you  are  talk¬ 
ing  about.” 

Rosdahl  said  that 
community  colleges 
that  are  in  the  CCJA 
have  won  a  hard-earned  reputation  for  excellence. 

“1  want  him  to  name  the  school,  selfishly,  so  read¬ 
ers  would  know  it’s  not  that  way  here,”  Rosdahl  said 
from  his  office  at  North  Idaho  College.  “We’ve  won 
t^\'0  Robert  E  Kennedy  Journalism  Awards.” 

Sacks  insists  that  he  has  “good,  solid,  journalistic 
reasons  for  not  identifying  the  college.  Jounudism  is 
not  a  clear-cut  science.” 

He  compared  his  fudging  of  names  and  places  to 
a  newspaper’s  concerns  about  invading  the  privacy 
of  underage  juveniles  and  victims  of  sexual  assault. 

“We  don’t  identify  adolescents,”  Sacks  noted.  “We 
don’t  name  rape  victims.When  a  newspaper  doesn’t 
identify  one  rape  victim,  it  doesn’t  mean  that  all  the 
other  women  in  the  country  could  be  that  rape  vic¬ 
tim.” 

(See  Basher  on  page  29) 


BY  DEBRA  GERSH  HERNANDEZ 


Anguish  Over 
Covering  Themselves 


ENSmVE  COVERAGE  OF  women  and 
minorities  can  be  tricky,  even  when  the 
reporters  are  themselves  women  and 
minorities. 

“The  threshold  question  is,  Is  there  a 
difference  in  the  way  you  treat  the  peo¬ 
ple  you  cover?”  said  Chicago  Sun-Times  bureau 
chief  Lynn  Sweet,  answering  herself,  “Yes  and  no.” 

Reporting  on  politics  mirrors  who  is  being  cov¬ 
ered,  Sweet  explained  during  a  panel  discussion  at 
the  Society  of  Professional  Journalists  annual  con¬ 
vention  in  Arlington,  Va.,  recently.  For  example,  when 
Jane  Byrne  was  mayor  of 
Chicago,  a  woman  appeared 
on  the  front  page  almost 
every  day.  With  Mayor  Harold 
Washington,  readers  saw  a 
black  man.  Now,  with  Richard 
M.  Daley,  the  focus  is  on  a 
while  male. 

At  the  same  time,  reporters 
control  whom  they  seek  out 
as  sources,  she  added,  noting 
that  diversity  is  important  not 
just  in  gender  or  race,  but  in  viewpoint. 

“To  some  degree,  reporters  reflect  who  they  are,” 
she  said,  adding,  “My  stories  quote  more  women.” 

Sweet  suggested,  however,  that  reporters  “avoid 
the  good-old-boy  or  good-old-girl  club  with  the  same 
old  people  saying  the  same  things  all  the  time.” 

Maria  Douglas  Reeve,  a  black  woman  who  covers 
the  state  capital  for  the  St.  Paul  Pioneer  Press,  said 
she  is  treated  differently  than  her  mostly  white  male 
colleagues,  but  it  often  is  positive,  such  as  when 
female  legislators  told  her  they  were  glad  she  had 
come  aboard. 

Nevertheless,  Reeve  said  she  does  not  “try  to  get 
in  good  with  the  girls  or  do  anything  outside  the 
ordinary”  when  covering  the  legislature. 

“In  dealing  with  women  and  minorities,”  she  said, 
“everyone  wants  to  be  treated  the  same.  They  want 
the  same  respect  and  attention  that  their  male  or 
white  colleagues  get.” 

Detroit  Free  Press  Washington  correspondent 
Lori  Montgomery,  who  is  white,  found  herself 
labeled  a  racist  by  a  black  congresswoman  who  had 
been  the  subject  of  a  Free  Press  expose. 

The  story  reported  that  Rep.  Barbara-Rose  Collins 
had  the  third  worst  voting  record  in  Congress,  had 
one  bill  passed  in  six  years  and  had  been  accused  of 
violating  the  civil  rights  of  some  of  her  staffers. 

“People  will  grab  at  whatever  they  can  to  defend 
themselves,”  she  added,  noting  that  Collins  refused 


to  be  interviewed  for  the  story. 

“You  have  to  be  scrupulously  fair  and  accurate, 
even  beyond  what  we  do  every  day,”  Montgomery 
said.  “Things  that  you  take  for  granted  when  writing 
a  negative  story  about  someone  who  can  claim 
racism,  you  have  to  go  over  extra  carefully.” 

For  example,  Montgomery  said  she  described 
Collins  as  a  caftan-wearing  grandmother,  a  charac¬ 
terization  she  questioned,  in  retrospect. 

Despite  the  pitfalls,  she  said,  ignoring  such  stories 
would  be  a  disservice  to  readers. 

Sweet  concurred,  saying,  “The  biggest  thing  to 
remember  is:  Don’t  be  naive.  If  a  story  has  legs,  fol¬ 
low  it.  You  have  to  follow  the  trail  where  it  takes 
you.” 


BY  M.L.  STEIN 

Las  Vegas  Police 
Gag  Reports 

The  las  VEGAS  Metropolitan  Police 

Department  (MPD)  has  adopted  a  policy 
whereby  it  can  classify  police  reports  as 
secret,  according  to  the  Nevada  Press 
Association  (NPA). 

The  association  said  the  department  has  broad 
discretion  to  list  police  officers’  reports  as  “secret 
investigative  files.” 

The  police  are  basing  the  policy  on  the  state 
Supreme  Court’s  so-called  “balancing  test”  deci¬ 
sion.  But  in  a  recent  suit  filed  by  KOLOTV,  in 
Reno,  against  the  police  department  there,  the  high 
court  ruled  in  fevor  of  the  station.  Applying  the 
balancing  test,  it  said  the  value  of  public  access  in 
the  case  outweighed  the  reasons  for  not  disclosing 
investigative  reports. 

KOLO  sued  to  open  records  of  the  closed  crimi¬ 
nal  investigation  of  brothel  owner  Joe  Conforte. 

Still,  said  NPA,  the  Las  Vegas  police  say  they  are 
using  the  court’s  balancing  test  to  decide  whether 
records  are  public. 

NPA,  which  has  asked  its  attorney  to  explore  the 
police  ruling,  charged  the  MPD  with  creating  “its 
own  balancing  test,  but  the  test  is  hardly  a  bal¬ 
anced  one.” 

NPA  executive  director  Kent  Lauer  has  written 
to  the  head  of  the  MPD,  Jerry  Keller,  terming  the 
police  balancing  test  “way  off  base.” 


Panel  discusses 
need  for  women 
and  minority 
reporters  to  seek 
diverse  sources 
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BY  M.L.  STEIN 


Scuffle,  Arrest 
In  Document  Dispute 

A  REPORTER  FOR  a  California  weekly  as  she  pursued  him  around  the  reception  area. 

was  arrested  and  handcuffed  follow-  McLeod-Hoover,  who  is  five  foot  two  inches, 
ing  a  wild  City  Hall  melee  in  which  accused  Sahel  of  taking  plaques  off  a  shelf  and  toss- 
he  accused  officials  of  denying  him  ing  them  on  the  floor. 

documents  in  violation  of  the  state’s  “He  also  was  screaming  that  he  pays  our  salaries 
open  records  act.  and  that  he  had  a  right  to  carry  on  like  that,”  she 


A  REPORTER  FOR  a  California  weekly 
was  arrested  and  handcuffed  follow¬ 
ing  a  wild  City  Hall  melee  in  which 
he  accused  officials  of  denying  him 
documents  in  violation  of  the  state’s 
open  records  act. 

Steven  Sahel,  26,  of  the  Perris  Progress  in  River¬ 
side  County,  was  charged  with  suspicion  of  battery 
and  dismrbing  the  peace,  but  was  released  on  his 
own  recognizance. 

During  the  episode,  furniture  was  pushed  around 
and  a  typewriter  table  fell  on  the  foot  of  Perris’  per- 
sonnel  director  Johnny 

Heporter  charged  McLeod-Hoover. 

In  separate  interviews, 

in  incident  with  Sabel  and  McLeod-Hoover 
agreed  that  Sabel  yelled 

city  officials  over  'o^^iy  when  he  demanded 

the  papers,  but  they  differed 

deaiands  for  sharply  on  how  the  type¬ 
writer  stand  was  knocked 


records 


_  Since  last  July,  according  to 

Sable,  the  Progress,  which  is 
owned  by  his  father-in-law,  has  requested  the  city’s 
water  and  sewer  records  from  191 1  —  the  year  the 
city  was  incorporated  —  for  an  investigative  story 
on  the  safety  of  the  systems. 

“They  stonewalled  us  every  time  we  asked,”  Sabel 
said. 

When  he  went  to  City  Hall  last  month  to  renew 
his  demand,  Sabel  continued,  city  clerk  Melissa 
Morales  was  leaving  for  lunch,  but  indicated  that  her 
assistant,  Yavonne  Sims-Ward,  would  produce  the 
papers  for  him. 

After  waiting  several  minutes  with  no  sign  that 
Sims-Ward  was  getting  the  documents,  Sabel  said,“l 
began  yelling  at  the  top  of  my  voice, ‘1  want  the  doc¬ 
uments.  I  want  service.  1  won’t  leave  until  1  get  my 
documents.’  Then  I  began  pounding  a  desk  with  the 
flat  of  my  hand.  I’m  also  an  actor  and  have  been 
trained  on  how  to  use  my  voice.” 

The  commotion  drew  the  attention  of  McLeod- 
Hoover,  who  said  she  came  from  her  nearby  office 
and  tried  to  calm  Sabel,  who  wa«i  “very  loud  and 
most  intimidating.” 

From  that  point,  her  memory  of  the  episode  dif¬ 
fered  from  Sabel’s. 

“She  was  trying  to  shoo  me  out,”  Sabel  said.  “I 
tried  to  explain  my  problem  to  her,  but  she  kept  get¬ 
ting  in  my  face,  saying, ‘No,  you  have  to  leave.’  ” 

Sabel,  who  is  six  feet  four  inches,  said  he  began 
moving  furniture  between  him  and  McLeod-Hoover 


as  she  pursued  him  around  the  reception  area. 

McLeod-Hoover,  who  is  five  foot  two  inches, 
accused  Sabel  of  taking  plaques  off  a  shelf  and  toss¬ 
ing  them  on  the  floor. 

“He  also  was  screaming  that  he  pays  our  salaries 
and  that  he  had  a  right  to  carry  on  like  that,”  she 
added.“l  told  him  that  his  behavior  was  not  going  to 
get  him  what  he  wanted.” 

When  the  typewriter  landed  on  the  personnel 
director’s  foot,  she  said,  she  made  a  citizen’s  arrest  of 
Sabel. 

“He  was  going  for  the  typewriter  and  I  thought 
he  was  going  to  throw  it  at 
me,”  McLeod-Hoover  said, 
claiming  Sabel  pushed  over 
the  tyf>ewriter  table. 

Sabel  said  McLeod-Hoover 
shoved  the  table  aside  as  she 
chased  him. 

She  said  her  doctor  found 
no  bones  broken,  but  treated 
her  for  swelling. 

“I  never  threatened  any¬ 
one,”  Sabel  insisted.  “While 
she  was  chasing  me,  I  picked 
up  the  phone  to  dial  911,  but 
she  yanked  it  out  of  my  Ik 
hands.”  "I  began  yelling  at  the  top  of 

McLeod-Hoover  agreed  and  my  voice,  1  want  the 
said  she  told  Sabel  it  was  not  documents.  I  want  service.  I 
a  public  telephone.  won't  leave  until  I  get  my  doc- 

Someone  else  in  the  build-  uments.'  Then  I  began  pound¬ 
ing  apparently  did  dial  911,  ing  a  desk  with  the  flat  of  my 
because  Perris  Police  Chief  hand.  I'm  also  an  actor  and 
Jeff  Turley  arrived  and  have  been  trained  on  how  to 
ordered  Sabel  to  sit  down,  use  my  voice." 

McLeod-Hoover  said.  —  Steven  Sabel,  reporter, 

Sabel  complained  in  the  Perris  (Calif.)  Progress 

interview  that  after  being 
taken  into  custody,  he  was  placed  in  a  room  where 
two  men,  who  appeared  to  be  detectives,  interro¬ 
gated  him  at  length  to  determine  if  he  was  on  drugs. 

“I’m  a  journalist,  not  a  drug  addict,”  he  said  in  the 
interview. 

The  Progress  covered  the  incident  in  a  straight 
story  written  by  Sabel’s  wife,  Etha,  editor  of  the 
paper  and  daughter  of  owner  John  Hoban. 

Chief  TYirley  was  quoted  in  the  account  as  saying 
that  two  women  who  woik  in  City  HaU  were  “terri¬ 
fied”  to  return  to  the  building  for  fear  of  Sabel. 

Hoban  was  reported  as  stating  that  Sabel  was 
authorized  by  the  Progress  to  inspect  and  retrieve 
the  sewer  and  water  documents. 
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The  story  also  said  that  after  Sahel’s  arrest,  city  attorney  Elise 
Traynum  gave  Hoban  10  pages  of  the  documents. 

This  was  not  Steven  Sahel’s  first  dispute  with  city  officials. 
He  said  he  has  sued  the  former  mayor  for  slander  and  breach 
of  contract  after  she  allegedly  reneged  on  an  agreement 
for  him  and  his  wife  to  produce  a  play  under  municipal  auspices. 

Sahel,  who  said  he  and  Etha  are  actors  and  theatrical  pro¬ 
ducers,  commented:  “We’re  trying  to  bring  a  little  culture  to 
Perris.” 


Editor  Killed 
In  Russia 

The  editor  of  a  new  newspaper  in  the  southern  Rus¬ 
sian  city  of  Volgograd  was  found  stabbed  to  death  in  a 
pedestrian  underpass. 

Sergi  Semisotov,  editor  of  Tavern  on  Fridays,  was  well- 
known  locally  for  his  work  on  the  newspapers  Mig  and 
Novaya  Gazeta,  the  ITAR-Tass  new's  agency  reported. 

It  said  Semisotov's  pockets  and  briefcase  had  been  emptied 
and  his  shoes  stolen.  But  police  were  not  sure  robbery  was 
the  motive  for  the  slaying,  the  report  said. 

No  other  details  were  given. 

More  than  two  dozen  journalists  have  been  killed  in 
Russia  in  the  past  two  years,  most  in  breakaway  Chechnya, 
according  to  the  Glasnost  Defense  Fund,  a  human  rights 
group.  Russian  journalists  have  also  been  victims  of  gangland- 
style  murders.  —  AP 

Candidate  Uses 
Doctored  Photo 

AREPUBUCAN  congressional  candidate  in  Pittsburgh 
mailed  out  campaign  letters  with  a  doctored  newspaper 
photograph,  but  said  the  addition  of  money  bags  in  the 
incumbent  Democrat’s  hands  was  so  clearly  fake  that  there 
was  no  intent  to  deceive. 

The  photo  was  taken  by  Pittsburgh  Post-Gazette  photogra¬ 
pher  Peter  Diana.  Editor  John  Craig  said  the  photo  was  used 
and  altered  without  permission. 

The  photograph  in  letters  mailed  out  by  David  Fawcett’s 
campaign  depicts  Rep.  Mike  Doyle  (D-Pa.)  clutching  two  bags 
with  dollar  signs  on  them.  It  is  a  doctored  version  of  a  picture 
of  Doyle  raising  empty  fists  in  victory  following  the  1994  elec¬ 
tion. 

Fawcett  said  he  believed  the  photo  was  “in  the  public 
domain”  because  it  had  run  in  the  paper.  The  paper  rou¬ 
tinely  runs  a  notice  copyrighting  its  contents.  Fawcett’s  cam¬ 
paign  manager,  Frank  Perman,  said  the  newspaper’s  copy¬ 
right  covers  only  tlie  commercial  use  of  stories  and  pho¬ 
tographs. 

Doyle’s  campaign  manager,  David  Lucas,  called  the  tactic 
“gutter-level  campaigning.”  —  AP 

New  Cycle 

The  SIDNEY  (NEB.)  Telegraph  switched  from  publishing 
daily  to  three  days  per  week  as  of  Sept.  7.  The  2,650K:ircu- 
lation  paper  will  now  come  out  on  Tuesday,  Thursday  and  Sat¬ 
urday. 
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Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK  11/2S/96 

11/20/96 

11/27/95 

A.H.  Belo  Corp.  (NY) 

37.875 

37.125 

35.75 

American  Media  Inc.  (NY) 

6.125 

5.75 

4.625 

Central  Newspapers  Inc.  (NY) 

43.875 

43.75 

32.00 

Dow  Jones  &  Co.  Inc.  (NY) 

35.00 

34.25 

38.00 

Gannett  Co.  Inc.  (NY) 

77.00 

76.625 

59.75 

Gray  Comm.  Sys.  (NY) 

18.25 

18.75 

18.75 

Harte-Hanks  Comm.  (NY) 

24.875 

25.875 

21.50 

Hollinger  International  (NY)  ' 

10.875 

10.875 

11.75 

Knight-Bidder  Inc.  (NY)# 

40.75 

40.625 

32.438 

Lee  Enterprises  Inc.  (NY) 

23.00 

23.00 

20.438 

McClatchy  Newspapers  Inc.  (NY) 

30.00 

28.375 

20.375 

Media  General  Inc.  (AM) 

31.25 

29.75 

30.875 

New  York  Times  Co.  (AM) 

37.625 

37.50 

29.50 

Providence  Journal  (NY)# 

31.50 

30.875 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

46.75 

47.25 

34.313 

E.W.  Scripps  Co.  (NY) 

34.00* 

34.25 

39.25 

Times  Mirror  Co.  (NY) 

51.875 

50.375 

31.75 

Tribune  Co.  (NY) 

88.25 

86.25 

67.50 

Washington  Post  Co.  (NY) 

348.875 

348.50 

302.00 

#  Adjusted  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each  share  of  E.W. 
Scripps  as  of  11/13/96 

**  Adjusted  for  4  for  3  stock  split  as  of  11/1/96 

#  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

#  Initial  Public  Offering  6/24/^ 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

11/25/96 

11/20/96 

11/27/95 

Hollinger  Inc.  (a) 

13.35 

13.75 

10.00 

News  Coro.  Ltd.  (c) 

21.625 

21.25 

21.125 

Pearson  Ltd.  (b) 

7.51 

7.33 

6.74 

Quebecor  Inc.  Class  A  (a) 

24.75 

24.95 

20.625 

Reuters  Holdings,  ADR  (c) 

72.00 

71.00 

57.375 

Southam  Inc.  (a) 

19.05 

19.05 

13.125 

Thomson  Corp.  (a) 

29.95 

28.60 

18.125 

Toronto  Sun  Publishing  Corp.  (a) 

15.95 

15.95 

11.125 

Torstar  Corp.  (a) 

34.10 

33.25 

22.25 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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Coming  Soon  To 
A  Market  Near 


IT  SEEMS  SO  natural,  the  conver¬ 
gence  of  online  classifieds  and 
online  Yellow  Pages.  Merge  a  few 
databases,  spice  them  up  with 
some  local  content  —  restaurant 
reviews,  movie  listings,  maps  and  direc¬ 
tions  for  getting  to  that  used  car  lot  or 
new  nightclub  —  and,  zap,  the  whole 
happy  package  has  morphed  into  some 
new,  still  unnamed  but  oh-so  commer¬ 
cial  hybrid:  the  local  market,  electronic 
—  and  profitable  —  at  last. 

The  newspaper  industry  first 
glimpsed  this  vision  in  mid-1980,  when, 
at  an  otherwise  forgettable  congression¬ 
al  hearing,  Charlie  Brown,  then  chair¬ 
man  of  an  intact  AT&T,  confessed  that, 
yes,  his  company  did  plan  to  offer  elec¬ 
tronic  Yellow  Pages  —  someday. 

“Someday”  may  have  finally  dawned. 
And  it’s  taken  newspapers  all  of  one 
nanosecond  to  remember  their  original 
1980  insight:  that  the  difference 
between  “enhanced”  Yellow  Pages  and 
“enhanced”  classifieds  can  be  as  slim  as 
a  silicon  chip. 

Take  At  Hand,  for  instance,  a  new 
online  directory,  which,  like  its  parent. 
Pacific  Bell,  serves  the  state  of 
California. 

With  a  special  focus  on  home,  enter¬ 
tainment  and  sports,  the  service  has 
125  advertisers  plus  1.2  million  busi¬ 
ness  listings,  many  of  which  will  even¬ 
tually  be  grouped  by  topic  into  one  of 
13  vertical  markets,  such  as  real  estate, 
outdoor  sports  and  the  like. 

Listings  in  the  three  vertical  markets 
the  service  has  already  created  are 
enhanced  with  information  —  gathered 
through  personal  calls  from  At  Hand 
staff  —  about  an  individual  business’s 
hours  of  operation,  credit  cards  accept¬ 
ed,  special  merchandise,  etc.,  plus  a 
computerized  mapping  feature  that  can 
tell  prospective  customers  how  to  get 


Criner  (phone:  703-442-0405,  e-mail: 
kcriner@aol.com)  and  Wilson  (phone: 
609-737-7094,  e-mail: janewil® 
aol.com)  are  consultants  who  help 
newspapers  with  new  media. 
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to  an  advertiser’s  location  from  wherev¬ 
er  they  happen  to  be.The  listings  are 
also  enhanced  by  links  to  content  from 
45  books  and  magazines,  including 
material  from  the  New  Yoric  Times 
Magazine  Group,  Hearst  Home  Arts,  the 
Los  Angeles  Times  Syndicate,Time  Inc. 
and  American  Express’  Travel  and 
Leisure  Guide. 

The  Web’s  ability  to  link  information 
makes  the  classified/directory  conver¬ 
gence  sing.  In  theory,  at  least,  a  user 
could  consult  an  At  Hand-like  service 
for  Toyota  dealers  within  a  20-mile 
radius  of  her  home,  search  their  inven¬ 
tory,  find  out  which  ones  had  a  ’93 
Camry  on  the  lot,  check  consumer  rat¬ 
ings  or  magazine  reviews  for  that  year 
and  model,  and  then  print  out  a 
coupon  for  a  tuneup  when  she  also  got 
directions  to  the  three  dealers  she 
wanted  to  visit. 

It’s  easy  to  see  how  a  service  like  this 
could  compete  with  the  Los  Angeles 
TimesWeh  site,  which  wants  to 
become  the  authoritative  source  of 
information  for  Southern  California.  At 
Hand  has  similar  goals.  As  Carla 
McMorris,  its  director  of  mariceting, 
advertising  and  sales,  puts  it,  she  wants 
her  service  to  become  the  comprehen¬ 
sive  resource  for  the  state  and  promises 
that  it  will  go  deep  into  local  markets 
—  down  to  single-location  businesses  in 
some  cases. 

At  Hand’s  ambitions  aren’t  unique.  In 
feet,  a  squad  of  400-pound  gorillas  has 
targeted  local  advertising  as  a  new  rev¬ 
enue  stream.  We’re  thinking  now  of 


Cityscape,  Microsoft’s  well-publicized 
(and  funded)  guide  to  local  entertain¬ 
ment;  Digital  Cities,  the  America  Online 
and  Tribune  Co.  product;  CitySearch,  a 
joint  venture  of  AT&T,  Goldman  Sachs, 
and  Steven  Spielberg  that  is  up  and  run¬ 
ning  with  240  staff  and  media  alliances 
in  Raleigh,  N.C.;  electronic  directories 
from  telephone  companies  GTE, 

NYNEX  and  US  West;  plus  online  direc¬ 
tories  from  Yahoo  and  Excite,  the 
search  engine  which  recently  affiliated 
with  Big  Book,  a  new  online  directory 
and  partner  of  the  Washington  Post  Co. 

All  this  is  part  of  the  well-reported 
online  assault  on  the  $60  billion  dollar 
local  ad  market  —  new  media’s  biggest 
and  most  direct  competitive  threat  to 
newspapers  since  companies  began 
mucking  around  online  15  years  ago. 

In  that  kind  of  environment,  it’s  easy 
to  see  why,  within  the  last  few  months, 
Knight-Ridder  and  Landmark 
Communications  have  forged  alliances 
with  Zip  2,  another  online  directory 
that  competes  with  Big  Book,  while 
Hearst,  via  its  Houston  Chronicle,  has 
hired  a  football  team  of  programmers 
to  develop  its  own  electronic  directory 
from  scratch. 

In  short,  major  market  newspapers 
are  taking  these  threats  to  local  adver¬ 
tising  seriously  and  with  good  reason: 
Microsoft  alone  will  spend  a  whopping 
$400  million  this  year  on  Internet  con¬ 
tent  —  a  sum  it’s  prepared  to  spend  for 
the  next  few  years,  as  Steve  Ballmer,  its 
number  two  executive,  recentl)'  told 
Forrester  Research’s  annual  conference. 
Although  most  of  the  online  city 
guides/directories  will  roll  out  in  places 
like  New  Yoric,  Chicago  and  Los 
Angeles,  executives  from  large  groups 
and  major  metros  argue  that  it’s  just  a 
matter  of  time  —  and  not  very  much 
time  at  that  —  before  these  new  com¬ 
petitors  open  shop  in  100,000-circula¬ 
tion  markets. 

At  least  some  publishers  in  smaller 
maricets  agree.  Over  in  western 
Pennsylvania,  for  example,  the 
Greensburg  Tribune-Review  is  develop- 


12  Editor  &  PiiBusHER  ■  November  30, 1996 


Yes!  Please  rush  me  the 
latest  issue  of  E&P  and  enter  a 
one-year  subscription  (52  Issues 
for  $65)  in  my  name. 


Disbict  of  Columbia  residents  please  add  ap^icable  sales  tax.Canada  residents  please  add  GST. 

Vbur  subscription  Is  tax  deductible.  Hnsnil 


Name 


Company _ 

Address _ 


Name. 


Company. 


Address. 


State _ Zip _ 


A.  Your  Business  (Chack  Only  (tafCaugoiyi  7.  □  Graphic  Alts  /  Printing 


1.  ^  Daily  Newspaper 

2.  □  Weekly  Newspaper 

3.  □  Corpy  Indy  Assn.  Buying 

Advertising  Space 

4.  □  Advertising  Agency 

5.  J  Newspaper  Rep. 

6.  □  Magazine/Other  Publication 


Service  /  Newspaper  Supplier 

8.  □  News  Serviced  Feature  Syndicate 

9.  □  Publicity  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and 

Local  Governments  | 

11. ^  Education:  Students /Teachers  I 

Other  (Please  spaat/l _  I 


B.  Your  Occupation  (Check  Only  Qnt  ( 

A.  □Publisher 

B.  □President 

C.  □  V  President 

D.  □Editor 

E.  □  General  Mgr. 

F.  □  Business  Mgr. 

G.  □Controller 

H.  □  Advertising  Mgr. 

I.  □  Sales  Mgr. 

J.  □  Class  Mgr. 

K.  □  Research  Mgr. 

L.  □  Promo  Mgr 

M.  □  PR  Mgr. 

O.  □  Prod  Mgr. 

P.  □  Composing  Mgr. 


Q  □  Circulation  Mgr. 

R.  □  Editorial  Dept. 

S.  □  Advertising  Dept. 

T.  □  Circulation  Dept. 

V.  □  Production  Dept. 

W.  □  Promotion  Dept. 

X.  □  Freelance  Artist  /  Writer 
Y  □  Newspaper  Dealer  / 

Distributor 
Z.  □  Retired 
AA.  □  MIS  Mgr. 

BB.  □  Prepress  Mgr. 

CC.  □  Mailroom  Mgr. 

Other  (Plessa  spacHyl 


City _ State _ Zip _ 


A.  Your  Business  (Owck  Only  <X>Cal.g»vl 

7.  □  Graphic  Arts /Printing 

1.  □  Daily  Newspaper 

Service  /  Newspaper  Supplier 

2.  □  Weekly  Newspapier 

a  □  News  Service/ Feature  Syndicate 

3.  □  Corpyindy  Assn.  Buying 

9.  □  Publicity  arxl  Public  Relations  | 

Advertising  Space 

10.^  Ubrary  / Federal  /  State  and 

4.  □  Advertising  Agency 

Local  Govemmerrls 

5.  □  Newspaper  Rep. 

11. □  Education:  Students /Teachers 

&  □  Magazine/Other  Publication 

Other  (PhMHudM 

B.  Your  Occupation  (Check  Only  QDBCMBgorv)  j 

A.  □  Publisher 

Q  □  Circulation  Mgr.  I 

B.  □  President 

R.  □  Editorial  Dept.  i 

C.  □V  President 

S.  □  Advertising  Dept. 

D.  □Editor 

T.  □  Circulation  Dept. 

E.  □  General  Mgr. 

V.  □  Production  Dept. 

F.  □  Business  Mgr. 

W.  □  Pronriotion  Dept. 

G.  □  Controller 

X.  □  Freelance  Artist  /  Writer 

H.  □  Advertising  Mgr. 

Y.  □  Newspaper  Dealer/ 

1  1.  □  Sales  Mgr. 

Distributor 

J.  □  Class  Mgr. 

Z.  □  Retired 

K.  □  Research  Mgr. 

AA.  □  MIS  Mgr. 

L  □  Promo  Mgr 

BB.  □  Prepress  Mgr. 

M.  □  PR  Mgr. 

CC.  □  Mailroom  Mgr. 

j  0.  □  Prod  Mgr. 

Other  iPtoM*  iiMciM 

1  P.  □  Composing  Mgr. 

District  of  Columbia  resktents  plens  add  applicable  sales  taicCanada  residents  please  add  GST. 

^lbur  subscription  is  tax  deductible.  .j.. 


Heavy- 


^/Yes!  Please  send  me  a  copy  of  the  1997  U.S.  MARKET  FORECASTS 
(PuUkation  date  November,  1996).  My  jDayment  is  enclosed. 


Name _ 

Company _ 

Address  _ 

City _ 

Phone _ Fax_ 

tin  case  we  have  questions  about  your  Older.) 


ISorry,  no  deliveries  to  P.O.  boxes) 

_  State _ Zip _ 


First  Annual  Edition...the 

1997  U.S.  MARKET  □  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

_ _ i  Jev A  mm  .  Payment  must  be  in  US  Dollars  drawn  on  a  US  bank. 

-^FORECASTS.  Economic  □aargemyMcavisAaAMEx 
and  Demographic  Profiles  # _ 

of  14,639  U.S.  Markets.  Expiration  Date _ Signature_ 

3^  Easier  to  use,  less  expensive  than  comparable  data  Your  Business  (Check  one  Categc 

sources.  .,  ^  Newspaper  11. 

a  Extensive,  sensible  and  usable  market  data  on  over  1 1,000  2.  □  Newspaper  Equip.  Mfr.  12. 

towns  and  cities.  3.  □  Syndicate/News  Service  13. 

Reliable  1997  State  by  State  forecasts  including  population  4.  □  A^rtiai^  Age^  u. 

and  age,  ethnicity,  household,  education,  money,  income,  g  ^  Je 

employment  and  retail  sales  (9  categories).  y 

a/  100%  Money-Back  Guarantee.  Return  it  within  15  days  if  8.  □  Manufacturer -General 

you  are  not  satisfied  and  receive  a  full  refund  of  your  pay-  9.  □  Manufacturer- Auto  &  Truck  I8. 

merit.  10.  □  Manufacturer -Food  19. 


Your  Business  (Check  one  Category  Only) 

1.  □  Newspaper 

11.  □  Service  Industry 

2.  □  Newspaper  Equip.  Mfr. 

12.  □  Unversity/Public  Library 

3.  □  Syndicate/News  Service 

13.  □  Financial 

4.  □  Advertising  Agency 

14.  □  Retail 

5.  □  Public  Relations  Rrm 

15.  Public  Transportation 

6.  □  Legal  Firm 

16.  □  Individual 

7.  □  Government 

17.  □  Publishing  Other  Than 

8.  □  Manufacturer -General 

Newspaper 

9.  □  Manufacturer- Auto  &  Truck 

18.  □  Real  Estate 

10.  □  Manufacturer -Food 

19.  □  Other 

RECYCLED  PAPER 


Payment  must  aaxxnpany  all  orders.  Califbmia,  District  of  Columbia,  New  Mxk  and  Ohio  residents  must  add  applicable  tax.  Canada  raaktents  pleaae  add  GST 


Ybs!  Please  rush  me  the 
latest  issue  of  E8dP  and  enter  a 
one-year  subscription  (52  Issues 
for  $65)  in  my  name. 


U.S.  Market  Forecasts 

CIRCULATION  DEPARTMENT 
11  W  19THST 

NEW  yORK  NY  10114-0111 


i 


ing  an  online  directory  with  WPXI-TV, 
the  Cox-owned  affiliate  in  Pittsburgh. 

Up  in  New  England,  the  Guy  Gannett 
group  is  going  online  through  print, 
introducing  easy-to-read  directories  that 
will  eventually  have  electronic  counter¬ 
parts  in  several  of  its  markets. 

Now  that  the  convergence  of  classi¬ 
fieds  and  Yellow  Pages  seems  to  be 
under  way,  it’s  starting  to  look  and  feel 
like  Lamaze;  natural,  but  not  easy. 
Knight-Ridder,  for  one,  is  trying  to  speed 
up  delivery.  The  company  is  moving 
“damn  fast  because  of  the  competitive 
landscape,”  says  Bob  Ingle,  president  of 
Knight-Ridder  New  Media,  explaining 
why  it  chose  to  affiliate  with  Zip  2 
instead  of  creating  its  own  product. 

As  for  the  directories  themselves,  con¬ 
sumers  seem  to  “find  the  stuff  interest¬ 
ing  and  useful,”  Ingle  reports.  He  notes, 
however,  that  “Some  of  the  earliest 
efforts  —  Digital  Cities  and  Yahoo  —  are 
a  hodgepodge  of  links  to  sites  of  vary¬ 
ing  quality.  Ultimately,  users  are  going  to 
say, ‘What  is  this?’  ” 

And  when  they  do,  the  newspaper 
people  we  talked  to  want  to  be  there, 
pre-empting  other  competitors  with 
high-quality  product. 

That’s  certainly  part  of  Ed  Harrell’s 
strategy  in  Greensburg,  where  he  hopes 
the  Tribune-Review's  partnership  with 
a  television  station  will  build  brand 
awareness  fast  for  the  Gold  Pages,  their 
online  directory. 

“You  should  do  it  quickly  and  soon,  if 
you’re  going  to  do  it,”  says  Harrell,  who’s 
trying  to  exploit  the  fact  that  the 
Tribune-Review  isn’t  in  one  of  the  top- 
tier  major  markets' already  targeted  by 
Microsoft,  AOL  and  others. 

Both  newspapers  and  directory  pub¬ 
lishers  have  plenty  to  protect. 

Classifieds  are  a  $13  billion  dollar  busi¬ 
ness,  according  to  the  Newspaper 
Association  of  America,  and  may 
account  for  as  much  as  50  percent  of 
profits,  estimates  consulting  firm  Booz- 
Allen  &  Hamilton. 

Yellow  Pages,  the  country’s  fifth- 
largest  advertising  medium,  generated 
$10.2  billion  in  revenue  last  year, 
according  to  John  Kelsey,  founder  of  the 
Kelsey  Group,  a  Princeton-based  consul¬ 
tancy  that  serves  the  industry.  Although 
Yellow  Pages’  total  market  share  is  a 
slim  6.4%  and  growth  rates  have 
plunged  to  4%  from  their  double-digit 
highs  in  the  mid-1980s,  the  business 
remains  extraordinarily  profitable, 
Kelsey  reports,  with  40%  margins  for 


i  some  large  publishers  in  unprotected 
:  maricets. 

That  kind  of  money  could  entice  any- 
:  one,  including  newspaper  publishers 
i  seeking  short-term  revenue  to  fund 
:  long-term  new  media  ventures. 

The  Pottsville  G^.)  Republican,  for 
i  example,  showed  strong  profits  the  sec- 
1  ond  year  out  with  its  easy-to-read  direc- 
1  tory,  a  print  product  that  it  has  licensed 
I  to  Guy  Gannett  and  other  newspaper 
1  companies.  Although  the  PottsvUle  mar- 
1  ket  had  five  other  directories,  none  of 
I  them  covered  the  whole  county,  none 
I  of  them  offered  enlarged  type  —  a  plus 
j  for  communities  with  aging  demograph- 
1  ics  —  and  all  of  them  could  be  under- 
I  priced. 

Those  kinds  of  market  conditions  are 
I  essential  for  profitability,  argues  Jim 
I  Dible,  who  launched  the  directory  and 
i  headed  Pottsville’s  new  media  sub- 
i  sidiary  before  becoming  vice  president 
i  and  general  manager  of  Times 
j  Publishing  in  Erie,  Pa. 

:  Although  easy  to  achieve,  profits  can 

i  be  tough  to  preserve,  Dible  observes.  A 
I  newspaper’s  success  won’t  go  unno- 
i  ticed  by  its  competitors,  and  telephone 
I  companies  especially  have  the  deep 
i  pockets  and  sales  skills  to  mount  an 
I  effective  response.  In  short,  directory 
I  publishing  isn’t  a  business  newspapers 
i  can  put  on  auto  pilot;  they’ll  have  to  be 
j  smart,  vigilant  and  nimble  to  stay  there 
j  profitably. 

While  it’s  premature  to  talk  about 
i  profits  for  newspapers’  online  directo- 
i  ries,  Dible’s  point  is  still  apt;  initial  suc- 
i  cess  may  be  hard  to  sustain;  if  the  mar- 
j  ket  is  at  all  promising,  competitors  will 
j  be  reluctant  to  cede  it. And  while  news- 
i  papers  bring  significant  assets  to  these 
I  ventures  —  a  strong  brand,  relationships 
j  with  advertisers  and  good  content  skills 
I  —  the  Microsofts,AOLs  and  RBOCs  of 
I  the  world  have  some  of  those  same 
i  assets  plus  an  arsenal  of  cash  and/or 
i  technical  resources  that  can’t  be 
I  ignored. 

As  Bob  Ingle  points  out,  newspapers 
I  woiic  with  electronic  text,  while  online 
i  directory  publishers  create  and  manage 
;  j  huge  databases. 

I  Kris  Hagerman,  president  and  CEO  of 
I  Big  Book,  puts  it  bluntly:  “If  you  don’t 
i  know  databases,  you’re  not  in  this  busi- 
i  ness.”  Although  his  company  develops 
I  an  interfece  between  its  directory  and  a 
I  newspaper  s  classified  system,  it’s  tech- 
j  nicall>'  difficult,  he  says. 

Bob  Ingle  —  a  Zip  2  customer  — 


agrees,  calling  data  integration  one  of  a 
newspaper’s  biggest  challenges,  even 
when  it  has  a  technology  partner. 

Gronically,  telephone  companies  face 
a  similar  challenge,  according  to 
Hagerman.Their  databases,  while  huge, 
were  developed  for  print,  not  electronic 
products,  forcing  them  to  go  to 
Database  America  and  other  suppliers 
who’ve  created  their  listings  for  direct 
mail  and  online  delivery.  The  folks  from 
At  Hand,  Pacific  Bell’s  online  directory 
product,  wouldn’t  tell  us  where  they 
got  their  listings  from.) 

The  challenge  of  database  manage¬ 
ment  and  integration  is  one  reason  why 
technology-based  companies  like  Zip  2 
and  Big  Book  are  aggressively  courting 
newspapers.  The  two  small.  California- 
based  start  ups  have  a  lot  in  common. 

Both  buy  national  online  listings  — 

Zip  2  from  American  Business 
Information  and  Big  Book  from 
Database  America.  Both  add  to  these 
flexible  platforms  for  local  information, 
provide  templates  for  advertisers  and 
offer  revenue  splits  with  newspapers 
and  other  partners. 

Both  are  committed  to  frequent 
updates,  believing  that  consumers  will 
demand  them. 

But  Zip  2  isn’t  a  destination  site  itself, 
says  Kimbal  Musk,  co-founder  and  direc¬ 
tor  of  product  marketing;  instead,  it’s  a 
discreet  platform  for  highly  branded 
newspaper  sites,  providing  searching, 
communications  and  mapping  —  with 
point-to-point  directions. 

Directions  are  coming  soon  to  Big 
Book,  too,  retorts  Hagerman,  who  notes 
that  by  being  first  to  market  his  compa¬ 
ny  now  boasts  more  than  1  million  hits 
a  day  and  offers  third-party  reviews 
(Fodor’s),  user  recommendations  of  list¬ 
ed  businesses,  personal  directories  and 
perhaps,  best  of  all,  a  business  arrange¬ 
ment  that  requires  no  upfront  license 
fees  or  revenue  guarantees  for  partners. 

The  Houston  Chronicle  isn’t  paying 
license  fees,  either  —  at  least  not  to  Zip 
2  or  Big  Book.  It’s  spent  thousands  and 
thousands  of  dollars  to  launch  its  own 
online  directory  in  January. 

The  Chronicle  is  convinced  that  the 
best  way  for  a  newspaper  to  preserve 
its  brand,  market  position,  customer 
relationships  and  revenue  is  to  keep 
them  all  under  a  newspaper  umbrella.  It 
argues  that  it’s  risky  for  newspapers  to 
rely  on  others’  database  management 
skills,  since  those  databases  are  a  vital 

(See  Leading  Edge  on  page  29) 
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ANTHONY  W. 

BERimOJR., 

director  of  new 
business  develop¬ 
ment  at  the 
Salisbury,  Md., 

News  & 

Advertiser,has 
been  promoted  to 
publisher. 

NEAL  PATMWON,  news  editor  at  the 
Seattle  Post-Intelligencer,  has  been  pro¬ 
moted  to  assistant  managing  editor. 

Also,  he  was  recently  elected  national 
president  of  the  Society  of  Newspaper 
Design. 

MEKE  DVRANT,  Pacific  editor  at 
Pacific  Stars  and  Stripes  in  Tokyo,  has 
been  named  managing  editor. 

TOM  SKEEN,  assistant  Pacific  editor, 
was  appointed  Pacific  editor. 

MARK  KELLER,  circulation  manager  at 
the  Bryan  Times,  has  been  elected  board 
chairman  of  the  Ohio  Circulation 
Managers  Association. 

Other  officers  elected  include  DECK 
FULLER,  Cox  Ohio  —  president;  SAM 
EtONICKER,  Troy  Daiiy  News  —  first 
vice  president;  HERB  BAUR,  Columbus 
Dispatch  —  second  vice  president;  iVEL- 
SON  FONTECEELEA,  Cleveland  Plain 
Dealer  —  third  vice  president;  MARK 
SHORTS,  Athens  Messenger  —  sergeant- 
at-arms;  and  nw¥.w.  BttCiCWECH, 

Cleveland  Plain  Dealer  —  secretary/trea¬ 
surer. 

BARBAEXA  LOMBAREEO,  managing 
editor  at  the  Saratoga  Springs 
Saratogian,  has  been  elected  president 
of  the  NewYoik  State  Associated  Press 
Association. 

Other  officers  elected  include  EEEN 
PAULSON,  Gannett  Suburban 
Newspapers,  Wliite  Plains  —  first  vice 
president;  REX  SMTEH,  Albany  Times 
Union  —  second  vice  president;  JEM 
EEYNECO,  Hattsbuigh  Press-Reptdblican  — 
past  president;  and  JLEIF  WEEEATON, 
Associated  Press,  Albany  —  secretary. 

XENEA  ‘•SENNY”  BOONE,  government 
relations  counsel  at  the  National 
Newspaper  Association,  has  been  named 
government  relations  director. 

MECEEAEL  3EEAD,  58,  executive  vice 
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president,  secretary  and  ccvpublisher  of 
the  Times  Publishing  Co.,  Erie,  Pa.,  has 
been  elected  CEO,  treasurer  and  publisher. 

He  succeeds  EDWARD  M.  MEAD, 

70,  who  continues  as  chairman  of  the 
board  and  editor,  as  well  as  columnist  for 
the  company. 

GENE  CASTELIANO,  associate  editor 
at  the  Philadelphia  Daily  News,  has 
been  named  director  of  advertising  plan¬ 
ning/development  at  Philadelphia 
Newspapers  Inc.,  publisher  of  the  Daily 
News  and  Inquirer. 

CEEAEEEFS  C.  EDWAEUES /R.,publisher 

and  president  at  the  Des  Moines 
Register,  has  joined  Drake  University’s 
School  of  Journalism  and  Mass 
Communication  as  a  visiting  professional 
in  residence. 

COLETTE  A.  HOGAN,  director  of  strate¬ 
gic  marketing-publishing  and  continuity 
at  Metromail  Inc.,  has  been  appointed 
director  of  customer  relations  at  the 
Chicago  Tribune. 

NECHOLASJ.  NECHOLAS  JR,  former 
president  of  Times  Inc.,  has  been  elected 
chairman  of  the  Advisory  Board  of  the 
Columbia  University  Graduate  School  of 
Journalism. 

He  succeeds  ABTEEUR  O. 
SULZBERGER,  chairman  of  the  New 
York  Times  Co.,  who  continues  as  a 
member  of  the  board. 

LESA  STEETERMAN,  formerly  with 
Katz  Media  Group  as  promotion  director, 
has  been  named  advertising  marketing 
specialist  at  USA  Weekend. 

She  will  be  based  in  the  New  York 
office. 

JOEEN  EEALL,  advertising  director  at  the 
Fulton  County  Daily  Report  in  Atlanta, 
has  been  appointed  as  the  assistant  circu¬ 
lation  director  at  the  Macon  (Ga.) 
Telegraph. 
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SEEERRE 
BEtOWN,  key 

account  advertis¬ 
ing  sales  manager, 
was  promoted  to 
circulation  sales 
and  marketing 
manager. 

ANTHONY 

BERTTNOJR. 

EtANEEALL 

GEtANGER,  research  marketing  manager 
at  the  Newark  Star-Ledger,  has  been 
appointed  business  research  manager  in 
the  martketing  department  at  the  San 
Antonio  Express-News. 

JALYN  MASK,  a  library  assistant  at 
the  Austin  American-Statesman,  was 
named  a  news  researcher. 

JENNEFER  SMAEE,  formeily  a  librar¬ 
ian  at  the  University  of  Texas  Institute  for 
Geophysics  and  the  University  of  'Msa 
Library,  was  appointed  assistant  editor  of 
information  services. 

JAEME  CASTEEJLO,  ROGER 
CROTEAU,  RUSSELL  GOLD,  SUSAN 
EEAYWAEtD,ANETA  McDEVETT^nA 
BRENEEA  RODREGUEZ  are  all  joining 
the  Express-News  as  reporters. 

EEATRENA  DEWEY,  senior  editor  of 
California  Law  Business,  has  been 
appointed  editor  of  the  Los  Angeles 
Daily  Journal. 

ECENNEEH  RUTMAN,  legal  editor, 
was  named  managing  editor. 

CEEARLEY  ROBERTS,  previously 
Washington,  D.C.,  and  Sacramento, 

Calif.,  bureau  chief,  was  appointed  to 
the  newly  created  position  of  executive 
editor. 

He  will  assign,  supervise  and  edit 
special  reporting  projects  and  investiga¬ 
tions. 

BRENDA  McGANN,  assistant  legal 
editor,  becomes  legal  editor. 

£.  CEEEUSTOPEEER  CONE,  editor  and 
publisher  of  the  West  Essex  Tribune, 
Livingston,  was  elected  1S>97  president 
of  the  New  Jersey  Press  Association  dur¬ 
ing  the  association’s  fall  annual  meeting 
and  convention  in  Spring  Lake,  N.J., 

Oct.  10. 

ECENT  ROEDER,  editor  and  publish¬ 
er  at  the  New  Jersey  Herald,  Newton, 
was  elected  a  daily  director. 

ESEVEN  WEETMAN,  publisher  of 
Greater  Media  Newspapers,  East 
Brunswick,  was  elected  a  weekly  direc¬ 
tor. 
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Legal  Action 
Ends 

ACAUFORNIA  ALTERNTIVE  coUege 
has  reached  the  end  of  the  legal 
road  in  its  libel  suit  against  the  San 
Francisco  Chronicle. 

The  U.S.  Supreme  Court  has  refused  to 
review  the  case,  which  a  state  court 
threw  out  as  a  meritless  lawsuit. 

More  University,  in  the  San  Francisco 
East  Bay  Area,  sued  the  Chronicle  over  its 
1993  series  concerning  the  school’s  dis¬ 
pute  with  neighboring  businesses,  which 
objected  to  More’s  policy  of  allowing 
homeless  people  to  live  on  its  properties. 

A  former  student  was  quoted  as  saying 
More  students  were  given  illegal  drugs 
and  coerced  into  prostitution.  The  uni¬ 
versity  also  had  filed  a  suit  against  the 
student  for  his  allegations.  The  lower 
court  tossed  out  the  suit  against  the 
Chronicle  under  a  state  law  that  provides 
for  quick  dismissal  of  nonmeritorious 
lawsuits  that  endanger  free  speech. 

Judge  Quashes 
Subpoena 

ACAUFORNIA  JUDGE  quashed  a  dis¬ 
trict  attorney’s  subpoena  for  a  stu¬ 
dent  photographer’s  pictures  of  a  cam¬ 
pus  murder  scene. 

Soren  Hemmila,  photo  editor  of  the 
Contra  Costa  College  Advocate,  had 
opposed  the  subpoena  under  the  state 
shield  law.  D.A.  William  Clark  sought  the 
cameraman’s  unpublished  photos  of  the 
Sept.  26  slaying  of  Christopher  Robinson, 
who  was  shot  on  a  crowded  campus 
plaza  at  the  San  Pablo  college  in  the  San 
Francisco  East  Bay  region.  Four  alleged 
gang  members  were  arrested  in  the 
shooting  and  are  awaiting  trial. 

On  Oct.  30,  Superior  Court  Judge 
Garrett  Grant,  in  Martinez,  upheld 
Hemmila’s  shield  law  right  to  withhold 
the  pichtres,  two  of  which  were  pub¬ 
lished  in  the  Advocate. 

Grant’s  decision  came  after  Clark  said 
the  photos  were  no  longer  material  since 
he  had  learned  that  Hemmila  arrived  on 
the  scene  after  the  police  and  not  before, 
as  he  had  first  believed. 

San  Francico  attorney  James  Wagstalf 
of  Cooper,  WTiite  and  Cooper,  who 
defended  Hemmila  pro  bono,  said  in  an 
interview  that  the  ruling  was  a  clear<ut 


victory  for  the  shield  law. 

“If  you  start  putting  reporters  and  pho¬ 
tographers  on  the  stand  in  cases  like  this, 
they  become  de  facto,  unpaid  investiga¬ 
tors  for  the  defense  or  prosecution,”  he 
said.  “And  I  told  Mr.  Clark  that.” 

However,  Wagstaff  noted  that  it  is  usu¬ 
ally  defense  attorneys  who  issue  subpoe¬ 
nas  for  media  photos  or  notes. 

“Hemmila  is  not  out  of  the  woods  yet,” 
he  commented.  “When  the  trial  gets 
underway,  defense  attorneys  may  try  to 
get  his  photos.” 

Reporter  Freed 

A  FEDERAL  JUDGE  in  Florida  issued 
an  order  releasing  Miami  Herald 
reporter  David  Kidwell  from  jail. 

U.S.  District  Court  Judge  Wilkie 
Ferguson  freed  Kidwell  after  an  emer¬ 
gency  request  for  a  writ  of  habeas  corpus 
from  his  lawyer. 

In  mid-October,  Kidwell  was  cited  for 
contempt  and  sentenced  to  70  days  in 


jail.The  penalty  stemmed  from  Kidwell’s 
refusal  to  testify  about  his  jail  house 
interview  with  a  man  accused  of  killing 
his  stepdaughter  (E&P,  Oct.  19, 1996,  p. 
17).  The  interview  was  published  in  the 
Miami  Herald. 

Suit  Dismissed 

The  MINNESOTA  SUPREME  Court 
has  dismissed  a  suit  filed  against  the 
Minneapolis  Star  Tribune  by  a  failed 
state  senate  candidate. 

John  Denis  lost  a  state  senate  primary 
election  in  September  by  104  votes.  He 
charged  that  a  Star  Tribune  pagination 
error,  which  resulted  in  his  picture  run¬ 
ning  next  to  an  article  on  charity  fraud 
the  morning  of  the  election,  caused  his 
defeat.  iE&P,  Oct.  5, 1996,  p.  8). 

The  Star  Tribune  apologized  for  the 
mix-up  and  ran  a  correction  the  next  day. 
Denis’  suit  charged  that  the  newspaper 
“intentionally,  recklessly  or  negligently” 
misrepresented  Denis  to  the  public. 


McClatcby  Newspapers 

has  agreed  to  sell 

Ellensburg  (WA)  Daily  Record 

(5,300  daily  circulation) 
to 

Pioneer  Newspapers 

We  are  proud  to  have  represented 
McClatchy  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

(SOS)  820-2700 
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ADVERTISING/PROMOTtON 


BY  LAURA  REINA 


Getting  An  Edge 
Over  Direct  Mail 


An  advertising  and  promotion 

company  has  devised  a  targeting  sys¬ 
tem  aimed  at  giving  newspapers  an 
edge  over  their  fierce  competitor, 
direct  mail. 

Overland  Park,  Kan.-based  Sunflower  Group  has 
developed  NewsRoute,  which  is  designed  to  help 
newspapers  deliver  samples  (or  anything  else)  in  a 
tighter,  more  focused  fashion.  Instead  of  targeting 
consumers  by  ZIP  codes  or  zones,  NewsRoute  tar¬ 
gets  by  carrier  routes,  using  “ZIP  plus  four”  codes 
provided  by  the  newspaper. 

_ Dennis  Garberg,  CEO  of 

the  Sunflower  Group, 
explained  that  on  average, 
there  are  5,000  to  10,000 
households  in  each  Zip 
code.  But  each  carrier  route 
has  only  250  to  350  house¬ 
holds.  Within  each  carrier 
route,  there  may  be  several 
ZIP  plus  fours  (meaning  a 
household  broken  down  by 
ZIP  codes  with  four-digit 
extentions). 

“By  using  data-processing 
horsepower  that  just  five 
years  ago  was  affordable  only  to  NASA  or  the  IRS, 
we  can  now  analyze  all  18  million  residential  ZIP 
plus  fours  and  isolate  the  presence  of  a  desired 
consumer  profile,”  Garberg  said. 

“Our  segmentation  system  and  sample  targeting 
experience  enables  us  to  sum  up  these  ZIP  fours, 
each  containing  just  five  to  10  households,  and 
match  them  to  newspaper  carriers’  routes,” 

Garberg  said. 

A  product  or  ad  package  targeted  at  a  particular 
consumer  profile  can  be  delivered  by  each  carrier. 

Newspapers  must  provide  Sunflower  with  a 
count  of  their  subscribers  aggregated  by  ZIP  plus 
fours. 

Microvision  Plus,  Sunflower’s  database,  takes  the 
ZIP  plus  fours  and  categorizes  them  into  specific 
consumer  buying  habits  and/or  demographics. 

The  information  revealed  is  not  person  by  per¬ 
son,  but  a  general  overview  of  those  people  in  the 
cluster. 

“If  an  obscure  group  has  the  qualifications  an 
advertiser  is  looking  for,  we  can  target  that,” 

Garbei^  said. 

For  NewsRoute  to  work.  Sunflower  also  needs  to 
know  the  carrier  that  delivers  to  each  particular 


Sunflower 
Group  offers 
newspapers  a 
more  focused 
way  to  deliver 
adveHiser 
ptoduct  samples 
to  targeted 
readers 


ZIP  plus  four,  and  the  depot  from  which  he  or  she 
operates. 

From  there.  Sunflower  provides  an  index  direct¬ 
ing  the  carrier  to  the  homes  that  meet  the  parame¬ 
ters  an  advertiser  wants  to  target. 

“NewsRoute  can  improve  the  newspaper  adver¬ 
tising  revenue  picture  by  making  [their  readers] 
more  targetable  and,  therefore,  more  attractive  to 
advertisers,”  Garbei^  said. 

Joe  Gess,  general  advertising  manager  at  the 
Tampa  Tribune,  said  his  paper  has  signed  on  to 
participate  in  NewsRoute,  but  has  not  yet  utilized 
the  program. 

But,  he  said,  he’s  looking  forward  to  giving  it  a 
whirl. 

“Now  we’re  able  to  compete,  head-on,  with 
direct  mail.  The  most  positive  thing  is  that  we 
[newspapers]  can  become  more  competitive  on  a 
national  level  if  we  all  look  at  delivering  product 
samples  this  way,”  said  Gess. 

Gess  admitted  that  it  takes  a  substantial  amount 
of  work  for  a  newspaper  to  get  information  togeth¬ 
er  to  participate  in  NewsRoute. 

“But  newspapers  should  already  have  ZIP  plus 
fours  in  their  databases.  And  if  they  don’t,  they 
should,”  he  said. 


Lightning 
Fast  Extra 
Edition 


The  TAMPA  TRIBUNE  produced  an  eight-page 
extra  within  SK)  minutes  of  the  start  of  the 
Tampa  Bay  Lightning’s  game  against  the  New  York 
Rangers  on  Oct.  20.The  game  debutedTampa’s  $  160 
million  Ice  Palace. 

The  extra,  which  was  sponsored  by  Cadillac,  was 
filled  with  facts  and  information  about  the  Ice 
Palace,  and  led  with  a  half-page,  full-color  shot  of  the 
opening  face-off.  Fifteen  thousand  sections  were 
delivered  to  the  Ice  Palace  and  distributed  free  as 
patrons  left  the  arena. 

The  paper  also  recently  launched  a  half-million 
dollar  media  campaign,  which  included  TV,  radio, 
billboards,  direct  mail,  and  in-paper  advertisements, 
for  the  GUSTO  dining  and  entertainment  card.  The 
card  offers  consumers  a  25%  discount  at  more  than 
120  area  restaurants. 
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BY  M.L.  STEIN 


Circulation 

Tips 


Attendees  at ' 
CAVCMA  ; 
conference 
trade  tvinning 
strategies 


SUBSCIUBERS  WHO  PAY  fuU  price  tend  to 
be  more  loyal,  longer-lasting  customers 
than  those  who  subscribe  at  a  discounted 
rate.  Right?  Wrong,  conventional  wisdom 
notwithstanding,  according  to  a  test  of  its 
subscribers  conducted  by  the  Press-Enterprise  in 
Riverside,  Calif. 

Both  stay  with  the  newspaper  at  almost  exactly 
the  same  ratio,  circulation  manager  Robert  Perona 
reported  at  a  recent  Monterey  sales  conference  of 
the  Cal  ^Xtstem  Circulation  Managers  Association 
(CWCMA). 

Perona  said  ri\’o  studies 
were  done,  each  involving 
100  subscribers.  Fifty  had 
paid  the  full  price  and  50 
had  taken  advantage  of  a  dis¬ 
count  promotion.The  criteri¬ 
on  for  loyalty  was  whether 
they  had  remained  with  the 
paper  for  at  lea.st  six  months. 
“With  each  group,  the  dif¬ 
ference  was  one  or  two  percent,”  Perona  recalled. 
“We  found  that  the  quality  of  the  product  —  not 
price  —  was  what  mattered  to  the  customer. 

“If  they  like  the  paper,  they  will  pay  full  price,” 
he  asserted.  There  were  just  as  many  stops  by  the 
full-price  subscribers  as  by  the  other  half,  he  said. 

Moreover,  Perona  went  on,  the  main  reason  for 
stops  was  generally  the  same  for  each  group;  not 
enough  time  to  read. 

If  there  is  a  lesson  in  this,  he  suggested,  it  is  that 
promotion  discounts  should  be  pushed  hard  and 
often. 

At  the  Press-jhMterprise,  he  noted,  one  successful 
idea  was  to  set  a  24-hour  deadline  for  subscribing 
at  a  40%  discoilnt  for  13  weeks. 

“We  got  282  starts,”  Perona  disclosed.  From  the 
audience,  Mike  Gannon,  circulation  marketing  man¬ 
ager  for  the  Sacramento  Bee,  related  that  his  paper 
made  a  similar  offer  if  it  was  snapped  up  only 


between  9  a.m 
result:  1,600  nej 


and  5  p.m.  on  a  single  day. The 
!w  starts. 


Another  tactjc  was  to  give  carriers  a  bonus  for 
distributing  8,000  door  hangers  offering  a  dis¬ 
count,  Perona  s^d.  Carriers  also  were  given  a  list  of 
stopped  subscrjibers,  who  had  taken  the  paper  six 
months  or  longer,  with  instructions  to  offer  them  a 
discount  to  coifie  back. 

The  deliverers,  who  were  given  extra  money  for 
the  job,  managed  to  persuade  15  percent  of  them 
to  become  customers  again,  he  said. 


“If  you  discount,”  Perona  advised,  “make  {jeople 
feel  good  about  it.  It’s  not  the  amount  of  the  dis¬ 
count  that  appeals  to  them,  but  the  fact  that  they 
made  a  deal.  We  are  a  society  that  wants  to  deal.” 

To  help  neutralize  stops,  the  Press-Enterprise 
trained  35  employees  in  the  art  of  retention,  giving 
them  an  hourly  wage  with  no  commission,  Perona 
said.  “In  seven  days,  they  got  30  percent  of  the 
stops  to  resume  their  subscriptions,”  he  noted. 

Another  convention  speaker,  Nashville  attorney 
L.  Michael  Zinser,  CWCMA’s  general  counsel, 
stressed  the  need  to  solidify  the  independent  con¬ 
tractor  status  role  of  carriers  to  avoid  legal  prob¬ 
lems.  If  the  paper  issues  a  handbook,  “make  it  a 
promotion  tool  for  independent  contractor  status,” 
he  suggested.  “Avoid  turning  it  into  a  book  contain¬ 
ing  ‘work  rules’  akin  to  those  usually  found  in  an 
employee  handbook.” 

The  contract  itself,  Zinser  pointed  out,  can  be  a 
marketing  tool  by  using  the  term  “contractor” 
instead  of  “carrier.” 

“Build  into  this  agreement  as  many  indicators  of 
independent  contractor  status  as  possible,”  he 
urged.  “The  written  contract  will  be  read  by  the 
judge  or  hearing  officer.  It  creates  an  impression.” 

Care  also  should  be  taken  in  corresponding  with 
carriers,  Zinser  added.  He  recommended  a  “person¬ 
alized  letter,”  instead  of  the  interoffice  memo  used 
for  inside  employees.The  independent  contractor 
designation  should  be  emphasized  in  company 
brochures  and  employee  handbooks,  he  said. 

“Do  not  pass  up  the  opportunity  to  describe  the 
independent  contractor  status  of  the  individuals 
delivering  your  newspaper,”  he  explained. 

This  idea  should  also  be  conveyed  to  anyone 
who  has  any  contact  with  carriers  —  district  man¬ 
agers,  zone  managers  and  customer  service  clerks, 
Zinser  said,  adding:  “These  individuals  create  the 
evidence  that  will  promote  or  tear  down  the  inde¬ 
pendent  contractor  concept.” 

Actually,  Zinser  contended,  the  process  of  defin¬ 
ing  the  contractor’s  position  can  begin  with  help- 
wanted  ads  for  the  jobs  that  state  “Business 
Opportunity”  and  make  it  clear  that  it  involves  sign¬ 
ing  a  contract. 

Don’t  even  use  the  paper’s  standard  employ¬ 
ment  application  form,  he  said. ‘‘Design  your  own” 
Independent  Contractor  Information  Sheet. 

Lauren  Flynn,  regional  sales  manager  for  the 
New  York  Times,  was  succeeded  as  CWCMA’s  pres¬ 
ident  by  John  Reichard  of  the  Sierra  Vista  (Ariz.) 
Herald. 
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BY  MARK  FITZGERALD 


America  West? 
Time  Will  Tell 


Tom  MASTIN  remembers  with  a 
wince  his  last  Western  Newspaper 
Production  conference  three  years  ago: 
Vendors  far  outnumbered  other  atten¬ 
dees  and  spent  their  many  idle 
moments  complaining  about  the  $1,000  exhibit 
fee. 

“I  supported  it  for  12  years  at  least . . .  but  by 
the  end,  a  lot  of  vendors  had  stopped  going.  And  a 
lot  of  the  newspaper  people  stopped  going,  too. 
There  was  no  meat  to  the  program,  no  substance,” 
said  Mastin,  president  of  the  Orange,  Calif.-based 
engineering  and  design  firm 
Pacific  Newspaper  Services. 

That  turned  out  to  be  not 
only  Mastin’s  last  Western 
Newspaper  conference  — 
but  the  last  one,  period. 

A  show  scheduled  for  San 
Diego  in  1994  had  to  be  can¬ 
celed  for  lack  of  interest.  But 
with  the  strong  start  of 
America  West,  held  in  Reno 
Oct.  23-25,  the  future  of  a 
regional  newspaper  show 
west  of  the  Mississippi  looks  very  good  indeed. 

“We’re  really  happy.  It  was  just  a  class  event  all 
the  way  around,”  said  Jack  Bates,  the  California 
Newspaper  Publishers  Association  executive  direc¬ 
tor  who  was  a  key  organizer  of  the  conference. 

With  the  goal  of  becoming  as  permanent  a  play¬ 
er  on  the  West  Coast  as  America  East  is  for  newspa¬ 
pers  along  the  Atlantic  seaboard,  America  West  is 
borrowing  heavily  from  the  East  Coast  show. 

Like  America  East,  which  is  in  Hershey  every 
year  in  mid-winter,  America  West  will  be  scheduled 
every  October  in  Reno,  Nev.  Next  year’s  show  is  set 
for  Oct.  21-24  at  JohnAscuaga’s  Nugget. 

“We’re  committed  to  Reno  in  October,  so  every¬ 
body  can  mark  their  calendars  now,”  Bates  said. 

In  its  first  outing,  America  West  also  presented 
the  kind  of  serious  program  that  keeps  newspaper 
production  executives  coming  back  to  America 
East.  In  its  first  show,  America  West  had  an  atten¬ 
dance  of  not  quite  400,  Bates  said. 

Probably  the  biggest  factor  in  America  West’s  fast 
start,  however,  was  vendor  attendance.The  first 
show  attracted  105  vendors  who  occupied  127 
booths.  Bates  said. 

“Vendors  really  supported  us.  They  really 
stepped  up  to  the  plate,”  he  said.  “A  lot  of  them 
signed  up  for  next  year,  and  for  multiple  booths. 
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Our  job  of  mariceting  is  a  lot  simpler  from  here  on 
out:  We  know  who  came  out,  and,  just  as  impor¬ 
tant,  we  know  who  didn’t  so  we  can  concentrate 
our  marketing.” 

Vendors  were  generally  upbeat  about  the  show. 

“It’s  been  a  little  slow,  which  we  expected,”  said 
Denice  Nichols,  vice  president  of  sales  for  Pulse 
Research.  “Give  it  three  or  four  years.” 

Vince  Lipinski,  executive  director  of  newspaper 
press  sales  for  MAN  Roland  Inc.,  also  observed  traf¬ 
fic  was  slow,  and  also  voiced  support  for  the  show. 

“There  was  a  real  need,”  he  said.  “Western 
Newspaper  Production  con¬ 
ference  was  dead,  and 
America  East  has  tremendous 
traffic.  If  they  can  make  it 
like  that,  it  will  be  a  great 
show.” 

“I  think  it  is  pretty  busy 
for  a  show  that  is  just  start¬ 
ing,”  said  Lori  Hackman,  mar¬ 
keting  coordinator  at 
Monotype  Systems  Inc. 

Hackman,  like  other 
exhibitors  intemewed  at  the 
show,  said  there  had  been 
concern  that  the  show  was  too  close  in  both  time 
and  place  to  Nexpo,  the  Newspaper  Association  of 
America  show  held  last  June  in  Las  Vegas. 

CNPA’s  Bates,  however,  said  he  believes  Nexpo 
won’t  be  a  hindrance  to  America  West  in  the  long 
term. 

“Fortunately,”  Bates  said,  “Nexpo  won’t  be  on  the 
West  Coast  for  a  couple  of  years,  and  it’s  a  different 
show,  really,  than  we  are.” 


Newsprint  Numbers 

U.S.  DAILY  NEWSPAPERS  consumed  727,000 
metric  tons  of  newsprint  in  September,  1% 
more  than  a  year  earlier,  according  to  the 
Newspaper  Association  of  America. 

Publishers’  end-of-month  newsprint  inventories 
totaled  950,000  tons,  representing  a  3S>-day  supply, 
a  12.5%  decline  from  the  more  than  1.08  million 
tons  (46  days)  in  September  1995. 

Montreal-based  newsprint  supplier  Kruger  Inc. 
shut  down  a  machine  at  its  Trois  Rivieres  mill  for 
two  weeks  last  month  and  will  do  the  same  this 
month  on  a  machine  in  Bromptonville,  removing  a 
total  of  10,(K)0  tons  of  newsprint  from  production. 


Vendors 

outnumber  othei' 
attendees  at 
first  conference, 
but  most  feel  the 
need  for  a  West 
Coast  tech  shoic 


“Fortunately" 
Bates  said,  “Nexpo 
won’t  be  on  the 
West  Coast  for  a 
couple  of  years, 
and  it’s  a  different 
show,  really, 
than  we  are’’ 


NEWS  TECH 


DEP  OKs 
Ground  Water 
Cleanup  Plan 

FLORIDA’S  DEPARTMENT  OF 
Environmental  Protection  has  given 
the  green  light  to  Sentinel  Communi¬ 
cations  Co.’s  “pump  and  treat”  system  to 
clean  up  ground  water  contamination  in 
the  downtown  area  of  Orlando,  the 
company  said. 

The  approval  clears  the  way  for 
Sentinel  Communications  to  begin  con¬ 
struction  of  10  wells  in  northern  down¬ 
town  Orlando  that  will  pump  the  shal¬ 
low  ground  water  through  a  combina¬ 
tion  of  carbon  filters  and  an  air  stripper 
to  remove  contaminates. 

After  years  of  negotiations  with  the 
state  and  city,  Sentinel  Communications 
reached  an  agreement  in  October  1995 
to  share  the  cost  of  cleaning  three 
ground  water  plumes  contaminated  by 
the  solvents  trichloroethene  CTCE)  and 
perchloroethylene  (PCE).  Sentinel’s 
newspaper,  the  Orlando  Sentinel,  was 
one  of  several  downtown  businesses 
that  used  the  two  solvents  during  the 
1960s  and  1970s. 

Under  the  agreement  with  the  Florida 
DEP  and  the  city  of  Orlando,  Sentinel 
will  oversee  construction  and  operation 
of  the  cleanup  system  while  sharing  its 
cost  with  the  other  two  partners. 

Clarification 

JAMES  W.  ZARLENGA,  general  manager 
of  Silverlight  Corp.,  offers  the  follow¬ 
ing  clarifications  to  “Smarter  Lighting” 
and  correction  to  “Light  Laws,”  (E&P, 
Nov.2,p.  18P): 

♦  TwoT-8  lamps  provide  as  much  light 
as  fourT-12  lamps  when  theT-8s  are  used 
with  a  reflector. 

♦  T-8  lamps  reduce  air  conditioning 
costs  only  because  their  electronic  bal¬ 
lasts  replace  heat-producing  magnetic 
ballasts,  and  because,  when  used  with 
reflectors,  fewer  lamps  are  required. 

♦  The  National  Energy  Policy  Act  halts 
production  of  only  thoseT-12  lamps  for 
which  energy-efficient  replacements  are 
available  and  those  that  do  not  generate 
a  prescribed  lumen-to-watt  ratio. 

Zarlenga  added  that  “the  phase-out 
time  for  the  elimination  of  certain  T-12 
lamps  goes  over  a  period  of  years,  and  it 
is  not  immediate  in  enforcement  in  all 
lamps.” 


Turner 
Directs  JTN 
Production 

Nancy  turner  was  promoted 
from  production  manager  of  New 
Hampshire’s  Courier  Times  Newspapers, 
where  she  oversaw  typesetting,  paste-up 
and  camera,  to  production  director  for 
all  Journal  Transcript  Newspapers’ week¬ 
lies  in  Maine  {York  County  Coast  Star 
and  Coast  Pilot);  and  New  Hampshire 
^Rochester  Times,  Dover  Times  and 
Lakes  Region  Courier). 

Based  in  Kennebunk,  Maine,  Turner 
was  with  Foster’s  Daily  Democrat, 
Dover,  N.H.,  until  joining  Courier  Times 
in  1994  as  a  production  specialist.  She 
began  her  career  at  the  Berkshire  Eagle, 
Pittsfield,  Mass. 

Headquartered  in  Revere,  Mass., 
Journal  Transcript  also  publishes  the 
Revere  Journal,  Medford  Transcript, 
Winthrop  Sun  Transcript,  East  Boston 
Sun  Transcript,  Chelsea  Record  and 
Journal  Plus,  all  in  Massachusetts. 

WSJ  To  End 
Composing 
In  Dallas 

YY/ALL  street  journal  compos- 
rr  ing  operations  in  Dallas  will  close 
eariy  next  year  when  the  paper  consoli¬ 
dates  the  fimction  at  its  Chicopee,  Mass., 
and  Orlando,  Fla.,  sites. 

The  paper  reported  earlier  this  month 
that  the  closing  will  result  in  the  elimina¬ 
tion  of  about  30  news  production,  adver¬ 
tising  services  and  composition  jobs. 

The  Dallas  print  site  will  remain  in 
operation.  So  may  the  project  that  com¬ 
bines  telephone  ad  taking  and  electronic 
ad  composition  functions  at  a  separate 
Dallas  site. 

In  1994,  then-advertising  administra¬ 
tion  director  Robert  Higgins  told  E&P 
that  eventually  the  Dallas  project  would 
set  all  classified  display  ads,  compose  all 
classified  pages  and  transmit  the  com¬ 
pleted  pages  by  satellite  to  other  Journal 
print  sites. 

Asked  if  this  project  were  a  part  of 
composing  operations  to  be  closed  next 
year,  a  Dow  Jones  &  Co.  spokesman  said 
only  that  the  two  were  “unrelated 
events”  and  that  printing  and  “all  other” 
operations  in  Dallas  remain  unaffected. 


BHG 
Creates 
Furniture  Lab 

Blevins  HARDING  group  enlarged 
its  Boulder,  Colo.,  offices  for  its 
growing  staff  and  renovated  the  space  to 
create  a  “furniture  lab,”  where  clients  can 
observe  the  latest  work  settings  and 
office  furnishings. 

BHG  said  it  sought  to  create  a  real 
working  environment  that  addresses 
such  issues  as  ergonomic  design  and  the 
transition  to  woric  teams. 

The  renovation  created  woik  spaces 
for  private  concentration,  public  areas 
for  collaboration  and  resource  sharing 
and  a  daylit  and  landscaped  interior 
courtyard  for  in-office  relaxation. 

IHT  Prints 
In  Bangkok 

The  WATTACHAK  group,  a  Thai 
media  company,  will  print  the  Paris- 
based  Intematiorml  Herald  Tribune  in 
Bangkok. 

No  date  was  given  for  the  start  of 
printing  at  what  will  be  the  IHTs  13th 
print  site  worldwide.  The  paper’s 
publisher,  Richard  McClean,  called 
the  arrangement  “the  first  step  of  a 
renewed  expansion  prog.ram”  that  may 
include  other  print  sites  in  Asia  and  else¬ 
where. 

BW  Pix  On 
Web,AP 
PhotoExpress 

Business  wire’s  photowire  pic¬ 
tures  are  now  available  through  a 
World  Wide  Web  site  (http;//www.busi- 
nesswire.com). 

The  company  has  also  expanded 
delivery  using  the  Associated  Press 
PhotoExpress  network  to  reach  500 
media  subscribers. 

For  the  last  year,  the  worldwide  sup¬ 
plier  of  news  and  public  relations  pho¬ 
tos  to  the  media  has  had  a  joint  maiket- 
ing  agreement  with  Times  Mirror’s 
Newscom  for  delivery  of  digital  photos 
to  hundreds  of  overseas  newspapers. 
Photos  on  Business  Wire’s  home  page  on 
the  Web  are  free,  but  are  for  editorial  use 
only. 
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BY  DAVID  ASTOR 

Feature  Editors 
In  Cyberspace 


Feature  editors  heard  about  the  role 
they  can  play  —  and  role-playing  —  in 
cyberspace. 

During  a  half-day  session  at  the  recent 
American  Association  of  Sunday  and 
Feature  Editors  (AASFE)  convention  in  San  Antonio, 
attendees  were  given  advice  that  many  have  been 
getting  for  months:  Become  more  tech-sawy, 
explore  the  World  Wide  Web,  think  about  how  the 
emerging  new  media  might  lead  to  other  job 
options,  and  so  on. 

But  they  also  heard  some  philosophical  things 
they  probably  hadn’t  thought 
about  much  —  such  as  the  blur¬ 
ring  of  the  line  betw^een  real 
and  virtual  life. 

That  was  the  theme  of  a  talk 
by  one  of  the  new  media  ses¬ 
sion’s  seven  main  speakers: 
Sherry  Turkle,  a  Massachusetts 
Institute  ofTechnology  profes¬ 
sor  and  author  of  Life  on  the  Screen:  Identity  in 
the  Age  of  the  Internet. 

She  noted  that  many  people  who  go  online 
assume  various  names  and  personas,  and  may  even 
get  involved  in  “virtual  cross-dressing.” 

“Men  go  online  as  women  to  have  relationships 
with  women,”  Turide  said.  “But  some  women  in 
these  online  relationship  are  actually  men!” 

Computer  users  try  gender-swapping  for  fantasy 
and  entertainment  reasons, 
but  also  for  “personal 
growth,”  said  the  psycholo¬ 
gist/social  scientist.  She 
observed,  by  way  of  exam¬ 
ple,  that  a  man  going  online 
as  a  woman  might  learn  how 
it  feels  to  be  sexually 
harassed  and  that  a  woman 
going  online  as  a  man  can 
practice  acting  more 

Sherry  Turkle,  a 
Massachusetts  Institute  of 
Technology  professor  and 
author  of  Life  on  the  Screen: 
Identity  in  the  Age  of  the 
Internet,  noted  that  many 
people  who  go  online  assume 
various  names  and  personas, 
and  may  even  get  involved  in 
"virtual  cross-dressing." 


assertive. 

“Virtual  gender-swapping  can  give  them  greater 
emotional  range  in  real  life,”  remarked  Turkle,  who 
was  introduced  to  the  AASFE  audience  by  Dallas 
Morning  News  assistant  managing  editor/develop¬ 
ment  Maik  Weinberg. 

During  the  first  part  of  the  new  media  session. 
New  Directions  for  News  executive  director  Jean 
Gaddy  Wilson  introduced  several  other  speakers. 

One  of  them  —  Vivian  Vahlberg,  director  of  jour¬ 
nalism  programs  for  the  Robert  R.  McCormick 
Tribune  Foundation  —  noted  that  “change  is  hap¬ 
pening  very  fast  and  many  people  are  dubious  or 
scared  about  it.  But  you  will  get  used  to  it.  What 
you  know  is  transferable.” 

She  told  the  feature  editors,  “Cyberspace  looks  a 
heckuva  lot  more  like  what  you  do  than  what 
other  parts  of  newspapers  do.” 

Vahlberg  advised  AASFE  attendees  to  “learn  to 
apply  what  you  do  across  a  variety  of  media.”  And 
she  added,  “You  have  to  be  young  or ‘get  young.’  ” 

Ariel  Simmons,  a  teenaged  intern  for  the  Fort 
Worth  Star-Telegram's  online  edition,  followed 
Vahlberg’s  remaiks  with  a  plea  for  newspapers  to 
take  better  advantage  of  the  computer  knowledge 
and  other  skills  of  young  workers. 

Association  for  Interactive  Media  CEO  Peter 
Waldheim  discussed  the  “convergence”  of  comput- 
ers,TV  and  the  telephone.  And  he  told  the  audi¬ 
ence,  “You’re  not  in  the  newspaper  business  any 
more.  You’re  in  the  content  business.” 

Other  speakers  discussed  moving  from  print 
newspapers  into  new  media  careers. 

Rosalind  Resnick  noted  that,  seven  years  ago,  she 
was  a  reporter  for  the  Miami  Herald  with  little 
technological  knowledge. 

“My  biggest  challenge  was  getting  my  computer 
and  modem  to  worit,”  she  recalled. 

Resnick  left  the  Herald  after  having  a  baby  and 
not  being  able  to  woik  out  a  part-time  job  arrange¬ 
ment,  and  then  forced  herself  to  master  comput¬ 
ers.  She  ended  up  writing  a  book  on  the  Internet, 
creating  and  hosting  the  NetGirl  Forum  on  America 
Online,  and  founding  the  NetCreations  software 
company.  Her  latest  project  is  the  “lovesearch.com” 
site  on  the  Web. 

Michael  Wolff  began  his  career  with  the  New 
York  Times  and  wrote  magazine  articles  and  books 
before  founding  Wolff  New  Media  two  years  ago. 
WNM  quickly  grew  to  an  80-employee  firm  that 
publishes  Internet  guides,  produces  an  online 
guide  to  the  Net,  and  more. 


Adi' ice  offered 
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CELEBRATING  5  YEARS  OF  HELPING  YOU  SERVE  YOUR  READERS 


“I’m  not  a  technology  person,”  he 
said.  “I’m  a  news  person.  I’m  a  journal¬ 
ist.  What  drew  me  to  the  Internet  is  that 
it’s  about  information  acquisition  and 
dissemination.” 

The  following  day,  an  AASFE  panel 
discussion  on  “reinventing  your  job” 
included  remarks  by  former  feature 
editors  who  moved  to  new  media 
positions  and  other  posts  at  newspa¬ 
pers. 

“We  all  know  how  to  do  something 
else,”  said  panel  moderator  Amy  Carlile, 
assistant  managing  editor  for  innova¬ 
tions  at  the  Arizona  Republic  and 
Phoenix  Gazette,  "yf/e  bring  general 
skills  to  this  job.” 

David  Fryxell,  senior  editor/business 
and  technology  for  the  St  Paul  Pioneer 
Press,  added  that  feature  editors  know 
about  food,  travel  and  various  other  top¬ 
ics. 

“It’s  that  content  expertise  that’s 
enormously  valued  in  the  new  media,” 
he  said. 


AASFE 
Admits 
Online  Editors 

The  AJVIERICAN  ASSOCIATION  of 
Sunday  and  Feature  Editors,  at  its 
recent  convention  in  San  Antonio, 
approved  a  change  in  bylaws  that  allows 
online  editors  to  become  members. 


The  bylaws  now  read,  “Active  mem¬ 
bership  shall  be  open  to  editors  whose 
principal  responsibilities  relate  to 
Sunday  sections,  features,  and  magazine 
sections  of  newspapers  and  their  elec¬ 
tronic  and  print  extensions  .  . .  .” 

“We  want  online  editors  in  the 
AASFE,”  noted  organization  President 
Mike  Smith,  consulting  editor  for  Knight- 
Ridder. 

Publicitas 
Invests  In 
Real  Media 

Swiss-based  pubucitas  Holdings, 

S.A.,one  of  the  largest  advertising  ser¬ 
vices  companies  in  the  world,  has  made 
a  minority  investment  in  Real  Media  Inc. 
—  a  New  York-based  Internet  advertis¬ 
ing  software  and  services  company. 

Publicitas  operates  in  35  countries 
from  its  headquarters  in  Lausanne, 
Switzerland. 

Real  Media,  formed  in  1995,  operates 
an  Internet  advertising  networic  —  the 
Real  Media  Network  —  through  which 
it  places  advertising  into  more  than  100 
locally  oriented  newspaper  Web  sites  in 
the  U.S. 

Advertisers  using  the  Network 
include  Microsoft,  AT&T  and  Mellon 
Bank. 

Publicitas  Multimedia  Development 
A.S.  will  also  work  with  Real  Media  to 
develop  and  release  new  technologies 


and  services  to  increase  the  effective¬ 
ness  of  online  advertising,  as  well  as 
helping  publishers  develop  online 
advertising  services. 

Cox  Online 
Unit  Names 
Top  Execs 

COX  INTERACTIVE  MEDIA  (CIM)  has 
named  its  management  team  and  is 
relocating  to  headquarters  in  downtown 
Atlanta.  CIM  is  a  subsidiary  of  Cox 
Enterprises  Inc.  and  has  been  operating 
from  the  Cox  headquarters  in  north 
Atlanta. 

CIM  has  established  studios  in  Atlanta, 
Austin,  Texas,  and  Charlotte,  N.C.  It  has 
also  established  satellite  studio  support 
operations  in  Dayton,  Ohio,  and  West 
Palm  Beach,  Fla.  The  studios  produce 
niche  sites  and  city  sites.  Niche  sites 
focus  on  specific  topics  with  broad  geo¬ 
graphical  appeal.  City  sites  are  created  to 
provide  a  variety  of  ways  to  pursue  in- 
depth  interests  within  their  communi¬ 
ties  —  all  based  on  interaction. 

The  senior  management  staff  are: 
Hillary  Goodall,  content  director,  Keith 
Herndon,  operations  director,  Debbie 
Craig,  advertising  sales  director,  Gary 
Mills,  senior  business  manager;  Michael 
Parker,  mariteting  director;  Da^'id  Scott, 
vice  president  of  city  site  development; 
and  CIM  is  currently  looking  for  a  devel¬ 
opment  director. 


Q:  WHY  INCLUDE  VCR  PLUSCODE  NUMBERS  IN  YOUR  TV  LISTINGS? 


A:  Because  they  give  you  the 
competitive  advantage. 


Comprehensive,  localized  PI usCode®  cover- 
age  in  your  TV  listings  attracts  readers  and 
gives  you  that  extra  edge  over  other  TV  listings 
publications.  With  VCR  Plus+®,  your  paper  provides  the  ^ 
information  readers  need  and  the  convenience  they  v/ant 


\/ledia 


VCR  nus+®  and  PtusCode®  on  irodefnorVs  d  bemstor  Development  Corporation.  (D  1996  Gemstor  Dowopmont  Corporation 


November  30, 1996  ■  Editor  &  Pubusher  21 


©  1996  JULIE  LARSON,  DISTRIBUTED 


SYNDICATES/NEWS  SERVICES 


‘Dr.  Katz’  Show 
Spawns  A  Strip 
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The  popular  dr.  Katz: 

Professional  Therapist  series  on 
Comedy  Central  has  spawned  a  news¬ 
paper  strip. 

“Dr.  Katz”  will  be  offered  by  the  Los 
Angeles  Times  Syndicate  starting  this 
January. 

The  daily  and  Sunday  comic’s  title 
character,  a  divorced  man  in  his  40s,  is  as 
phobic  and  obsessive  as  his  patients. 
Other  characters  include  his  hapless  son, 
Ben;  and  his  secretary,  Laura,  who’s  long 
on  attitude  and  short  on  interpersonal 
skills. 

“Dr.  Katz”  was  created  by  stand-up 
comic/actor/writer/producer/musician 
Jonathan  Katz  and  educational  software 
developer  Tom  Snyder.  It  is  written  by 
stand-up  comic  Bill  Braudis  (who  has 
appeared  on  the  Tonight  Show  with  Jay 
Leno)  and  illustrated  by  DickTruxaw. 

The  Emmy  Award-winning  ZJrAafcr  TV 
show  combines  computer-generated  ani¬ 
mation  with  stand-up  comedy  material. 


Dr.  Katz  and  Laura  converse  in  the  new  LATS  comic  strip. 


‘Computing  For  j 

T  The  alliance  is  between  a  Davis  com- 

L/dLlllL^llCLl  j  pany  based  in  Singapore  and  the  People’s 
((  OMPUTING  FOR  KIDS”  has  been  i  Education  Press  in  Beijing. 

Vv  introduced  by  Tribune  Media  j 
Ser\4ces.  I 

In  the  600- word  column,  Pam  i 
Gleichman  critiques  software  and  j 
answers  questions  from  children  and  par-  j 
ents.  A 

Gleichman,  who  has  run  a  computer  I  jl\. 
school  for  kids  since  1S>91,  began  her  fea-  j  “( 
ture  two  years  ago  for  the  Rockford  (Ill.)  I  ety  < 

Register  Star.  I  tion 

Clients  include  the  Orange  County  j  gran 
Register,  Detroit  Free  Press,  Houston  i  T 
Chronicle  and  Minneapolis  Star  Tribune,  i  —  ^ 

run 

weekly  Glens 
Falls,  N.Y., 

Chronicle  since 
1981  —  now 
also  appears  in 
newspapers 
such  as  the 
Gallup  (N.M.) 

Independent 
and  Jackson 
(Mich.)  Citizen 
Patriot. 

The  Queens- 

bury,  N.Y.-based  Hackett  (518-793-4781) 
has  also  done  puzzles  for  Tribune  Media 
Services,  Games  magazine.  Weekly 
Reader  and  the  Old  Farmer’s  Almanac. 


Varied  Formats 
For  Puzzle  Fans 


Spelling  lessens 


Middle  Class  Is 
Satirized  In  ‘Set’ 

unp  HE  DINETTE  SET”  will  be 
A  launched  Jan.  6  by  King  Features 
Syndicate. 

Julie  Larson’s  daily  and  Sunday  panel, 
which  satirizes  middle-class  culture,  stars 
50ish  sisters  Verla  Darwin  and  Joy  Penny 
of  Crustwood  Heights.  There  is  also  Joy’s 
husband.  Burl,  and  their  daughter,  Patty. 

The  36-year- 
old  Larson, 
who  has  an 
architecture 
degree  from 
the  University 
of  Illinois,  start¬ 
ed  her  comic 
for  the  LA. 
Reader  and 
other  alterna¬ 
tive  papers  in 
1990. 

Daily  clients  include  the  Chicago 
Tribune,  Dallas  Morning  News,  Denver 
Post,  Houston  Chronicle,  Milwaukee 
Journal  Sentinel,  Minneapolis  Star 
Tribune,  Orange  County  Register, 
Portland  Oregonian,  Salt  Lake  City 
Deseret  News,  San  Jose  Mercury  News 
and  Seattle  Post-Intelligencer. 


Zupko  Is  Named 
To  Internet  Post 


SARAH  ZUPKO  HAS  joined  Tribune 
Media  Services  as  an  Internet  produc¬ 
er  to  woik  on  projects  related  to  the  mar¬ 
keting  and  promotion  of  TMS’s  syndi¬ 
cate,  database  and  interactive  products. 

Zupko  was  previously  with  DataPoint 
Interactive,  a  health  care  industry  consult¬ 
ant,  as  a  multimedia  producer  and 
Webmaster.  She  also  has  an  award-win¬ 
ning  cultural  studies  Web  site  at 
http://www.mcs.net/~zupko/home.html. 

The  new  TMS  executive  has  a  B.A. 
from  the  University  of  Chicago  and  an 
M.A.  in  journalism  from  the  University  of 
Texas  at  Austin. 
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'Can  You  Hackett?' 


White  Launches 
‘Stars’  For  Sites 

CARTOONIST/ASTROLOGER  L\RRY 
White  has  launched  “This  Week  in  the 
Stars”  for  newspaper  Web  sites. 

The  Time  Data  Syrndicate  feature  con¬ 
tains  a  weekly  astrologies  forecast  for  all 
12  signs  of  the  zodiac,  and  more. 

The  Manchester,  N.H.-based  White  (603- 
623-7733)  already  does  two  other  features 
called  “In  the  Stars”  and  “Cosmic  College.” 


Cartoon  Cat  As 
English  Teacher 

U  ^  ARFIELD”  HAS  JOINED  with 
Vj  China’s  largest  book  publisher  to 
develop  and  distribute  written  and 
audio-visuS  materials  designed  to  teach 
English  to  China’s  children. 

A  story  line  has  been  developed  to 
bring  the  “Garfield”  characters,  by  Jim 


'The  Dinette  Set’ 


Editor  &  PiJBusHER  ■  November  30, 1996 


SYNDiCATES/NEWS  SERVICES 


Fingers  Snipped 

IT  MAY  BE  a  digital  age,  but  the 
Sacramento  Bee  decided  to  hack  off  a 
few  digits. 

The  newspaper  was  preparing  to 
reprint  a  Herblock  editorial  cartoon 
showing  a  speeding  car  cutting  into  a 
lane  as  its  three  antisocial  occupants 
gave  other  motorists  the  finger. 

But  a  couple  of  people  in  the  Bee  pre¬ 
press  department  were  reportedly  both¬ 
ered  enough  about  the  drawing  to  con¬ 
vince  an  editor  to  hack  off  the  fingers. 
The  editor  who  should  have  made  the 
decision  had  left  for  the  day  and  was  not 
consulted. 

Herblock  is  with  the  Washington  Post 
and  Creators  Syndicate. 

New  ‘3-G’Team 

Anew  team  has  taken  over 
“Apartment  3-G,”  which  runs  in  125 
papers  via  North  America  Syndicate. 

Now  doing  the  text  is  Lisa  Trusiani, 
who  pens  fiction  for  both  children  and 
adults,  does  freelance  copywriting  for 
corporations  and  ad  agencies,  and  has 


TK  MM  IW  ffttf  KUAUZEII 


The  before  and  after  cartoons 


written  for  Marvel  Comics.  She  often  col¬ 
laborates  with  her  husband,  artist  Rick 
Parker,  who  has  worked  for  IX;  Comics. 

The  new  artist  is  Brian  Kotzky,  42,  an 
“Apartment  3-G”  assistant  since  1979  and 
a  freelance  illustrator  who  has  done 
cover  paintings  for  numerous  paperback 
books.  He  majored  in  studio  art  and 
anthropology  at  the  State  University  of 
New  York  at  Albany,  and  also  studied  at 
several  art  schools. 

Brian  is  the  son  of  Alex  Kotzky,  who 
drew  “Apartment  3-G”  since  it  started  in 
1S)61  and  also  wrote  the  comic  from 
1991  until  his  death  two  months  ago  due 
to  complications  from  a  stroke.  He  was  73. 


The  soap  opera  strip,  which  stars  three 
professional  women,  was  created  and 
written  by  Dr.  Nick  Dallis  (1911-1991). 

Book  On  Cancer 

A  CARTOONIST  IS  putting  together  an 
illustrated  book  that  takes  a  serio¬ 
comic  look  at  prostate  cancer. 

Sherman  Goodrich,  who  is  seeking  a 
publisher  for  the  book,  is  fighting 
prostate  cancer  himself. 

Goodrich  (619-475-6746)  has  drawn 
and  written  for  newspapers  and  otlier 
media.  He  is  also  a  founder  of  the 
Southern  California  Cartoonists  Society. 

Cardinal  Tribute 

Ann  landers  of  creators  Syndicate 
used  her  entire  Nov.  20  column  to 
pay  tribute  to  her  friend,  the  late  Joseph 
Cardinal  Bemardin  of  Chicago. 

‘Cathy’  Birthday 

U^ATHY”  by  CATHY  Guisewite  of 
Universal  Press  Syndicate,  has 
reached  its  20th  anniversary. 


MTIOML  PRESS  CLUB  AWARDS  CONTESTS 

■  ■  I  .  I 

9TH  ANNUAL  FREEDOM  OF  THE  PRESS  AWARDS:  Entries  are  open  to  all  members  of  the  print  and  broadcast  media  or 
others  who  have  exemplified  the  highest  ideals  of  the  journalistic  profession  and  made  major  contributions  to  freedom  of  the  press 
in  1996.  Nominees  should  demonstrate  the  significant  role  that  the  press  plays  in  guarding  against  abuses  by  those  who  would  ignore  democratic 
principles  and  betray  the  public  trust.  There  are  two  categories,  national  and  international. 

Deadline  for  entries:  January  10, 1997 


6TH  ANNUAL  ROBERT  L.  KOZIK  AWARD  FOR  ENVIRONMENTAL  REPORTING:  The  award  recognizes  excellence  in  environmental 
reporting  on  the  local,  national  or  international  level.  One  $1,000  prize  will  be  awarded.  Print  and  broadcast  entries  will  compete  for  a  single  prize. 

24TH  ANNUAL  CONSUMER  JOURNALISM  AWARDS:  This  competition  acknowledges  excellence  in  reporting  on  consumer  topics.  Four 
$500  prizes  will  be  awarded  in  newspaper,  magazine,  radio  and  television  categories. 


9TH  ANNUAL  NEWSLETTER  JOURNALISM  AWARDS:  This  competition  acknowledges  excellence  in  newsletter  journalism.  One  award 
will  be  presented  for  the  best  analytical  or  interpretive  reporting  and  one  for  the  best  exclusive  story.  A  prize  of  $1,000  will  be  given  to  the  winner  of 
each  category. 

17TH  ANNUAL  EDWIN  M.  HOOD  AWARDS  FOR  DIPLOMATIC  CORRESPONDENCE:  These  awards  recognize  excellence  in  reporting 
on  American  foreign  policy  and  related  issues.  One  $1,000  prize  will  be  awarded.  Print  and  broadcast  entries  will  compete  for  a  single  prize. 

19TH  ANNUAL  WASHINGTON  CORRESPONDENCE  AWARDS:  Two  $1,000  awards  will  be  given,  one  each  for  print  and  broadcast  report¬ 
ing,  to  honor  the  work  of  reporters  who  cover  Washington  for  the  benefit  of  the  hometown  audience.  Entries  must  consist  of  a  single  article  or 
broadcast  or  a  series  of  related  articles  or  broadcasts. 

8TH  ANNUAL  ROBIN  GOLDSTEIN  AWARD  FOR  REGIONAL  REPORTERS:  A  $1,000  award  will  be  given  to  a  Washington  correspon¬ 
dent  who  submits  a  body  of  work  demonstrating  excellence  and  versatility  in  covering  Washington  from  a  local  angle  for  hometown  daily  newspapers. 

Deadline  for  entries:  March  14, 1997 


For  further  information  and  entry  forms,  please  contact:  Office  of  the  President,  National  Press  Club,  Washington,  DC  20045;  telephone  (202)  662-7516. 

With  support  from  National  Press  Foundation 


November  30, 1996  ■  Editor  &  Pubusher  23 


200 years 
in  Reading 

The  reading  (PA.)  Eagle,  along 
with  the  Historical  Society  of  Berks 
County,  has  received  the  Friedrich  List 
Prize. 

The  prize,  named  for  the  late 
economist,  entrepreneur  and  editor,  will 
be  presented  from  Reutlingen,  Germany, 
List’s  birthplace,  and  is  given  every  four 
years  for  German  journalistic  achieve¬ 
ments  abroad. 

List,  an  American  newspaperman 
from  1825  to  1832  in  Reading,  Pa.,  was 
editor  of  the  German-language  paper 
Reading  Adler,  which  was  founded  in 
1796,  under  the  leadership  of  Louis 
Ritter. 

Ritter’s  daughter,  Kate,  married  Jesse 
Hawley,  who  founded  the  Reading 
Eagle  in  1868.  Hawley’s  great-grandson, 
William  Seyfert  Flippin,  is  the  present- 
day  Eagle  publisher,  making  the  Ritter- 
Hawley-Flippin  tradition  of  family  news- 
papering  the  oldest  in  the  world. 

The  Reutlingen  city  museum  will 
receive  an  original  Adler  calendar  to 
add  to  its  collection,  and  those  journey¬ 
ing  to  Reutlingen  for  the  presentation  of 
the  List  prize  will  bring  a  recreated  bust 
of  List  from  the  collection  of  the 
Historical  Society  in  Reading.  A  poem, 
written  by  List  in  Reading  and  put  to 
music,  and  will  be  performed  during  the 
presentation  ceremony,  scheduled  for 
Nov.  30,  the  150th  anniversary  of  List’s 
death. 

AP  ups  rate  5.2% 

The  board  of  directors  of  the 
Associated  Press  has  approved  a 
3.2%  general  rate  increase,  effective 
Feb.  2,  for  newspaper  and  broadcast 
members  of  the  news  cooperative. 

Frank  Daniels  Jr.,  president  and  pub¬ 
lisher  of  the  Raleigh,  'N.Q.,News  & 
Observer,  and  chairman  of  the  AP  board, 
said  the  increase  would  enable  AP  to 
meet  demands  for  enhanced  news  prod¬ 
ucts  while  also  keeping  a  tight  rein  on 
costs. 

“The  AP  is  introducing  valuable  new 
services  utilizing  today’s  technologies 
while  at  the  same  time  keeping  assess¬ 
ment  increases  at  the  level  of  inflation,” 
Daniels  said. 

A  highlight  of  1997  will  be  the  intro¬ 
duction  of  the  WIRE,  AP’s  multimedia 


news  service  developed  to  serve  mem¬ 
bers  in  the  rapidly  growing  online  busi¬ 
nesses,  Daniels  said.  It  will  incorporate 
text,  photos,  graphics,  video,  and  audio 
news  reports  for  an  Internet  service 
available  only  through  AP  members. 

In  addition,APTV,AP’s  international 
video  service,  and  AP  AdSEND,  an  elec¬ 
tronic  advertising  delivery'  service,  con¬ 
tinue  to  grow  as  AP  seeks  new  ways  to 
build  nontraditional  revenue  sources, 
Daniels  said. 

News  text  archives  are  to  be  made 
readily  available  to  members  in  1S>97 
and  computer-assisted  reporting  will  be 
expanded,  Daniels  said.  Also  ahead  for 
1997  are  increased  use  of  the  News 
Camera  2000e  electronic  camera  and 
the  launch  of  AP’s  electronic  photo 
archive. 

Rates  for  newspaper  members  are 
based  on  circulation  and  reflect  changes 
in  circulation  at  each  paper. 

Waco  settlement 

Federal  AGENTS  reached  an  out- 
of-court  settlement  with  two  Waco, 
Texas,  news  oi^anizations  to  end  a  two- 
year  suit  claiming  that  reporters’  actions 
helped  cause  the  deadly  1993  Branch 
Davidian  raid. 

Both  sides  agreed  to  keep  financial 
details  confidential.The  settlement 
included  no  admission  of  wrongdoing 
or  acceptance  of  liability,  lawyers  for 
the  Waco  Tribune-Herald  and  KWTX- 
TV  said. 

The  media  companies  and  American 
Medical  Transport  were  sued  by  the 
families  of  four  U.S.  Bureau  of  Alcohol, 
Tobacco,  and  Firearms  agents  who  were 
killed  during  the  raid  against  the  sect’s 
compound  in  Mount  Carmel.  Other 
agents  joined  the  suit,  claiming  the 
defendants’  actions  contributed  to  the 
tragedy. 

Jay  Smith,  president  of  Cox 
Newspapers  Inc.,  parent  company  of 
the  Tribune  Herald,  said  the  settlement 
was  a  business  decision  by  Cox’s  insur¬ 
ance  carrier.  He  said  Cox  officials 
beleived  they  could  win  at  the  trial. 

“The  compromises  to  the  secrecy  of 
the  raid  were  not  our  doing  and,  indeed, 
took  place  before  our  reporters  even 
got  to  the  scene  of  the  raid,”  he  said. 

American  Medical  Transport,  a  local 
ambulance  firm  hired  by  BATF,  also 
agreed  to  an  undisclosed  financial  settle¬ 


ment  because  an  employee  admitted  to 
tipping  the  Waco  television  station 
about  the  BATF  operation. 

Investigations  by  the  Texas  Rangers 
and  the  U.S.  Treasury  Department  deter¬ 
mined  that  a  KWTX  cameraman  inad¬ 
vertently  alerted  a  sect  member  to  the 
impending  raid  less  than  two  hours 
before  it  began. 

Four  federal  agents  died  during  the 
raid  and  more  than  20  were  wounded 
in  the  firefight  that  broke  out  when  fed¬ 
eral  officials  tried  to  arrest  cult  leader 
David  Koresh  for  alleged  weapons  viola¬ 
tions.  Six  Branch  Davidians  also  died  in 
the  battle. 

After  a  51-day  standoff,  Koresh  and  80 
of  his  followers  died  in  a  fire  that 
destroyed  the  compound  on  April  19, 
1993,  as  authorities  were  punching 
holes  in  the  compound  walls  with  bat¬ 
tering  rams.  —  AP 


A  BILINGUAL  NEWSPAPER  caUed  El 
Infortnador  has  started  publication 
in  San  Diego  County. 

The  free,  four-color  weekly  tabloid 
will  have  a  rack  distribution  of  25,000 
and  also  will  be  mailed  to  3,000  select¬ 
ed  local  businss  and  community  leaders, 
according  to  its  publisher,  ABC 
Publishing  of  Vista,  Calif. The  paper  is 
printed  in  Spanish  and  English. 

El  Informador's  director,  Xavier 
Corona,  said  the  paper  will  be  nonpoliti¬ 
cal  and  aimed  at  “informing  Hispanics 
and  their  families  about  events  and 
organizations  that  will  impact  on  their 
daily  lives.” 

It  will  cover  cultural  and  educational 
events,  sports,  religious  and  social  activi¬ 
ties,  health,  nutrition  and  also  events  in 
Baja,  Calif.,  on  the  Mexican  side  of  the 
border. 

“Hispanics  are  the  fastest-growing 
ethnic  group  in  San  Diego  County  and 
the  San  Diego-Tijuana  region  is  the 
third-largest  Hispanic  market  in  the 
country,”  Corona  continued.  “These  num¬ 
bers  suggest  this  area  can  support  a 
bilingual  publication.” 

ABC  publishes  the  PennySaver  in  San 
Diego,  Orange  County,  Sacramento  and 
Stockton,  Calif.,  and  several  shoppers 
with  a  reported  total  circulation  of  2. 1 
million.  —  M.L.  Stein 


Spanish  paper 
makes  dehut 
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Gift  for  Friends 
and  Associates. 

A  thoughtful  personal  gift... 

for  college-bound  children  studying  journalism,  friends  and  relatives  in  the  newspaper  industry. 

A  great  business  gift... 

and  a  reminder  of  you  and  your  company  every  week. 


Order  a  gift  subscription  today  and  we’ll  send  a  gift 
announcement  in  time  for  the  holidays.  The  first 
issue  of  E&P  will  be  mailed  within  3  weeks.  To 
give  E&P  as  a  gift,  call  the  Circulation 
Department  at  (212)  675-4380  or 
fill  out  and  mail  the  form 


USHER 


HOLIDAY  GIFT  SUBSCRIPTIDN 

H'YES!  Please  send  a  gift  subscription  of  E&P  for  one  year — 52  issues — as 
indicated  below.  My  cost  is  $65. 

Gift  to _ 

Tjitje _ Company _ 

Address _ _ 

City _ _  _  State _ Zip _ 

From(on  gift  card) _ 

Bill  the  gift  subscription  to: 

Name _ 

Title _ _ _ Company _ 

Address _ 

City _ State _ Zip _ 

Mail  to  Editor  &  Publisher,  11  W.  19th  St.,  NY,  NY  10011-4234. 

)  For  faster  holiday  service  or  to  charge  your  order  to  your  Visa/MC,  call  (212)  675-4380,  Fax  (212)  691-6939 
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OBirUARIES 


WILLARD  NORMAN  ADAMS,  75,  for¬ 
mer  Sunday  editor  at  the  Cleveland 
Plain  Dealer,  died  Oct.  6  in  Mentor-on- 
the-Lake,  Ohio. 

SHARI  BLVTO,  35,  a  writer  and  editor 
at  the  Albuquerque  Tribune  who 
shared  her  battle  against  breast  cancer 
with  readers,  died  of  cancer  Oct.  1 1  in 
Albuquerque. 

In  May  1995,  she  wrote  her  first  story 
about  her  fight  under  the  headline,  “I 
Refuse  to  Die.”  She  described  the  emo¬ 
tional  and  spiritual  road  she  and  her 
family  had  traveled  since  the  cancer  was 
diagnosed.  Her  story  was  picked  up  by 
newspapers  across  the  country. 

The  disease  went  into  remission  fol¬ 
lowing  months  of  chemotherapy,  but 
returned  last  November,  spreading  to 
her  spine  and  bones.  She  later  had  tests 
that  showed  the  cancer  had  spread  to 
her  liver. 

In  April,  she  brought  Tribune  readers 
up  to  date  with  a  story  under  the  head¬ 
line,  “I  Will  Live,”  reflecting  that  she 
would  make  the  best  of  what  remained 
of  her  life. 

JACK  DONIGER,  73,  Associated  Press 
broadcast  sports  reporter  for  17  years, 
died  of  cancer  Oct.  30  in  Derwood,  Md. 

MARTA  DRISCOLL,  a  former  assistant 
society  editor  at  the  Chicago  Daily 
News  and  club  editor  at  the  Chicago 
American,  died  Oct.  26  in  Redington 
Shores,  Fla. 

PIERRE  FRANEY,  75,  chef,  writer  and 
food  columnist  for  the  Neu>  York  Times, 
died  Oct.  15  in  Southampton,  England, 
three  days  after  suffering  a  stroke. 

ALICE  L  GILBERT,  87,  a  47-year 
newsroom  employee  at  the 
Doylestown,  Pa.,  Intelligencer/Record, 
died  Oct.  2. 

Her  last  column  appeared  Aug.  1 . 

JULIUS  GIUS,  84,  longtime  editor  at 
the  Ventura  County  (Calif.)  Star-Free 
Press,  died  Oct.  18  in  Ventura. 

LARRY  GRAVES,  director  of  pubUc 
policy  at  the  National  Newspaper 
Association,  died  Oct.  21. 

EDWIN  C.  HEINKE,  94,  who  spent 
more  than  40  years  covering  news  in 


the  Midwest  for  Scripps  Howard  and 
Time-Life,  died  Oct.  9  in  Bartow,  Fla. 

ANTHONY  JARZOMBEK,  74,  a 

reporter  and  editor  at  the  Providence 
Journal-Bulletin  for  40  years  who 
helped  win  a  Pulitzer  Prize,  died  Oct.  31 
in  North  Providence,  R.I. 

During  his  first  year  at  the  Journal  in 
1951,  he  was  among  a  team  of 
reporters,  photographers  and  editors 
that  won  a  Pulitzer  for  coverage  of  a 
breaking  story  that  started  with  a  bank 
holdup  and  ended  with  hostage-taking. 

It  was  the  first  time  a  Pulitzer  was 
awarded  to  a  newspaper  staff. 

LEON  LEWIS,  81,  a  former  circulation 
manager  at  the  Atnsterdam  (N  Y.)  News 
who  later  was  a  Peabody  Award-wimiing 
radio  talk  show  host,  died  Oct.  28  in 
NewYoik. 

RUDY  MHLARG,  72,  chief  photogra¬ 
pher  for  32  years  at  the  Doylestown, 

Pi..,  Intelligencer/Record,  died  Oct.  8. 

TOM  QUINN,  53,  former  correspondent 
for  Time  magazine  and  United  Press 
International  during  a  20-year  career  in 
Colombia,  died  Oct.  20  in  Bogota  after 
his  car  plunged  70  feet  from  a  bridge  to 
a  highway  below. 

His  wife,  who  also  was  in  the  car,  died 
Oct.  21  after  surgery. 

WULUAM  SANDFORDJR.,Si,  for¬ 
mer  advertising  manager  at  the  Chicago 
Sun-Times,  died  Oct.  15  in  Des  Plaines, 
Ill. 

GENE  SEYMOUR,  43,  Copley  News 
Service  sports  columnist  covering 
Chicago  teams  as  well  as  the  University 
of  Illinois  and  Notre  Dame,  died  Sept.  14 
in  Chicago  after  a  heart  aneurysm. 

KIMPEI SHIBA,  93,  founder  of  the 
Asahi  Evening  News,  the  English-lan¬ 
guage  edition  of  the  national  Asahi 
newspaper,  died  of  heart  failure  Oct.  25 
in  Tokyo. 

Previously,  he  was  Tokyo  correspon¬ 
dent  for  the  Chicago  Tribune  until  the 
onset  of  World  War  II. 

RICHARD  STRECKFUSS,  64,  associ¬ 
ate  professor  at  the  University  of 
Nebraska-Lincoln,  died  Oct.  31  in 
Lincoln. 


He  was  an  associate  professor  of 
news-editorial  in  the  College  of 
Journalism  and  Mass  Communications. 

DONALD  TRAINOR,  64,  night  editor 
at  the  Jersey  /owma/,  Jersey  City,N.J., 
and  a  newspaperman  whose  career 
spanned  40  years  at  newspapers  includ¬ 
ing  the  Newark  Star-Ledger  and  the 
Springfield,  Mass.,  Union,  (YveA 

Oct.  28. 

CARL  VTTI,  52,  a  photographer  at  the 
Honolulu  Adt>ertiser,  died  Nov.  3  in  a 
hit-and-run  accident  while  riding  his 
bicycle  in  Honolulu. 

GABRIEL  YACCORINO,  71,  a  retired 
photo  editor  at  United  Press 
International,  died  Oct.  18. 


Censorship 

continues 

There  were  more  attempts  to  cen¬ 
sor  or  broadly  attack  school  materi¬ 
als  and  student  expression  last  year 
than  at  any  other  time  in  the  14  years 
that  People  for  the  American  Way  has 
been  detailing  such  actions. 

During  the  1995-96  school  year, 
researchers  confirmed  475  incidents  in 
44  states,  according  to  “Attacks  on  the 
Freedom  to  Learn,”  an  annual  compila¬ 
tion  from  PAW. 

There  were  300  incidents  of  attempt¬ 
ed  censorship  and  175  broad-based 
attacks  on  public  education,  such  as 
attempts  to  include  religious  teaching 
into  the  official  school  day  or  to  teach 
creationism  in  biology  classes. 

While  there  was  good  news  in  the 
findings  —  successful  censorship 
attempts  were  down  by  1 1%  —  it  was 
offset  by  the  “alarming”  46%  increase  in 
the  number  of  broad-based  challenges 
that  occurred. 

library  materials  remained  the  most 
frequent  targets  of  censorship  attempts, 
but  student  newspapers  and  magazines 
also  saw  an  uicrease  in  challenges. 

The  PAW  researchers  found  an 
increase  “in  challenges  to  student 
expression  of  all  types,”  with  objectors 
most  frequently  “attempting  to  elimi¬ 
nate  discussion  of  controversial  issues, 
or  soften  criticism  of  school  officials  or 
community  establishments.” 
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INCLUDES  EXCLUSIVE  INDUSTRY  OVERVIEW!! 

AT  LAST!  THE 
COMPREHENSIVE 
DIRECTORY  THE 
INDUSTRY  HAS 
ASKED  FOR! 

More  than  10,000  publications  listed! 


cp^^^tEvjpNrrv, 
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1997 


Community  Weeklies 


FRCMVrT  PAGES  -  EXCH  JSIVF. 


•  Niche  Publications  (Parenting,  Seniors,  Real  Estate) 

•  Specialty  Publications  (Alternative,  Black,  Ethnic, 
GaylLeshian,  Hispanic,  Jewish,  Military,  Religious) 

•  Shoppers 

•  TMC  Publications 

The  data,  gathered  and  verified  by  the  Editor  &  Publisher  research 
department,  has  the  same  detail  accuracy  that  has  been  the  hallmark  of 
the  Editor  &  Publisher  International  Year  Book  now  in  its  76th  annu¬ 
al  edition.  Comprehensive  data  for  each  publication  answers  your 
every  need,  from  advertising  specifications  to  editorial  contacts  to 
equipment/commodity  use.  And  the  industry  overview  includes  inter¬ 
esting  compilations  about  the  non-daily  and  free  publications  industry 
that  may  surprise  you. 


The  Reaiy  Reckoner.  This  authoritative  summary  Ls  the  first  available 
overview  of  the  community,  specialty  and  fiee  publications  industry.  The 
revealing  charts  analyzing  publications  and  circulation  totals  by  state,  day 
of  publication,  fiee  vs.  paid  -  and  more  -  defines  this  dynamic  industry. 

SECTION  I -PAID  AND  FREE  COMMUNITY  WEEKLIES 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address.  Web  site  URL,  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 

SECTION  II  -  SHOPPERS/TMC  PUBLICATIONS 

U.S.  and  Canadian.  Includes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  URL,  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
installed  equipment  and  more. 


This  amazing  compilation  of  data  provides 
easy  access  to  remarkably  helpful  data  for: 

Media  Buyers,  Newspaper  aixl  Other  Publication  Executives,  Public 
Relations  Pros,  Industry  Suppliers/Service  Providers,  Writers, 
Photographer,  Syndicate  Marketers,  Community  Leaders,  Advertisers, 
Investment  Bankers,  Industry  Association  Executives,  FratKhisers, 
Government  Officials ...  and  others! 


SECTION  III  -  SPECIALTY  AND  NICHE  PUBLICATIONS 

U.S.  and  Canadian.  IiKludes  contact  names,  newspaper  address, 
phone/fax  numbers,  e-mail  address,  Web  site  URL,  circulation, 
regional  editions,  mechanical  specifications,  ad  rates,  insert  rates, 
iastalled  equipment  and  more. 

SECTION  IV  -  NON-DAILY  NEWSPAPER  GROUPS, 
ASSOCIATIONS,  ETC. 


This  is  the  most  comprehensive  data 
on  this  growing  industry. 

Place  your  order  today! 


Includes  contact  names,  address,  phone/fax  numbers,  newspapers  in 
group.  This  section  also  includes  Associations,  Brokers,  Representa¬ 
tives,  Alternate  Delivery  Services,  and  TMC  Syndicated  Products. 


□  YES!  Send  me _ copies  of  the  E&P/FPP  Community,  Specialty  &  Free  Publications  Year  Book  at  just 

$99  (UJS.)  each.  My  credit  card  number  or  check  is  enclosed. 


Name 
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OWNERSHIP  CHANGES 


The  assets  of  Carter  Publishing  Inc. 
d/b/a/the  Shopper’s  Guide  in  Cario, 
Mich.,  were  sold  by  Patrick  L.  McGee  to 
Edwards  Publishing. 

The  Shopper’s  Guide  is  a  15,725-cir¬ 
culation  weekly  shopper  serving  the 
Tliscola  County,  Mich.,  area.  Distribution 
is  through  an  in-house  carrier  force  and 
rack  locations.  The  paper  is  tabloid-for¬ 
mat,  usually’  20  to  24  pages  per  issue. 

JohnT.  Cribb,  of  Bolitho-Cribb  & 
Associates  in  Bozeman,  Mont.,  represent¬ 
ed  the  seller  in  the  transaction. 

Grants  Newspapers  Inc.  has  sold  the 
twice-weekly  Cibolu  County  Beacon, 
Grants,  N.M.,  to  Wick  Communications 
Co.  of  Sierra  Vista,  Ariz. 

Jon  Fishman,  publisher  of  the 
Albuquerque  Business  Times,  has  been 
named  publisher.  No  other  staff  changes 
are  planned. 

The  Rupert  Phillips  family  of  Destin, 
Fla.,  owned  the  newspaper  and  were 
represented  in  the  sale  by  Michael  D. 
Lindsey,  president  of  Media  Consultants 
Inc.,  in  Gilbert, Ariz. 

McClatchy  Newspapers  Inc.  an¬ 
nounced  that  it  has  reached  an  agree¬ 
ment  in  principle  to  sell  five  of  its 
community  newspapers  by  the  end  of 
the  year. 

Four  of  the  newspapers  are  in 
California  —  the  IHspatch  in  Gilroy, 
Free  Lance  in  Hollister,  Morgan 
Hilt  Times  and  Amador  Ledger- 
MHspatch. The  four  are  being  pur¬ 
chased  by  USMedia  Group  Inc.  of 
Crystal  City,  Mo. 

The  fifth  newspaper  —  the 
Ellensburg  Daily  Record  in 
Washington  state,  will  be  purchased  by 
Pioneer  Newspapers  Inc.  of  Seattle. 

Terms  of  the  sales,  handled  by  the 
brokerage  firm  of  Dirks,  Van  Essen  & 
Associates,  were  not  disclosed. 

Territorial  Publishing  Co.  announced 
the  purchase  of  the  Guthrie  (Okla.) 
Daily  Leader  and  the  weekly  Logan 
County  News.The  Leader  was  bought 
from  the  Donrey  Media  Group  and 
the  News  was  purchased  from  Marilyn 
Branch  and  Don  Coffin  of  Guthrie. 

The  two  newspapers  will  be  merged 
after  Nov.  1  into  a  single  newspaper 
named  the  Guthrie  News  Leader,  and 
will  publish  five  days  a  week. 

Sale.s  prices  were  not  disclosed. 


Harte-Hanks  Communications  Inc.  will 
acquire  Marketing  Communica¬ 
tions  Inc.,  of  Kansas  City,  a  provider  of 
integrated  database  marketing  services 
to  the  pharmaceutical  industry  and 
other  industries. 

The  transaction  is  expected  to  close 
in  November.  Harte-Hanks  will  pay 
approximately  $33  million  in  cash  and 
short-term  notes  for  the  stock  of  MCI, 
which  is  expected  to  have  approximate¬ 
ly  $28  million  in  revenue  for  the  year 
ending  Dec.  1, 1996.  MCI,  which 
employs  300  people,  will  become  part 
of  Harte-Hanks  Direct  Marketing. 

Thomson  Newspapers  and  the  Scranton 
Times  in  Pennsylvania  have  announced 
an  agreement  in  principle  that  will  have 
the  Times  purchase  three  Thomson 
newspapers. 

The  new.spapers  include  two  dailies 
—  the  Progress-Index  in  Petersburg, 
Va.  and  News-Item  in  Shamokin,  Pa.  — 
and  one  nondaily,  the  Citizen- 
Standard  in  Valley  View,  Pa 

Terms  of  the  deal  were  not  disclosed. 
Diri{s,Van  Essen  &  Associates,  a  newspa¬ 
per  merger-and-acquisition  firm  based  in 
Santa  Fe,  N.M.,  represented  Thomson  in 
the  transaction. 

The  three  newspapers  are  among  29 
newspapers  that  Canada-based  Thomson 
said  it  would  sell  in  a  restructuring  plan. 

The  Scranton  Times  is  owned  by  the 
Lynett-Haggerty  family  and  is  part  of 
Times/Shamrock  Communications.  The 
company  publishes  morning,  afternoon 
and  Sunday  newspapers  in  Scranton  and 
owns  three  other  newspapers,  seven 
advertising  publications  and  10  radio 
stations. 

Southam  Inc.  announced  the  purchase 
of  seven  Atlantic  province  newspapers 
ftom  the  Thomson  Corp.  The  acquisition 
includes  two  Newfoundland  dailies  — 
the  Western  Star,  in 
Comer  Brook,  and  Evening 
Telegram,  in  St.John’s;  four  Nova 
Scotia  dailies  —  the  Cape  Breton 
Post,  in  Sydney,  Evening  News  in 
New  G\as%om,  Daily  News  in  Truro, 
Guardian  in  Charlottetown,  Price 
Edward  Island,  and  one  weekly  —  the 
Northern  Light,  Bathurst,  New 
Brunswick. 

The  properties  have  a  combined  cir¬ 
culation  of  approximate!)'  130,000  and 
bring  the  number  of  daily  newspapers 


owned  by  Southam  to  32,  coast  to  coast 
across  Canada. 

Zeke  Orlinsky,  publisher  of  Patuxent 
Publishing  Co.  in  Maryland,  has 
announced  the  purchase  of  the  North 
County  News  from  Nancy  Ringgold, 
its  current  owner  and  publisher. 

The  North  County  Neu>s  is  a  monthly 
publication  mailed  to  approximately 
20,000  homes  in  North  Baltimore 
County,  as  well  as  a  small  part  of 
Harford  County.  Ringgold  will  continue 
to  nm  the  newspaper. 

The  Washington  Post  Co.  announced 
that  Post-Newsweek  Cable,  a  subsidiary, 
has  reached  an  agreement  in  principle 
to  acquire  a  cable  television  system 
serving  approximately  11,000  sub¬ 
scribers  in  Branson,  Mo.,  from  Rural 
Missouri  Cable  TV  Inc. 

The  purchase  price  was  not  dis¬ 
closed.  Completion  of  the  acquisition  is 
contingent  upon  the  execution  of  a 
definitive  purchase  agreement  and 
approval  by  local  government  and  other 
entities. 

Boston-based  Community  Newspaper 
Co.  has  reached  an  agreement  to  pur¬ 
chase  Alta  Group  Newspapers  Inc. 

Alta  Group  Newspapers  operates 
three  daily  newspapers  —  the  Journal 
Tribune  in  Biddeford,  Maine;  Milford 
(Mass.)  Daily  News-,  and  Little  Falls 
(N.Y.)  Evening  Times. The  company 
also  owns  one  weekly,  the  Northern 
Light,  in  Conway,  N.H.Tlie  combined 
circulation  for  the  dailies  is  31,000  and 
circulation  for  the  weekly  is  22,000. 

The  sale  was  conducted  by  the  Bank 
of  Boston,  as  tmstee  of  Alta  Group, 
through  Santa  Fe-based  Diriis,Van  Es.sen 
&  Associates. 


\Japan  ad  message 

ANKEI,]NPm’S  FOURTH-LARGEST 
daily,  left  blank  space  usually  devoted 
i  to  advertisements  in  the  hope  that  read- 
j  ers  would  contemplate  the  importance 
I  of  ads. 

i  “Sometimes  you  notice  a  thing  for  the 
j  first  time  when  it’s  not  there,”  read  the 
j  fine  print  in  tlie  center  of  one  blank 
I  space.  Advertisers  picked  up  the  cost  in 
!  exchange  for  the  small-print  listing  of 
:  their  names  in  the  white  spaces. 
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Letters 

Continued  from  page  5 

contributions  in  this  area  are  consistently 
overlooked.  Perhaps,  while  we  were 
engaged  in  our  efforts,  we  neglected  our 
own  press  relations.  No  doubt,  not  hav¬ 
ing  a  working  relationship  with  the  Poyn- 
ter  Institute  hurt. 

But  I  want  to  make  sure  that  four  crit¬ 
ically  important  contributors  to  civic 
journalism  are  not  overlooked.  Peter  Ellis, 
former  Eag/e  city  editor  and  now  man¬ 
aging  editor  of  the  Sioux  Falls,  S.D.,y4rgMS 
Leader  (co-winner  of  the  19S>6  Pew  Cen¬ 
ter  Batton  Award  for  Civic  Journalism) 
and  current  Eagle  reporter  Bill  Bartel 
were  primarily  responsible  for  the 
Eagle's  revolutionary  election  coverage 
plan  Their  unheralded  work  has,  I 
believe,  helped  reshape  election  cover¬ 
age  throughout  our  industry. 

Ed  Amone,  a  former  senior  editor  at 
the  Eagle  and  currently  publications 
director  at  the  Kettering  Foundation,  was 
the  architect  of  the  “People  Project.”  To 
the  extent  that  the  project  influenced 
civic  journalism  elsewhere,  Arnone 
deserves  the  credit. 

And  Lisa  Austin,  a  former  Eagle  projects 
reporter  and  now  assistant  to  Rosen  on 
the  public  life  project,  has  done  as  much 
as  anyone  to  share  the  lessons  learned 
from  ongoing  civic  journalism  efforts. 

It  is  vital  that  the  civic  journalism  discus¬ 
sion  continues  in  our  industry.  I,  for  one, 
think  there  is  much  to  be  gained  by  news¬ 
papers  and  the  citizens  who  read  them. 
But  as  we  debate  civic  journalism,  I  think 
it  is  only  fair  to  recognize  its  pioneers. 

Steven  Smith 

Smith  is  an  editor  at  the  Gazette 
Telegraph,  Colorado  Springs,  Colo. 


Embattled 

Continued  from  page  7 

The  Mercury  News  got  something  of  a 
boost  —  along  with  another  potshot  — 
from  Washington  Post  ombudsman 
Geneva  Overholser,  who  called  Webb’s 
account  “seriously  flawed”  and  “unfor- 
giveably  careless  journalism”  because  it 
allegedly  did  not  back  up  its  suggestion 
that  the  CL\  was  “knowingly  involved  in 
smuggling  drugs  into  the  U.S.  and  did  not 
include  CIA  denials.” 

But  she  also  hammered  her  own  news¬ 
paper  for  not  asking:“Is  there  anything  to 
the  very  serious  questions  the  scries 
raised?  Did  the  U.S.  government  play  any 
role  in  supporting  or  condoning  drug 
smuggling  into  the  United  States?” 

Webb’s  report  did  not  accuse  the  CIA 


of  organizing  a  drug  trade  or  knowing 
about  it. 

Overholser  also  charged  the  Post  and 
the  other  critical  newspapers  with  show¬ 
ing  “more  passion  for  sniffing  out  the 
flaws  in  San  Jose’s  answer  than  sniffing 
out  a  better  answer  themselves.” 

She  further  knocked  the  Post  for  refus¬ 
ing  to  publish  Ceppos’  letter  replying  to 
its  blast  at  the  Mercury  News  series,  say¬ 
ing  that  both  Ceppos  and  R)st  readers 
deserved  to  have  it  printed. 

Maiit  Jurkowitz,  the  Boston  Globe's 
ombudsman,  also  offered  some  solace  to 
Webb  and  the  Mercury  News.  In  a  col¬ 
umn,  he  said  that  despite  the  doubts  set 
off  by  “Dark  Alliance,”  the  series  —  “by 
provoking  much  passionate  debate  may 
prove  a  boon  to  both  journalism  and  the 
drug  war.” 

In  other  awards,  SPJ  honored  Chroni¬ 
cle  columnist  Herb  Caen  and  Bay  TV 
anchor  Evan  White,  Professional  Achieve¬ 
ment;  Nancy  Hicks  Maynard,  Freedom 
Forum  Media  Studies  Center  chair.  Dis¬ 
tinguished  Service;  Cindy  Westbrook  Hu, 
publications  manager,  San  Francisco  Con¬ 
vention  and  Visitors  Bureau,  Meritorious 
Service;  Lois  Melkonian,  KCBS  Radio, 
Kristin  Huckshorn  and  Tim  Larimer, 
KCBS-Radio,  and  Peter  Byrne,  San  Fran¬ 
cisco  Bay  View,  Journalistic  Enterprise. 

Oakland  Tribune  police  reporter 
Harry  Harris,  Unsung  Hero;Arleen  Davila, 
San  Francisco  State  student.  Outstanding 
Student  Journalist;  Anthony  Moor,  KRON- 
TV  and  Larry  D.  Hatfield,  San  Francisco 
Examiner,  News  Writing;  David  Wesley 
Page,  KSRO  News  and  Examiner 
reporter  Elizabeth  Fernandez,  Feature 
Writing;  Karen  De  Sa,  San  Mateo  County 
Times  and  Dan  Zoll,  San  Francisco  Bay 
Guardian,  Outstanding  Young  Journalist; 
Doug  Sovem,  KCBS  Radio,  Lisa  Reynolds, 
Herman  Bustamente  Jr.  and  Robin  Evans, 
West  County  Times,  and  Melody  Peter¬ 
son,  Rebecca  Smith,  Ricardo  Sandoval, 
San  Jose  Mercury  News,  Public  Service; 
Christina  Koci-Hernandez,  Examiner, 
Professional  Photojoumalist. 


I  Basher 

j  Continued  from  page  8 

I  Sacks  indicated  he  would  have  pub- 
i  fished  the  institution  if  it  were  well- 
I  known  or  it  served  a  social  purpose, 
j  “If  I  had  worked  at  Harvard  or  Yale,  or 
I  the  New  York  Police  Department,  or  the 
:  CIA,  then  there  would  be  a  compelling 
j  argument  to  come  clean,”  Sacks  said. 

Jolene  Combs,  the  incoming  president 
j  of  CCJA  and  director  of  the  journalism 
i  program  at  El  Camino  College  in  Tor- 
:  ranee,  Calif.,  sees  Sacks  as  mixing  ethical 


apples  and  oranges.  “I  don’t  think  he 
understands  the  legal  and  ethical  issues 
of  what  he  has  done,”  said  Combs.  “He  is 
not  helping  the  school  by  not  identifying 
them.  What  he  did  was  not  journalism.” 

She  worried  that  Sacks’  brand  of  non¬ 
fiction  journalism  has  already  cast  a 
wrongheaded  shadow  over  all  commu¬ 
nity  college  programs.  “I  was  driving 
around  one  day  and  heard  a  couple  of 
talk  show  hosts  talking  about  the  book 
and  going  on  about  how  bad  community 
colleges  were,”  Combs  said.  “That’s 
unfair.” 

David  Ramsay  Steele,  editorial  director 
of  Open  Court,  emphasized  that  his  organ¬ 
ization  would  not  have  produced  the 
book  if  either  the  school  or  the  writer 
were  identified.  “We  spoke  to  our  lawyers 
and  they  said  the  only  way  we  could 
publish  the  book  was  to  delete  the 
names  of  everyone,”  Steele  said.  “We  see 
the  book  as  a  true  story. 

“The  message  of  the  book  is  that  grade 
inflation  has  reached  epidemic  propor¬ 
tions  in  colleges  and  universities  across 
the  country.” 

Sacks,  meanwhile,  is  trying  to  decide 
whether  to  scour  the  country  for  a  teach¬ 
ing  job  or  scout  the  newsrooms  for 
something  in  journalism. 

He  opted  for  a  job  in  academic  fife 
after  becoming  burned  out  by  what  he 
saw  as  an  epidemic  of  USA  Torfoy-like 
newspapers.  “I  was  tired  of  prepackaged 
journalism,”  he  said.  “The  kind  of  journal¬ 
ism  where  you  knew  the  answers  before 
you  asked  the  questions.” 


Leading  Edge 

Continued  from  page  13 

resource  for  the  future. 

We  tend  to  agree  —  sort  of.  We  believe 
it  would  be  daunting  for  most  newspa¬ 
pers  even  to  attempt  a  project  as  ambi¬ 
tious  as  the  Chronicle's.  And  we  share 
Bob  Ingle’s  urgency  about  the  competi¬ 
tive  landscape:  If  a  major  maricet  news¬ 
paper  isn’t  already  well  along  in  develop¬ 
ing  its  own  online  guide/directoryAvhat- 
ever,  it  should  scrap  the  “from-scratch” 
approach  and  start  talking  to  prospective 
partners  —  fast. 

But  we’re  also  convinced  that  the 
industry’s  future  does  indeed  fie  in  learn¬ 
ing  to  create  and  manage  databases  — 
and  the  multiple  products  serving  well- 
defined  vertical  markets  which  could 
flow  from  them. 

That’s  the  moral  of  this  story  for  a  news¬ 
paper  of  any  size  —  even  a  5,00(>circulation 
weekly:  databases.  Making  them.  Manag¬ 
ing  them.  Using  them  like  clay  to  protect 
old  businesses  and  create  new  ones. 
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Cowles  Media 
to  continue 
ownership 

The  family  group  that  owns 
56.4%  of  Cowles  Media  Co.’s  voting 
shares  says  the  next  generation  of  the 
Cowles  family  intends  to  maintain  inde¬ 
pendent  ownership  of  the  Minneapolis 
Star  Tribune's  parent  company. 

A  family  statement  also  stressed  its 
satisfaction  with  the  company’s  perfor¬ 
mance,  growth  and  strategic  direction. 

Elizabeth  Ballantine,  managing  direc¬ 
tor  of  the  Cowles  Family  Voting  Trust, 
announced  that  the  trust  has  been 
extended  for  10  years,  until  2010.The 
trust  had  been  set  to  expire  on  May  20, 
2000. 

Under  terms  of  the  trust,  established 
in  1980,  five  trustees  share  voting 
power  for  approximately  2.2  million  of 
the  company’s  3  9  million  shares  of 
common  stock. 

Trustees  approved  the  extension  on 
Oa.30. 

John  “Jay”  Cowles  ID,  a  trustee,  said 
the  move  was  not  an  attempt  to  quell 
rumors  that  the  Star  Tribune  might  be 
sold. 

However,  he  said  majority  owners 
were  not  considering  selling  Cowles 
Media  or  the  newspaper. 

The  Washington  Post  currently  owns 
slightly  more  than  23%  of  the  voting 
shares. 

In  a  move  which  Ballantine  and 
Cowles  said  was  unrelated,  Cowles 
Media’s  board  of  directors  on  Oct.  30 
authorized  the  company  to  purchase  up 
to  1  million  of  its  shares  in  the  open 
market. 

In  addition  to  the  Star  Tribune, 
Cowles  Media  publishes  magazines, 
books  and  online  research  products. 

—  AP 

Vietnam  forces 

journalises 

departure 

A  HANOI-BASED  U.S.  correspondent, 
whose  reiwrting  exposed  econom¬ 
ic  mismanagement  and  divisions  within 
Vietnam’s  governing  Communist  Party, 
was  forced  to  leave  the  country. 

Vietnam’s  Foreign  Ministry  refused  to 


renew  the  visa  of  Adam  Schwarz, 
bureau  chief  of  the  Far  Eastern 
Economic  Review,  when  it  expired  Nov. 

1 .  Foreign  correspondents  based  in 
Vietnam  are  typically  granted  six-month 
visas  that  are  usually  extended. 

Dow  Jones  &  Co.,  publisher  of  the 
WaU  Street  Journal,  owns  the  Revieu’. 

It  was  the  first  time  in  recent  history 
that  an  accredited  foreign  correspon¬ 
dent  has  been  refused  permission  to 
remain  in  the  country. 

The  government  did  not  explain  the 
reasons  behind  the  action  against 
Schwarz,  who’s  from  New  Yorii  City  and 
has  woriced  in  Vietnam  for  two  years. 

The  U.S.  Embassy  asked  Vietnam  to 
reconsider  its  move. 

Diplomats  in  Hanoi  described 
Schwarz’s  woik  as  professional  and 
objective  and  expressed  concern  over 
Viemam’s  action. 

In  recent  years,  Vietnam  has  allowed  a 
growing  number  of  foreign  news  organi¬ 
zations  to  open  offices  in  Hanoi  as  part 
of  the  country’s  stated  policy  of  reform 
and  openness. 

Schwarz  often  reported  on  the  diffi¬ 
culties  Vietnam  is  facing  in  implement¬ 
ing  market-oriented  reforms  and  dissen¬ 
sion  within  Communist  Party  ranks  over 
the  country’s  direction. 

“We  had  wanted  to  extend  Adam’s 
visa,  but  the  Vietnamese  declined  and 
now  Adam  will  have  to  leave,”  Review 
editor  Joseph  Kahn  told  the  Associated 
Press  in  a  telephone  interview  from 
Hong  Kong. 

Kahn  said  the  government  told  the 
Review  they  were  “unhappy  with 
Adam’s  coverage,”  but  gave  few  other 
specifics. 

Schwarz’s  forced  departure  comes 
just  weeks  after  the  U.S.-based 
Committee  to  Protect  Journalists  said  it 
was  “guardedly  optimistic”  about  press 
freedoms  in  Viemam.  —  AP 

AP  hoard 

candidates 

nominated 

The  nominating  committee  of 

the  Associated  Press  has  selected 
the  following  10  candidates  for  election 
to  five  seats  on  the  AP  board  of  direc¬ 
tors: 

W.  Stacey  Cowles,  publisher,  the 


Spokesman-Review  of  Spokane,  Wash.; 
John  J.  Curley,  chairman,  president  and 
CEO,  Gannett  Co.,  the  Netvs  Journal,  of 
Wilmington,  Del.; Joe  Hladky,  president 
and  publisher,  the  Gazette  of  Cedar 
Rapids,  Iowa;  Peter  A.  Horvitz,  president 
and  CEO,  Horvitz  Newspapers,  Journal 
American  of  Bellevue,  Wash.;John 
Madigan,  chairman,  president  and  CEO, 
Tribune  Co.,  Chicago  Tribune. 

Also,  Marcia  McQuem,  CEO,  president 
and  publisher,  the  Press-Enterprise  of 
Riverside,  Calif.;  Donald  E.  Newhouse, 
president,  the  Star-Ledger  of  Newark, 

N.J.;  Mary  Schurz,  editor  and  publisher, 
the  Advocate-Messenger  of  Danville,  Ky.; 
Lissa  Walls  Vahldiek,  vice  president  and 
COO,  Southern  Newspapers  Inc.,  the 
Baytown  (Texas)  Sun,  George  W. Wilson, 
president.  Concord  (N.H.)  Monitor. 

From  membership  in  cities  under 
50,000  population,  the  committee  nomi¬ 
nated  the  following  two  candidates  for 
election  to  one  seat  on  the  board: 

Gregg  K.  Jones,  co-publisher,  the 
Greeneville  (Tenn.)  Sun,  Uzal  H.  Martz 
Jr.,  president  and  publisher, /Utew7/e 
(Pa.)  Republican. 

Incumbent  directors,  whose  current 
terms  expire  in  April  \991,  are  John  J. 
Curiey,  Gregg  K.  Jones,  Robert  H. 
Hartmann,  Donald  E.  Newhouse  (vice 
chairman/chairman-elect),  Mary  Schurz 
and  George  W.  Wilson.  Director 
Hartmann,  chairman  and  publisher  of 
the  Evansville  (Ind.)  Press,  requested 
that  he  not  be  renominated. 

The  election  will  be  held  by  the  new, 
all-mail  balloting  in  April  1997. 

NYT,  Canadian 

paper 

sign  pact 

HE  NEW  YORK  TIMES  and  the 
Toronto  Globe  and  Mail  signed  a 
distribution  deal  that  allows  the  Times 
to  be  home-delivered  in  the  province  of 
Ontario,  effective  immediately,  and  in  all 
of  the  other  major  cities  in  Canada  by 
early  next  year. 

There  are  presently  21  newspapers 
working  in  partnership  with  the  Times 
to  deliver  to  a  new  home-delivery  mar¬ 
ket,  and  the  newspaper  is  in  discussion 
with  other  newspaper  companies  across 
the  United  States  to  establish  similar 
delivery  arrangements. 
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Corporate  planning,  franchise  site  selection,  test  market  selection, 
media  buys,  sales  forecasts  ...  the  E&P  Market  Guide  helps  mar¬ 
keters  in  a  lot  of  ways  because  of  its  unique  combination  of  both  quanti¬ 
tative  AND  qualitative  data  for  newspaper  markets  PLUS  its  accurate 
economic  and  demographic  forecasts. 

Market  surveys  of  every  newspaper  market  in  the  U.S.  and  Canada  pro¬ 
vide  quality  of  life  data  including:  principal  indastries.  shopping  centers 
and  retail  outlets,  climate,  transportation  data,  auto  registrations,  col¬ 
leges/universities/military  installations  ....  16  categories  of  data  that  can 
demonstrate  ideal  market  conditions. 

And  for  decisions  based  purely  on  numbers,  the  Market  Guide  includes 
tables  of  economic  and  demographic  data  presented  by  state/province, 
MSA/NECMA,  county  and  city.  Actuals  are  compared  to  exclusive 
annual  E&P  forecasts  which  have  earned  the  mist  of  marketers  through 
consistently  remarkable  accuracy  (+1-2%).  These  include  forecasts  of 
population,  income,  ages,  ethnicities,  households  and  retail  sales. 

Data  that  SELLS  Your  Newspaper  Market! 

When  you’re  selling  your  market,  as  well  as  your  newspaper  advertising 
products  to  reach  it,  use  the  Market  Guide  as  a  source.  The  E&P  Market 
Guide  can  help  you  tell  your  full  marketing  story  with  authority! 

Quantitative  data  PLUS  qualitative  data ...  all  in  otic  book!  And  it’s  only  $100. 


PROJECTIONS  ON  TARGET  AGAIN! 

Latest  figures  are  proving  the  19%  Market  Guide  pro¬ 
jections  to  be  accurate  within  2  percentage  points! 
That’s  a  remarkable  record!  Put  these  accurate  figures  to 
work  for  you!  ’’ 


BEST  VALUE! 


.  Qual'O 


..and 


TO  ORDER  OR  FOR  MORE 
INFORMATION,  CALL: 

(212)  675-4380  •  Pax:  (212)  691-6939 
E-mail:  edpub@mediainfo.com 
Order  through  our  Web  site  store:  http://www.mediainfo.com 

Mail  your  order  with  check  (U.S.  funds  drawn  on  U.S.  bank),  made  payable  to 
Editor  &  Publisher,  and  shipping  instructions  (street  address,  no  P.O.  boxes)  to: 

Editor  &  Publisher,  11 W.  19“’  St,  New  York,  NY  10011-4234 

C A  DC,  NY  and  OH  residents  must  add  applicable  tax.  Canada  residents  please  add  GST. 


The  Editor  &  Publisher  Company 


Look  for  the  handy  Business  Reply  order  fc«m  in  this  issue  of  E&P 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


FEATURES  AVAILABLE 


ARTICLES  INTERNATIONAL 
The  ONE  STOP  Source  for  Top  stories/ 
Top  writers  from  around  the  world. 
Territory  exclusives.  No  Access  Fee, 
Reasonable  Rates.  Vaice/Fax  (416) 
461-1530.  http://www.article5intl.com 
NO  CONTRIBUTORS,  PLEASE. 


HEALTH,  SPORTS  &  FITNESS 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  bolder. 
If  you  don't  wont  vour  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)  672-2594 


WORLD  WIDE  WEB 


Time  Data  ASTROLOGY  SELLS 
Brings  readers  to  your  Web  Site 
Larry  White  1  (800)322-5101 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


MONTHLY  MEMBER,  CAC,  NJ/PA. 
3,000  circ..  No.  34,  $25,000.  Work¬ 
ing  partner.  Call  (908)  424-8520. 


INVESTORS  WANTED 


FLORIDA  BASED  Writer  seeks  Creative 
Co-Publisher  for  Start-Up  publication  in 
Tampa  Bay  area.  Start  small. ..look  to 
grow.  Must  be  knowledgeable  about 
all  aspects  of  publishing.  Reply  to  Box 
07997,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 

NEWSPAPER  BROKERS 

700Sald-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Bex  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.  England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 

NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
4 1 0  Elm  St. ,  T roy,  AL  3608 1 

(334)  566-7198 
Fax  (334)  566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

315  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODEa  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440 

_ Fax  (909)  624-8852 _ 

MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233 

_ (602)813-9344 _ 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  BROKERS 


[  Boiftho-Cribb  Report:  http://www.cribb.coni  [ 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock.  Assets 


1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mall:  jcribbOlmt.net 


Newspaper  Brokerage 
&  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPER  BROKERS 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


DEEP  SOUTH  metropolitan  suburban 
paid  weekly  seeks  investar  or  buyer. 
$100,000  takes  half.  $175,000  takes 
all.  Really  fine  opportunity.  Jim  Hall 
Media  Services,  Box  1088,  Troy,  AL 
36081,(334)  566-7198. 


IDEAL  OPPORTUNITY  for  a  couple 
wanting  ta  awn  their  awn  paid  news¬ 
paper.  Southern  California  weekly 
grossing  $130,000.  Favorable  terms 
including  seller  financing  available. 
Send  inquiries  ta  Box  07973,  Editor  & 
Publisher. 


INTERNATIONAL  HEALTHCARE 
RECRUITMENT  TRADE  NEWSPAPER 
NO  DEBT,  established.  20%  revenue 
increase  annually.  (61 7)  431-571 2 


WEEKLY  NEWSPAPER 
A  well-established,  award-winning 
weekly  newspaper  in  a  sophisticated 
and  well-defined  market  in  the  North¬ 
west  is  being  offered  for  sale. 

This  publication  has  a  strong  franchise 
and  includes  a  healthy  classified  com¬ 
ponent,  gross  revenue  of  $800,000 
per  year,  cash  flow  at  $175,000,  and 
opportunities  exist  to  expand  the 
revenue  base. 

There  are  not  many  publications  which 
enjoy  the  established  position  in  the 
marketplace  that  this  newspaper  has. 
This  exceptional  property  and  outstand¬ 
ing  opportunity  is  being  offered  at 
$1,750,000. 

Interested  and  qualified  parties  should 
call  Owen  Van  Essen  of  Dirks,  Van 
Essen  &  Associates  at  (505)  820-2700 


NEWSPAPERS  FOR  SALE 


NORTHERN  CALIFORNIA  community 
newspaper.  Outstanding  growth 
opportunity  ($165K).  Successful  Rocky 
Mountain  business  newspaper 
($190K),  Western  Montana  weekly 
($140K).  Contact  Bolitho-Cribb  & 
Associates,  Jim  Hicks  (307)  684-9407. 


OVYNERS  RETIRING 
Weekly  and  speciolty  publications,  S. 
Texas,  good  cash  flow,  potential, 
$950K. 

Weekly,  unique  job  shop,  w/real 
estate.  Central  Texas,  $180K. 

Small  N.  Texas  weekly,  large  profit 
margin,  $85K. 

Dorman  Cordell,  broker,  1  3240 
Peyton  Dr.,  Dallas,  TX  75240.  tel: 
(972)  960-0096. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 

PUBUCATIONS  FOR  SALE 

INVESTOR/BUYER 

Publishing  company  with  20  successful 
years  and  excellent  growth  potential  in 
consumer  market  seeks  investors  or 
buyers  to  take  company  to  next  level. 
Annual  company  revenues  from  1991 
-  1995  over  $3.1  million.  Growth 
potential  with  new,  two  issue  magazine 
in  the  travel/health/spa  market.  Sepa¬ 
rate  sale  or  co-venture  possible  for  6- 
year-old  recipe  magazine  "Simply 
Seafood."  Call  or  write:  John  Pap- 
penheimer.  Waterfront  Press  Co., 
5305  Shilshole  Ave.  NW,  Ste.  200, 
Seattle,  WA  98107.  (206)  789-6506, 
ext.  247. 
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EQUIPMENT  &  SUPPLIES 

PRESSES 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Cadbom 

1986  6/U  HARRIS  VI 5D  with  JF25B 
folder,  running,  must  move,  best  offer 
by  January  1 997.  (91 3)  362-01 1 9. 

CK  Optical  (310)  372-0372. 

DON'T  SELL  YOUR  PRESS 

Until  You  Contact 

MAILRCX)M 

GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 

Newman  International  Web  Press  Sale 

"Woddwide  AAarketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED-  HARRIS  V25  V22 

INSERTING  EQUIPMENT 

Kansa  Model  320  Inserter  -  5  into  1 
10,000  cycles  per  hour  -  immediately 
available.  Contact  Gail  Stable  or  John 
Buist,  (800)  574-0004. 

VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Doily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1982  6/u  HARRIS  V15C  w 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 

GOSS  COMMUNITY;  2/u  &  3/u 
NEWS  KING;  4/u  1978  &  2/u  1971 
HARRIS  VI 5A;  GOSS  COMMUNITY  1 

QUIPP  STACKERS 

Recently  traded  in  for  new  Compass 
stackers.  Available  November/ 

Tel:  (913)  362-8888 

Fax:  (913)  362-8901 

December.  Call  TMSI  for  more  informa¬ 
tion  (216)  267-7666. 

HARRIS  JF-25  Folder,  Heavy  Duty  8 
web  package  with  TQF-2  quarter 
folder.  Designed  to  accept  upper  for¬ 
mer.  Call  (412)  678-6149. 

Refurbished  add  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

USED  MAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fax  (407)  273-901 1 

NEWSPRINT  FOR  SALE 

ROUS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 

OPERATIONS  consultants" 

Seasoned  Newspaper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Call  (800)  705-6433  or 
Phone/Fax  (813)  781-5550 


INDUSTRY  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualitv 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

Faith  is  reason  grown  courageous. 

Sherwood  Eddy 


CIRCULATION  SERVICES 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

'ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southwcj-d 


CIRCULATION  SERVICES 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
_ (800)  972-6778 _ 

HEADUNE  PROMOTIONS 
Telemarketing/Door  Crew  Programs 
Tailored  to  fit  your  needs. 
Dennis  McQuillan  (800)  260-9823 


CIRCULATION  SERVICES 


INTEBVENTION  - 
t  BETENTIBN 
1-800-327-8463 


QuaQty  that  makes  an  Impression  workhvlde 

m^ORlenr 

S«ltci from; 

[  S  '  O  Comptele  Presses 
\J  □  Additions  to  Existing  Presses 
a  3<cotor  Setellites 
PI  O  4-Hi  Arrangements 
w  I  O  Stacked  Units 

\  □  Integral  Roll  Stand  Units 
O  Half  arxl  Quarter  Folders 
f  \  □  Cutoff:  20" -21W-2r-22y4’ 

^  □  1 8,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHC5  K 


WANTED  TO  BUY 

CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 

PRESSES 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale — Outstanding 
metro-liner  plant  22”,  560 
MM  cut-off,  upxlated,  75,000 
eph,  48  Goss  metro-liner 
units,  10  4x1  metro  towers, 
1976-1988  with  excellent 
colour  capacity,  48  45”  Goss 
digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upfier  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners. 
Modem  press  control  systems 
all  to  be  fitted  with  the  most 
advanced  inking  technology 
available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


PRESSRCX)M  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 


_ PRESSES _ 

PRESS  EQUIPMENT 

8  UNIT  HARRIS  V25  -  7  position  roll 
stand  -  JF25  Folder  with  Book  Former  - 
excellent  condition. 

7  UNIT  GOSS  SUBURBAN:  (4)  1500 
units  (3)  1000  units,  2  folders.  Good 
condition. 

2  COLOR  KING  units  with  2  roll  stands 
-  excellent  condition.  Contact  Gail 
Stable  or  John  Buist,  (800)  574-(X)04. 


PRESS  ROOM 

2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4" 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42"  or  45"  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4" 
c.o. 

Northeast  Industries  (800)  821  -6257 


SELUNG  YOUR  WEB  PRESS? 
Increase  your  exposure/profits  through 
our  extensive  woHdwide  network. 

We  offer  a  full  line  of  web  presses. 
Call  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 

Never  put  of  until  tommorrow  what  you 
can  do  today,  because  if  you  enjoy  it 
today,  you  can  do  it  again,  tomorrow. 

Unknown 


CIRCULATION  SERVICES 


JOHN  A.  BURKE 

Single  Copy  Sales  -  Telemarketing 
NY  •  NJ  •  PA 
Call/Fax(516)  588-2735 


LEVIS  NATIONAL,  INC. 
TELEMARKETING  SINCE  1968 

_ (888)  249-4049 _ 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
_ (800)  776-6397 _ 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 

OP-ED  USTINGS 


THE  UST,  200+  US  Dailies-EXAQ 
Cfe-Ed  Contact  800#/Phone-FAX-E-mail 
$39.95!  Request  details/order  form  & 
FREE  banus:bowerman@mindspring.com 
(770)  438-7200  Tel/436-591 2  (FAX) 


Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepawer  upgrades  and 
modernization. 

AAASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line  P.O.  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAU  TOLL  FREE  (800)  657-21 1 0 
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HELP  WANTED 


_ ACADEMIC _ 

ACADEMIC 

PROFESSIONAL  ASSOCIATE 
SOUGHT  IN  PHOTOJOURNAUSM 

The  College  of  Journalism  and  Mass 
Communication,  University  of  Georgia, 
is  seeking  an  academic  professional  to 
cofKluct  laboratory  sessions  in  conjunc¬ 
tion  with  photojournalism  courses, 
maintain  the  college  photolab  and  its 
electronic  and  traditional  components, 
process  student  film,  produce  visual 
materials  for  instructional  use,  and  take 
and  process  photographs  as  needed. 
Job  candidates  should  have  an  MFA  or 
related  degree  in  photojournalism  and 
some  professional  experience  or  a 
bachelor's  degree  and  extensive  phata- 
journalism  experience;  knowledge  of 
Macintosh  computers,  Photoshop  soft¬ 
ware,  and  traditional  photography 
operations;  and  a  strong  desire  to  help 
students  learn  how  to  be  successful 
photojournalists.  Applicants  should 
send  a  vita  and  supporting  materials  ta 
Professor  Steve  Dozier,  College  of 
Journalism  and  Mass  Communication, 
University  of  Georgia,  Athens,  GA 
30602-3018,  before  the  January  15 
deadline  for  receiving  applications. 
The  University  of  Georgia  is  an  equal 
opportunity  employer. 

FACULTY  POSITIONS 
SCIENCE  JOURNALISM 

Three  tenure-track  positions  at  Texas 
A&M  University.  Emphasis:  science 
and  technology  journalism.  Ph.D.  or 
equivalent  required.  Pursue  research 
on  communicating  science  and 
technology;  teach  in  M.S.  program  in 
this  area  and  undergraduate  journal¬ 
ism  program;  perform  service.  Assis¬ 
tant  professor  level  anticipated;  starting 
date  negotiable.  Send  letter,  curriculum 
vitae,  names/addresses  of  three 
references  to  Dr.  Barbara  Gastel, 
Chair,  Search  Cammittee,  Department 
of  Journalism,  Texas  A&M  University, 
College  Station,  TX  77843-41 1 1 . 
Texas  A&M  University  is  an  equal 
opportunity/affirmative  action 
employer. 

STATE  UNIVERSITY  OF  NEW  YORK  at 
Plattsburgh:  Tenure-track  position  in 
journalism,  starting  Fall  1997.  U.S. 
newspaper  experience  required  with  at 
least  a  Master's  degree,  preferably  in 
Journalism.  Will  teach  reporting  news 
and  feature  writing,  editing,  electronic 
research  and  the  history  of  the  Amer¬ 
ican  Press.  Effective  teaching  and  on¬ 
going  work  in  journalism  ar  scholarly 
publication  in  the  field  is  expected. 
QUALIFIED  FEMALES  AND 
MINORITIES  ENCOURAGED  TO 
APPLY.  Send  cover  letter,  curriculum 
vita,  dossier  and  three  letters  of  recom¬ 
mendation  to  Chair,  Search  Committee 
(PJ#2036-EDPUB),  c/o  Personnel 
Department,  SUNY  Plattsburgh,  101 
Broad  Street,  Plattsburgh,  NY  12901- 
2981. 

EEO/AA 


ADMINISTRATIVE 

REGIONAL  SHOPPER 
SALES  MANAGER 

The  HUDSON  COUNTY  PEN- 
NYSAVER,  has  immediate  opening  in 
Hoboken  NJ  for  an  experienced,  high 
energy  and  creative  sales  leader  in  the 
Shopper  industry.  An  excellent  salary, 
profit  sharing  and  benefits. 
Responsibilities  include  soles  manage¬ 
ment  leadership,  hiring  and  developing 
an  8-person  sales  staff,  selling,  monitor¬ 
ing  and  achieving  sales  goals.  Work¬ 
ing  directly  with  customers  to  develop 
marketing  strategies  that  effectively 
meet  their  objectives.  This  position 
includes  direct  selling  and  joint  sales 
calls  with  the  staff.  Must  possess 
excellent  verbal  and  written  communi¬ 
cation  skills.  The  Hudson  County  Pen- 
nysaver  is  being  launched  in  mid- 
December  by  a  large  successful  com¬ 
pany  that  sells  major  retail  inserts  ond 
operates  saturation  delivery  systems 
that  are  equivalent  in  quality  to  shared 
mail. 

WE  HAVE  OPENINGS  FOR: 

AD  SALES  PERSONNEL  who  can  pro¬ 
duce  sales  for  a  publication  with  qual¬ 
ity  distribution.  Vi/ith  an  initial  circula¬ 
tion  of  100,000,  Pennysaver  sales  ter¬ 
ritories  are  available  in  Hoboken, 
Union  City,  North  Bergen,  West  New 
York,  Secaucus  and  Jersey  City.  Bi¬ 
lingual  capability  helpful,  but  not 
necessary. 

ART  DIRECTOR,  a  hands-on  leader  for 
4-member  design,  layout,  production 
team.  Job  requires  keen  eye,  firm 
hand,  ralled-up  sleeves,  deadline 
adrenaline. 

CLASSIFIED  MANAGER,  an  experi¬ 
enced  telemarketing  sales  leader  who 
excels  at  motivating  and  training,  and 
can  sell  and  manage  a  5-member 
team. 

EDITOR,  a  clear  and  creative  writer/ 
editor  who  has  experience  with 
Hudson  County  government  and 
politics. 

Pennysaver  offers  a  competitive  salary 
and  excellent  benefits.  FAX  your 
resume  to  (201)  587-8308  attention 
Carol  Tinney,  or  call  (201)  587-1717 
to  arrange  an  interview. 

SENIOR  VICE  PRESIDENT 
Metro  newspaper  in  western  US  is  seek¬ 
ing  a  top  executive  who  will  be 
responsible  for  production  operations, 
finance,  human  resources  and  informa¬ 
tion  technology.  The  individual  must  be 
a  futurist,  familiar  with  the  latest 
technalagies,  have  a  strong  financial 
background  and  experience  with 
production  operations.  Proven  lead¬ 
ership,  organizatian  and  communica¬ 
tion  abilities  a  must.  Candidates  should 
possess  an  MBA  or  a  college  degree 
with  equivalent  experience.  Your  reply 
will  be  held  in  strict  confidence.  Box 
07980,  Editor  &  Publisher. 


ORDER  YOUR  (X)PY  OF  THE  1997  MARKET  GUIDE 
Call  E&P’s  Circ.  Department:  (212)  675-4380 


ADMINISTRATIVE 

AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•  Publisher  Trainees 

•  Advertising  Trainees 

•  Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  to  American  Publishing 
Co.,  P.O.  Box  520,  Marion,  IL  62959. 

All  replies  held  in  strict  confidence. 

HANDS-ON  CONTROLLER  for  family- 
owned  22,000  circulation  daily. 
Should  have  accounting  or  business 
degree,  extensive  background  in 
newspaper  operations,  familiarity  with 
current  computer  applications,  experi¬ 
ence  with  personnel  administration 
and  employee  benefits,  and  good 
interpersonal  skills.  We  offer 
challenge,  rewards  and  a  good  com¬ 
munity  to  live  and  work.  Peter  DeRose, 
ubiisher.  Daily  Hampshire  Gazette, 
.O.  Box  299,  Northampton,  MA 
01061-0299. 

ADVERTISING 

ADVERTISING  DIREQOR 
Zone  9  newspaper  is  seeking  a  bright, 
aggressive,  experienced  sales  manager 
who  is  a  leader  and  team  builder. 
Person  chosen  must  be  highly- 
motivated,  have  a  college  degree, 
good  interpersonal  skills,  3-5  years 
advertising  management  experience 
and  Strang  oral/written  communication 
abilities.  Reply  in  confidence  to  Box 
07979,  Editor  &  Publisher. 

ADVERTISING  MANAGER 
Small  town  Zone  5  newspaper  group 
seeks  that  one  person  in  one  hundred 
that  has  what  it  takes  ta  become  a  star 
as  an  Advertising  Manager  moving  to 
the  top  of  the  field.  A  great  place  to 
bring  up  a  family.  Excellent  salary, 
fringe  benefits,  commissions  and  profit 
sharing.  Send  resume,  letter  an 
yourselr  and  accomplishments  to:  Box 
07963,  Editor  &  Publisher.  Please  state 

present  eornings. _ 

ADVERTISING  SALES  MANAGER 
Advertising  sales  manager  position  at 
The  Syracuse  Newspapers,  the  largest 
print  medium  in  Central  New  York.  Suc¬ 
cessful  candidate  will  direct  the  sales 
efforts  of  nine  inside  classified  sales 
representatives.  Responsibilities  include 
initiating  new  sales  programs,  leading 
and  motivating  sales  staff,  setting  goab 
and  developing  incentive  programs. 
The  candidate  should  be  results- 
driven,  and  possess  strong  verbal  and 
written  communication  skills  and  have 
the  ability  to  motivate  a  seasoned  sales 
staff.  Classified  sales  management 
experience  in  inside  sales  or  telemarket¬ 
ing  a  plus.  We  offer  an  excellent  salary 
and  benefit  pockage  including  paid 
medical,  dental  and  eyewear  cov¬ 
erage.  This  is  an  excellent  opportunity 
to  lead  a  successful,  dynamic  advertis¬ 
ing  sales  team.  Please  send  cover  letter 
and  resume  to:  AD  #5338,  The 
Syracuse  Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  13221. 

CLASSIFIED  DIRECTOR  wanted  for 
Zone  2  group  of  award-winning  news¬ 
papers.  Supervisory  experience 
required.  Must  be  able  to  develop  and 
motivate  a  staff  of  telemarketers,  create 
marketing  materials,  and  interface 
closely  witn  retail  display  department. 
We  offer  generous  base  salary,  plus 
commission  package  and  benefits,  ^nd 
resume,  including  salary  history  to  Box 
07998,  Editor  &  Publisher. 


_ ADVERTISING _ 

MARKETING  SUPPORT  DIREQOR 
Longing  to  use  creative  juices  and 
marketing  know-how?  Consider  this 
corporate  position  with  a  stable,  prof¬ 
itable,  central  Plains  newspaper  group. 
The  Marketing  Support  Director  will  be 
a  project-oriented  person  who  will 
work  in  conjunction  with  two  daily  and 
two  weekly  newspapers.  Marketing 
duties  will  include  development  of  more 
effective  selling  strategies  and  customer 
data  systems  plus  many  exciting 
marketing  goals.  The  ability  to  take  an 
idea  from  concept  through  completion 
working  with  others  is  o  must.  Com¬ 
puter  literacy  plus  o  Bachelor's  degree 
plus  one  or  more  years  related  experi¬ 
ence  or  equivalent  is  required.  To 
apply,  please  send  resume  with 
references  and  salary  history  to: 
GOOD  NEWS,  2435  Kimberly  Road, 
Suite  245N,  Alpine  Center,  Bettendorf, 
lA  52722.  Fax:  (319)  359-8539, 
Phone:  (319)  359-4877.  GOOD 
NEWS  is  an  employer-paid  search 
firm  serving  the  newspaper  industry. 

CIRCULATION 

CIRCULATION  DIREQOR 
Seven-day  local  newspaper,  under 
30,000  circulation,  is  seeking  results- 
oriented  professional  ta  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Cam- 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  aur  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 

Publisher. _ 

CIRCULATION  DIRECTOR  for  estab¬ 
lished  daily  in  growing  market.  Leak¬ 
ing  for  aggressive,  can-do  manager 
with  well-developed  organizational 
skills  and  strong  circulation  manage¬ 
ment  experience.  16,000  circulation 
seven  day  AM  publication  with  one 
TMC  product  and  a  wide  variety  of  sup¬ 
plemental  products.  The  community  is 
growing  and  schools  are  very  good. 
Tourism  is  a  big  part  of  our  economy. 
Please  send  resume  with  salary  history 
and  requirements  to  Box  07724,  Editor 
&  Publisher. _ 

CIRCULATION  SALES  MANAGER 
One  of  PA's  fastest  growing  newspa¬ 
pers  is  seeking  an  innovative  hands- 
on  promoter  to  assist  in  our  newspa¬ 
per's  continued  growth.  Position  is 
responsible  for  marketing  our  newspa¬ 
per,  which  has  a  circulation  of  35,000. 
Candidate  shauld  be  well-versed  in  all 
facets  of  circulation.  Send  resume  to: 
Mike  Starn,  circulotion  director.  Daily 
Local  News,  250  North  Bradford  Ave., 
West  Chester,  PA  1 9382. 

CIRCULATION  DIREaOR 
The  Daily  Evening  Item,  a  22,000  six- 
day  newspaper  on  Boston's  North 
Shore,  is  seeking  a  marketing-oriented 
leader  with  experience  in  a  competitive 
urban  environment.  Candidates  must 
be  thoroughly  familiar  with  budgeting, 
sales  and  promotion  and  willing  to 
work  in  a  team  environment.  Good 
people  skills  ore  essential. 

Send  resume  with  salary  history  to: 

Brian  C.  Thayer/Publisher 

Daily  Evening  Item 

38  Exchange  Street 

Lynn,  MA  01901 
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_ CIRCULATION _ 

CIRCULATION  MANAGER 
Outstanding  career  opportunity  for  an 
experienced  circulator.  Will  assess  cur¬ 
rent  market  conditions  and  develop 
and  implement  sales  programs  that 
result  in  increased  penetration  in  cost 
effective  ways.  Candidates  should  hove 
several  years  management  experience 
in  the  operation  of  all  areas  of  a 
circulation  department,  including  dis¬ 
tribution. 

Donrey  Media  Group  operates  49 
daily  newspapers  in  16  stotes,  ranging 
in  circulation  from  1 500  -  1 90,000. 
We  offer  an  excellent  career 
opportunity.  Our  benefits  package 
includes  medical,  dental  and  life  insur¬ 
ance.  retirement  and  savings  plans  and 
much  more.  Final  candidate  must 
agree  to  drug  test  and  background 
investigation. 

Send  resume,  references  and  salary 
history  to: 

Jodie  Long,  Donrey  Media  Group 
P.O.  Box  17017 

Fort  Smith,  AR  72917-7017 
Fax  (501 1785-9467 
donrey  1  @aol.coin 

_ EOE  M/F/H _ 

CIRCULATION  MANAGER 
This  is  an  excellent  opportunity  for  an 
experienced  district  manager  that  is 
ready  to  move  up  to  a  number  2  posi¬ 
tion.  We  are  a  growing  15,000  six- 
day  located  in  Western  Mass.  This  posi¬ 
tion  oversees  home  delivery  and 
customer  service  in  a  team  environ¬ 
ment.  If  you  are  committed  to  service 
excellence,  and  desire  an  opportunity 
to  work  for  a  progressive  organization 
that  will  allow  you  to  succeed  and 
appreciates  your  contribution,  then  this 
job  may  be  for  you.  Please  respond  to 
Charles  Apicella,  The  Recorder,  P.O. 
Box  1 367,  Greenfield,  AAA  01 301 . 

CIRCULATION  AAANAGER 
The  AAercury,  a  30,000  daily  and  Sun¬ 
day  in  Philadelphia  suburb,  seeks 
experienced  circulation  operations 
manager  for  our  daily  newspaper  and 
TMC  products.  Successful  candidate 
must  be  an  effective  manager,  have 
ability  to  handle  multiple  tasks,  be 
detail-oriented,  and  possess  good 
organizational  and  communication 
skills.  Position  reports  directly  to 
Circulation  Director.  Previous  experi¬ 
ence  managing  in  a  union  environment 
a  plus.  Please  send  resume  and  salary 
history  to: 

Tracy  Reinholt/Personnel  Director 
The  Mercury 
24  N.  Hanover  Street 
Poltstown,  PA  1 9464 

HOME  DEUVERY  MANAGER 
The  Star-Gazette,  a  Gannett  newspa¬ 
per  (35,000  daily,  50,000  Sunday)  in 
the  Finger  Lakes  region  of  Upstate  New 
York,  seeks  an  experienced  Home 
Delivery  Manager.  Responsible  for 
directing  and  supervising  all  aspects  of 
the  Home  Delivery  division.  Ensures 
that  departmental  standards  in  sales, 
service  and  collections  are  met  in  all  dis¬ 
tricts.  Assist  the  Circulation  Director  in 
the  overall  operation  of  the  circulation 
department.  Three+  years  circulation 
experience  with  o  demonstrated  ability 
in  sales  and  operations  necessary.  Pre- 
vious  management  experience 
required.  Contact:  Brian  Donovan, 
circulation  director,  Star-Gazette,  201 
Baldwin  St.,  Elmira,  NY  14901.  Tel. 
(607)  734-5151.  The  Star-Gazette  is 
an  equal  opportunity  employer. 


_ CIRCULATION _ 

DISTRIBUTION  SERVICES  AAANAGER 

We  are  looking  for  a  team  player  who 
can  direct  product  distribution  opera¬ 
tions  for  our  newspapers  and  TMC's 
within  our  market  area.  This  individual 
would  be  responsible  for  maintaining 
and  developing  a  delivery  nehvork  to 
assure  quality  delivery  service  to  our 
customers,  advise  and  contract  with 
independent  contractors,  monitor  and 
recommend  cost  controls  within  the 
delivery  service  area,  and  have 
mailroom  responsibilities. 

The  right  candidate  would  be  part  of 
our  management  team  and  should 
have  good  supervisory  and  communi¬ 
cation  skills,  be  organized,  detail- 
oriented,  and  possess  a  problem¬ 
solving  approach  to  achieving 
custamer  service  goals.  Experience  in 
delivery,  mailroom  and/or  distribution 
services,  transportation,  expediting, 
scheduling  or  shipping  and  receiving 
preferred. 

We  offer  a  pleasant  working  environ¬ 
ment,  a  competitive  salary,  and  full- 
range  of  benefits  including  health  and 
dental  care,  paid  vacations  and  401  (k) 
for  the  right  individual. 

Please  submit  resume  along  with 
compensation  history  to:  Box  08000, 
Editor  &  Publisher. 

THE  KANSAS  CITY  STAR  has  an 
immediate  opening  in  our  Circulation 
Department  for  a  Zone  Manager.  Zone 
Managers  are  responsible  for  all 
aspects  of  circulation  in  a  Distribution 
Center  environment.  Please  contact  Ron 
Dado  (913)  631-6718  for  further 

informotion. _ 

SOUTH  CAROUNA/ 

DISTRia  AAANAGER 
Oversee  the  contracted  carrier  deliveiy  of 
5000  circulation  daily  and  Sunday 
newspaper;  wark  in  canjunction  with 
other  management  team  members  in  the 
promotion,  customer  service,  new  sub¬ 
scription  sales  programs;  exercise 
saund  management  decisions  in  a 
multi-faceted,  changing  work 
environment.  The  right  candidate  will 
possess  outstanding  interpersonal, 
management  and  circulation  skills,  have 
a  minimum  of  three  years  circulation 
experience  and  strong  verbal  and  written 
communication  skills.  College  degree 
preferred,  but  not  required.  Work  hours 
are  AAondoy-Friday  3:00  a.m.  to  Noon, 
some  weekend  work  required.  We  offer 
competitive  salary  and  bene¬ 
fits.  Send  resume  to  Employment  Man¬ 
ager,  Savannah  Morning  News,  P.O. 
Box  1088,  Savannah,  GA  31402. 


COMPUTER  PROGRAAAMER 
GREAT  OPPORTUNITY 
FOR  A  TEAM  PLAYER 

Sun  Newspapers,  the  largest  chain  of 
paid  weekly  newspapers  in  the  coun¬ 
try,  has  an  immediate  full-time  opening 
in  our  Valley  View  location.  Candidate 
must  be  proficient  in  RPG  III  and  CL 
programming  languages. 

General  knowledge  of  personal  com¬ 
puters,  including  Microsoft  Office,  Win¬ 
dows  95,  DOS  and  Novell  Netware. 
Ability  to  integrate  special  software 
applications  into  a  PC-based  system. 

Keen  diagnostic  and  problem-solving 
skills  with  a  general  knowledge  of 
accounting  and  general  business  pro¬ 
cedures. 

We  offer  a  complete  benefit  package 
including  401  (k)  retirement  plan. 

Please  send  your  resume  and  salary 
requirements  to: 

Personnel  Administrator 
Attn:  SUN  NEWSPAPERS 
5510  Clovedeaf  Parkway 
Cleveland,  OH  441 25 
No  Phone  Calls,  Please. 

EDITORIAL 

AGGRESSIVE  REPORTER  who  is  strong 
on  enterprise  and  hard  news  sought 
for  daily  that  is  part  of  a  105,000- 
circulation  group  in  suburban  Phoenix. 
At  leost  three  years  experience  pre¬ 
ferred.  Please  send  resume  and  clips  to 
Susan  Keaton,  editor.  Chandler  Ari¬ 
zona  Tribune,  25  S.  Arizona  Place, 
Suite  565,  Chandler,  AZ  85225  by 
December  4.  No  phone  calls,  please. 

AGGRESSIVE,  MID-SIZED  Daily  on  the 
Gulf  Coast  is  looking  for  an  AME  to 
oversee  all  aspects  or  its  entertainment 
and  lifestyles  sections.  Managerial 
experience  and  a  creative  approach  to 
story  assignments  and  layout  are 
required.  Top  salary  and  benefits 
package.  Send  resume  and  clips  to  Box 

07853,  Editor  &  Publisher. _ 

ARTS  EDITOR 

There  is  an  opening  in  New  Haven, 
home  of  the  Shubert,  Yale  Repertory, 
Long  Wharf  Theater  and  the  New 
Haven  Symphony  Orchestra,  for  an 
Arts  Editor.  Candidates  must  have 
good  copy  editing  and  writing  skills, 
layout  experience,  and  above  all  a 
passion  for  the  arts. 

The  New  Haven  Register  covers  a 
region  that's  rich  in  theater,  music,  art 
and  dance.  We're  looking  (or  a  person 
who  can  put  out  a  section  that's  as 
lively  as  the  cammunity  it  serves.  Send 
a  letter,  resume  and  work  samples  to 
Richard  Sandella,  features  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 

BUSINESS  EDITOR  -  34,000  circula- 
tion  daily  needs  a  creative  editor  to  run 
its  two-person  business  desk.  Excellent 
editing/writing  skills  required,  os  well 
as  a  good  working  knowledge  of  page 
design/layout.  Competitive  salary  and 
ben^ts.  Send  cover  letter,  resume  and 
work  samples  to  Steve  People,  manag¬ 
ing  editor.  The  Herald-Palladium,  P.O. 
Box  1 28,  St.  Joseph,  Ml  49085. 

Boredom  is  a  rage  spread  thin. 

Paul  rillich 


ASSISTANT  NEWS  EDITOR 
Gannett  daily  in  New  York's  beautiful 
Hudson  Valley  seeks  editor  with  strong 
copy-editing,  design  and  headline¬ 
writing  skills  to  help  set  standards  in 
this  key  position.  Ability  to  work  well 
under  pressure  and  demanstrated 
leadership  skills  are  musts.  Send  letter 
and  resume  to  Managing  Editor, 
Poughkeepsie  Joumai,  P.O.  Box  1231, 
Poughkeepsie,  NY  1 2602.  The  Journal 
values  diversity. 

ASSIGNING  EDITOR 
A  mid-sized  Knight-Ridder  newspaper 
located  in  a  competitive  Midwest 
market  is  seeking  an  assigning  editor. 
The  position  requires  a  hustler,  an 
experienced  supervisor  able  to  direct  a 
staff  af  reporters  on  breaking  news, 
enterprise  ideas  and  long-term  pro¬ 
jects.  The  position  allows  a  degree  of 
independence  and  requires  self- 
motivation,  an  ability  to  generate 
innovative  stories  and  strong  word  edit¬ 
ing  skills.  Box  07994,  Editor  &  Pub¬ 
lisher. 

THE  SAN  FRANCISCO  CHRONICLE 
Business  section  is  expanding  and 
we're  seeking  the  following  talented 
journalists  to  join  our  growing  staff: 

RETAIL/ADVERTISING  WRITER  to 
cover  major  retailers  and  apparel 
makers,  including  Gap  and  Levi 
Strauss,  and  notionolly  recognized  ad 
agencies,  including  Hal  Riney  and 
Goodby  Silverstein. 

TECHNOLOGY  WRITERS  to  cover  pub¬ 
licly-held  and  start-up  companies  in 
Silicon  Valley.  Successful  candidates 
will  be  familiar  with  the  products, 
players  and  issues  in  technology. 

ASSISTANT  BUSINESS  EDITOR  to 
assign  and  edit  stories,  and  work  with 
the  art  and  phato  departments  to 
develop  eye-catching,  informative 
graphics.  Excellent  news  judgment  and 
line-editing  skills  are  a  must. 

All  candidates  should  hove  at  least 
three  years'  experience  at  a  major 
daily  newspaper. 

To  apply,  please  send  a  resume,  cover 
letter  and  samples  af  your  work  to: 
Marianne  Chin,  Director  of  Editorial 
Hiring  and  Development,  San  Fran¬ 
cisco  Chronicle,  901  Mission  Street, 
San  Francisco,  CA  94103. 

The  Chronicle,  the  largest  daily  news¬ 
paper  in  Northern  California,  is  an 
equal  opportunity  employer. 

BUSINESS  REPORTER 
The  Greensboro/Winston-Salem 
area's  business  weekly  newspaper 
seeks  aggressive  reporter  for  high- 
profile  beats  and  features.  Applicant 
must  understand  news,  develop  stories 
and  sources  independently,  and  write 
with  precision.  Two  years  experience 
at  a  daily  newspaper  a  must,  business 
news  experience  preferred  Send  letter, 
clips  and  resume  to:  Editor,  Triad  Busi¬ 
ness  News,  P.O.  Box  18249, 
Greensboro,  NC  2741 9.  NO  CALLS. 

FAX  YOUR  AD  TO 
US  0  (212)  929-1259 
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_ EDITORIAL _ 

BUSINESS  REPORTER 
Leading  weekly  business  journal  in 
Southern  California's  fast-growing 
Inland  Empire  has  an  opening  For  a 
reporter.  Some  daily  or  weekly  busi¬ 
ness-writing  experience  is  preferred. 
Send  resume  and  clips  to  Paul  McAfee, 
editor.  The  Business  Press,  3281  Guasti 
Road,  Suite  440,  Ontario,  CA  91761. 

CAPITAL  BUREAU  REPORTER  -  Florida 
Knight-Ridder  AM  needs  a  take-charge 
reporter  for  one-person  Tallahassee 
bureau.  We  want  state  government 
stories  that  touch  readers  where  they 
live,  not  political  insider  reporting. 
Ideal  candidate  would  be  experience 
in  state  government  reporting  and  Flor¬ 
ida  issues.  Plese  write  Neil  Besougloff, 
city  editor,  Bradenton  Herald,  P.O.  Box 
921 ,  Bradenton,  FL  34206. 

CAN  YOU  COVER  ACC  BASKETBALL? 

The  News  &  Record  in  Greensboro, 
NC  is  looking  for  a  lead  basketball 
reporter  to  cover  the  Atlantic  Coast 
Conference,  the  country's  most  presti¬ 
gious  basketball  league.  Our  writer  cov¬ 
ers  the  marquee  team  and  leads  a 
group  of  reporters  that  covers  six 
Division  I  schools. 

He  or  she  will  provide  more  than  just 
exciting  game  coverage.  This  writer 
will  examine  complex  issues  and  trends 
in  college  basketball,  taking  readers 
beyond  the  scores  and  statistics.  Our 
basketball  reporter  must  be  able  to 
break  hard  news,  report  with  authority 
on  deadline  and  write  distinctive 
features. 

Our  reporter  —  who  must  work  com¬ 
fortably  in  a  team  setting  —  also  will 
help  plan  special  sections,  and  reports 
for  News  &  Record  Online. 

Deadline:  Friday,  December  13.  Appli¬ 
cants  should  send  resumes,  clips  and  a 
brief  description  of  how  they  would 
cover  the  conference  to: 

Allen  Johnson 
Sports  Editor 
News  &  Record 
200  E.  Market  Street 

Greensboro,  NC  27401 

EDITOR 


Group  which  consists  of  the  San 
Gabriel  Valley  Tribune,  Pasadena  Star 
News,  Whittier  Daily  News  and  the 
Highlander  Newspapers  is  seeking  an 
experienced  Editar  to  manage  the 
editorial  department.  The  newspapers 
hove  a  combined  doily  circulation  of  over 
120,000.  This  position  directly  super¬ 
vises  senior  editors  and  a  department  of 
over  120  employees.  The  editor  must 
prepare  and  manage  the  departmental 
budget,  understand  the  local  nev's 
mission  and  be  current  with  the  latest 
industry  trends.  For  consideration,  please 
send  your  resume  to  Director  of  Human 
Resources,  Son  Gabriel  Valley 
Newspaper  Group,  1210  N.  Azusa 
Canyon  Rood,  West  Covina,  CA  91 790 
or  Fax  (818)  337-0514. 

WE  ACCEPT  I 
MASTERCARD/VISA 


_ EDITORIAL _ 

CHIEF  COPY  EDITOR 

CMP  Media  Inc.  is  a  world  leader  in 
high-technology  publishing  information 
and  marketing  services. 

We  are  seeking  a  Chief  Copy  Editor  to 
supervise  and  direct  a  4-person  copy 
desk  for  CommunicationsWeek. 
Specific  challenges  will  include  prepar¬ 
ing  copy,  graphics  and  pages,  setting 
standards  and  maintaining  the  style  or 
the  publication.  You  will  also  manage 
the  copy  flow,  edit  For  content  and 
accuracy,  grammar  and  style. 

You  must  have  a  BA  in  Journalism,  5-t- 
years'  copy  editing  and  journalism 
experience  and  effective  communica- 
tion,  writing,  grammar  and 
interpersonal  skills.  Familiarity  with 
QPS  is  a  plus. 

We  offer  a  competitive  salary  and 
excellent  benefits.  Please  send/FAX 
your  resume  indicating  salary  history 
and  requirements  to;  Recruiter  JFEK, 
CMP  Media  Inc.,  600  Community 
Drive,  Manhasset,  NY  11030.  FAX 
(516)  562-5131.  Equal  Opportunity 
Employer. 

CMP  Media  Inc. 


COPY  EDITOR.  Strong  wordsmith  and 
page  design  skills  needed  for  60,000 
AM  daily  near  Cleveland.  Pagination 
skills  helpful.  Send  resume  and  layout 
samples  to  Glenn  Gilbert,  managing 
editor.  The  News-Herald,  7085  Mentor 
Avenue,  Willoughby,  OH  44094. 

COPY  EDITOR/DESIGNER  (Entry  Level) 

The  ChaHotte  Sun-Herald  is  looking  for 
entry  level  copy  editors/designers  and 
entry  level  sports  copy  editors. 

We  are  Icxjking  for  someone  who; 

•  likes  competition  and  has  the  will  to 
win 

•  can't  stand  errors 

•  is  quick 

•  has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

•  wants  to  work  with  the  latest  design 
and  pagination  programs  and 

•  is  never  satisfied  with  the  status  quo. 

Responsibilities  include  design  and  edit¬ 
ing  for  The  Chorlotte,  Englewood  and 
DeSoto  editions  of  the  Sun-Herald. 

QuarkXPress  knowledge  a  plus. 

If  this  sounds  like  you,  please  call 
Anjanette  Reiger  at  (941)  629-2855, 
ext.  237,  or  sports  editor  Dennis  Maf- 
fezzoli  at  (941)  255-81 26. 

COPY  EDITOR 

Award-winning  18,000  daily  newspa¬ 
per  in  northeastern  Maryland  seeks 
EXPERIENCED  news  capy  editor. 
Excellent  skills  in  grommar,  headline 
writing,  page  layout  required. 
QuarkXPress  and  photo  scanning 
knowledge  a  plus.  No  phone  calls!  Rush 
resume  to;  Ecfitor,  Cecil  Whig,  P.O.  Etox 
429,  Elkton,  MD  21922-0429.  Fax: 
(410)  398-4044 


j  REPORTERS,  COPY  EDITORS.  Daily  in 
j  Florida.  Fax  your  resume  to  (941 )  294- 
j  2008,  e-mail;  nchief^gote.net. 


_ EDITORIAL _ 

COPY  EDITOR 

The  New  Haven  Register,  an 
aggressive  and  colorful  100,000  AM 
paper  in  Yale's  hometown,  seeks  an 
experienced  copy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  an  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to:  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 

DESIGNERS  WANTED 
Page  designers  with  the  talent  and 
creativity  to  become  an  assistant 
design  department  editor  needed  for  a 
growing  department  at  The  South  Bend 
Tribune  in  South  Bend,  Ind.,  on 
85,000  daily  and  120,000  Sunday 
paper.  Duties  will  include  section  fronts 
design,  feature  pages  and  fronts, 
along  with  other  special  projects.  Help 
be  an  integral  part  of  our  continuing 
redesign.  Candidates  need  3-5  years 
experience,  know  QuarkXPress, 
Photoshop  and  Freehand.  Send  sample 
of  your  creativity  and  page  design  to 
<en  Klimek,  assistant  managing  editor, 
rhe  South  Bend  Tribune,  225  W.  Col- 
dx.  South  Bend,  IN  46626. 

EDITOR  wanted  for  new  paid  weekly  in 
southern  CT.  Candidate  should  possess 
strong  writing  skills  and  hove  newspa¬ 
per  skills.  Position  will  help  shape  this 
broadsheet  newspaper.  Knowledge  of 
QuarkXPress  and  editing  experience  a 
plus.  Please  send,  clips,  cover,  and 
resume  to:  SP,  P.O.  Box  1  154, 
Madison,  CT  06433,  Attention:  Ryan 
Duques. 

EDITOR/WRITER  WANTED  -  Experi¬ 
enced,  full-time  for  home  business 
national  publications  in  southwest  Chi- 
cagoland.  Knowledge  of  Small  Busi¬ 
ness/Direct  Sales/Network  Marketing 
&  Franchising  a  Must.  Fax  resume, 
cover  letter  and  salary  requirements  to 
(708)  633-8889. _ 

EDITOR 

Creative  interactive  multimedia  com¬ 
pany  requires  experienced  editor  to 
turn  dry  copy  into  error-free,  sparkling 
prose.  FA  position,  temp  to  start.  Send 
resume:  lEC,  Edit,  4215  Glencove 
Ave.,  Marina  Del  Rey,  CA  90292,  fax; 
(310)  823-7036,  NO  phone  calls, 
please.  E-mail:  cshortri@iec.com. 

EDITORS  &  Vi/RITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Bax 
40550,  5136  MacArthur,  Washing- 
ton,  DC  2001 6,  (703)  506-4400. 

ENTRY  TO  SENIOR  JOBS  in  Jaurnal- 
ism.  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  Far 
free  newsletter  call  (310)  792-1313. 

HAVE  DESIGN  SKILLS,  WILL  TRAVEL? 
Tribune  Newspapers  in  Arizona  is  seek¬ 
ing  a  copy  desk  editor  for  sports 
department.  As  one  of  only  1 1  markets 
in  cauntry  with  teams  in  NFL,  NBA, 
and  major  league  baseball,  we  offer 
unique  opportunities  and  challenges. 
We  want  a  strong  designer  who  also 
feels  comfortable  managing  a  capy 
desk.  Work  with  color,  pagination 
desired.  Send  resume  and  samples  to 
Scott  Bordow,  executive  sports  editor, 
P.O  Box  1 547,  Mesa,  AZ  8521 1 . 


_ EDITORIAL 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  daily  or  weekly  background 
to  head  our  newsroom  as  a  writer/ 
editor  with  page  design  experience. 
Lead  our  small  staff  ana  dozen  freelan¬ 
cers.  Pen  1-2  pieces  a  week,  aversee 
staff,  design  by  QuarkXPress  (PC),  plan 
(or  future  issues.  Excellent  salary  & 
benefits  package.  Move  to  South  Flor¬ 
ida  and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  and  call 
Bill  Watson  at  (305)  757-6333,  ext. 
8562  to  schedule  interview. 


EDITORIAL  WRITER 
The  Columbian,  a  60,000  circulation 
daily  in  Vancouver,  Wash.,  is  looking 
far  an  editorial  writer  who  can  help  a 
progressive,  award-winning  depart¬ 
ment  to  expand  its  vaice,  extend  its 
reach  and  continue  to  be  the  communi¬ 
ty's  most  informative  and  accessible 
public  forum. 

We  want  scxneone  who  can  report  and 
write  clear,  thoughtful  editorials;  who 
can  and  will  challenge  our  established 
views;  who  can  work  accurately  on 
deadline;  who  possesses  a  wide  range 
of  interests;  who  has  exceptianal 
personal-relations  skills;  and  who  is 
willing  to  work  hard  and  enjoy  life  as 
part  of  a  growing,  independently 
owned  newspaper  in  one  of  the  most 
beautiful  and  dynamic  regions  of  the 
country.  Previous  editorial  writing 
experience  is  a  plus  but  by  no  means  a 
requirement. 

The  Columbian  is  committed  to 
representing  all  voices  in  the  diverse  com- 
munity  it  serves.  Women  and 
minorities  in  particular  are  encouraged 
to  apply. 

Submit  cover  letter,  including  salary 
history  and  requirements,  resume  and 
writing  samples  to  D.  Michael 
Heywood,  editorial  page  editor.  The 
Columbian,  P.O.  Box  180,  Vancouver, 
WA  98666. 


GROUP  DEPUTY  EDITOR 
Oversees  day-to-day  ops,  editorial 
planning,  production  for  equestrian 
specialty  magazine  near  Philadelphia. 
Magazine  writing  experience/ 
equestrian  knowledge  a  must.  Send  let¬ 
ter,  resume,  clips,  references  to:  YC, 
18955  Fox  Road,  Hiram,  OH  44234, 
or  fax  to  (216)  834-1117. 


IF  YOU  HAVE  a  proven  track  record  as 
a  top-flight  editor,  you  could  be  the 
person  we  are  looking  for  to  help  us 
improve  our  group  of  daily  and  weekly 
newspapers.  The  successful  applicant 
will  join  our  corporated  staff  and  vwrk 
directly  with  our  editors  and  managing 
editors  to  raise  the  standards  or  all 
Morris  Newspaper  Corporation  news¬ 
papers.  If  you  are  interested  in  this 
challenging,  yet  rewarding,  new  posi¬ 
tion,  send  your  resume  and  cover  letter 
to  Editorial  Cansultant,  Morris  News¬ 
paper  Corporation,  P.O.  Box  8167, 
Sa^nnah,  GA  31412. 


SEa  YOURSELF  ON  THE  WEB 
Place  your  resume/clips  on  the  Net. 
For  details,  call  (707)  427-6951  or 
e-mail:  peiken@inreach.com 
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_ EDITORIAL _  I 

MAGAZINE  serving  independent  oil  &  ; 
gos  industry  has  entry  level  position  for  • 
o  staff  writer.  Seeking  new  graduates  ; 
or  2  years  experience.  Journalism  j 
degree  required.  Send  resume  and  ■ 
salary  requirements  to  Bill  Campbell,  j 
The  American  Oil  and  Gas  Reporter,  • 
P.O.  Box  343,  Derby,  KS  67037.  j 

MANAGING  EDITOR  with  passion  for  • 
local  news  to  edit  national  award-  ■ 
winning  weekly.  We  need  someone  • 
with  the  ability  to  lead  and  develop  our  ■ 
four-person  news  staff.  Demonstrated  : 
skills  in  photography  and  layout  a  j 
must.  Fantastic  opportunity  to  live  in  j 
the  mountains  of  northwest  Montana,  i 
Send  resume  and  samples  to  Brian  Ken-  • 
nedy.  Hungry  Horse  News,  P.O.  Box  i 
1 89,  Columbia  Falls,  MT  5991 2.  j 


MANAGING  EDITOR 
The  Committee  to  Protect  Journalists,  a 
press  freedom  organization,  seeks  a 
senior  manager  for  its  editorial  & 
research  projects.  Must  have  interna¬ 
tional  affairs  expertise  &  proven 
editorial  &  managerial  skills.  Experi¬ 
ence  in  QuarkXPress,  desktop  pub¬ 
lishing,  preferred.  $45-55K  w/ 
benefits.  Letter  &  resume:  CPJ,  Editor, 
330  7th  Ave.,  12th  Fl.,  New  York,  NY 
10001.  Fax:  (212)465-9568. 

NEWS  EDITOR/PRESENTATION 

The  Muskogee  Daily  Phoenix  is  looking 
for  a  skilled  editor  to  supervise  our 
copy  desk  and  take  a  leadership  role 
in  our  newsroom.  Position  requires 
excellent  news  judgment,  strong 
headline,  design  and  Siting  skills  and 
the  ability  to  help  train  our  copy 
editors.  We  are  fully  paginated;  expe¬ 
rience  with  Macintosh  and  QuarkXPress 
helpful,  but  not  required.  The 
Phoenix  is  a  20,000  AM  daily,  a 
finalist  for  the  1 996  national  APME 
Public  Service  Award  and  a  consistent 
top  finisher  in  state  contests.  Com¬ 
petitive  salary  and  benefits.  Send 
resume,  references  and  non-returnable 
work  samples  to  Dan  Elliott,  executive 
editor,  Muskogee  Daily  Phoenix,  P.O. 
Box  1968,  Muskogee,  OK  74402.  The 
Phoenix,  a  Gannett  newspaper,  is  an 
equal  opportunity  employer  that  values 
diversity. 

PAGE  DESIGNER 

Creative,  producer  page  designer/ 
copy  editor  needed  for  Feature 
Department  in  Florida  East  Coast 
Beach  city.  Duties  include  working 
closely  with  section  editors  and  artists 
to  design  front  page  layouts  with 
pizzazz.  Solid  journalistic  skills 
needed.  Will  work  with  local  and  wire 
copy,  write  headlines,  layout  and 
design  pages.  Pagination  experience  a 
must.  Send  resume  and  clips  to  Dick 
Dunkel,  executive  editor,  News- 
Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

PAGE  DESIGNER  for  six-person  design 
team.  We're  a  28,000  AM  and 
34,000  Sunday  in  a  warm,  sunny 
metro  area  of  230,000  people.  Prefer 
experience,  but  will  consider  top  new 
grad  with  solid  internship.  Send 
resume  and  page  samples  to  Janet 
Terry,  design  director,  Odessa  Amer¬ 
ican,  P.O.  Box  2952,  Odessa,  TX 
79760. 


_ EDITORIAL _ 

NEWS  EDITORS  WANTED 
Small  town  blues  bringing  you  down? 
Maybe  you're  ready  to  work  in  the  : 
most  exciting  medio  market  in  Amer¬ 
ica.  The  New  York  Post  is  looking  for 
energetic,  enthusiastic,  hard-working 
individuals  vdio  are  ready  to  tackle  the 
Big  Apple  head-on.  We  nave  openings 
on  our  news  desk  for  top-flight,  highly- 
motivated  editors  who  con  produce 
sparkling  layouts,  write  snappy 
headlines  and  captions,  select  and  edit 
photos/graphics  and  edit  copy.  If 
you're  ready  for  the  challenge  of  a 
lifetime  and  have  what  it  takes,  send 
resume,  cover  letter  and  work  samples 
to: 

Joe  Rabinowitz/Manoging  Editor 
New  York  Post 

1211  Avenue  of  the  Americas/ lOlh  Fl 

New  York,  NY  10036-8790 
Daily  newspaper  experience  a  plus. 
Tabloid  experience  a  plus.  Salary  com¬ 
mensurate  with  experience.  401(k| 
plan,  relocation  allowonce  and 
excellent  benefits  available. 

ONUNE  NEWS  MANAGER 
The  Modesto  Bee,  a  McClatchy  news¬ 
paper,  located  in  Central  California  is 
seeking  an  on-line  news  manager, 
responsible  for  producing  our  daily  on¬ 
line  news  product. 

http:/ /www.modbee.com 
Position  requires:  a  degree  in  Joumal- 
ism/Mass  Communication;  vost  news, 
copy-editing,  writing  and  online  expe¬ 
rience;  HTML  skills;  and  experience  in 
producing  Web  pages  and  developing 
content  for  new  medias. 

Must  have  knowledge  of  AP  style, 
newsroom  production,  online 
audience;  FTP;  Adobe  Photoshop  and 
Illustrator,  Web-publishing  software 
newsroom  publishing  systems 
(preferably  Sll),  and  a  variety  of 
Internet  browser/operating  systems. 

We  offer  a  competitive  salary  and  an 
excellent  benefits  package.  Send 
resume  including  at  least  2  pro¬ 
fessional  references  to:  H.R.,  The 
Modesto  Bee,  P.O.  Box  3928, 
Modesto,  CA  95352. 

FAX:  (209)  578-2095 
SPORTS  EDITOR 

Sports  editor  sought  for  mid-sized 
Zone  4  daily.  Ideal  candidate  will  hove 
track  record  of  leadership,  a  passion 
for  sports,  strong  organizational  and 
editing  skills,  a  love  of  good  writing 
and  an  eye  for  design  and  detaiT 
Pleose  send  resume,  cover  letter  and 
samples  of  work  to  Box  07999,  Editor 
&  Publisher. 

WE  MIGHT  BE  GIANTS.  Aggressive, 
feadess,  multi-talented  reporter  wanted 
(or  growing  37,000  daily  in  booming 
southeast  Florida  (our  in-season  circula¬ 
tion  jumps  to  52,000).  We're  in  an 
extremely  competitive  market,  going 
head  to  head  with  the  big  boys,  and 
we  want  you  to  help  us  be  the  best. 
Send  resume  and  clips  to:  Deputy 
Managing  Editor  Hank  Wilson,  The 
Stuart  News,  P.O.  Box  9009,  Stuart,  FL 
34994  No  phone  calls. 

REPORTERS  -  Three  motivated 
journalists  with  daily  experience  for 
21,000  circulation  PM.  Two  cityside, 
one  sports  writer  who  can  paginate. 
Write:  Editor,  Skagit  Valley  Herald, 
P.O.  Box  578,  Mount  Vernon,  WA 
98273. 

http:  / /www.newswest.com/ svherald/ 


EDITORIAL _ i _ EDITORIAL _ 

PAGE  DESIGNER  OPENINGS  j  REPORTER:  Excellent  opportunity  for 
•  motivated,  talented  self-starter.  Beats 


The  Albuquerque  Tribune  is  looking  for 
an  entry-level  and  an  experienced  (3-^ 
years)  page  designer. 

We  are  fully  paginated  on  Macs  using 
QuarkXPress,  and  proficiency  with 
those  tools  is  required.  Solid 
journalistic  and  copy  editing  skills  are 
also  important  (or  these  key  positions. 

Our  design  desk  handles  all  news, 
sports  and  features  pages.  This  job 
offers  ample  opportunity  to  do  a  vari¬ 
ety  of  pages  and  to  do  some  of  your 
best  work. 

The  Trib,  a  29,000  evening  newspa¬ 
per,  has  gathered  5  awards  over  the 
lost  8  years,  for  best  use  of  photo¬ 
graphs  from  the  NPPA.  In  1995,  SND 
named  it  one  of  the  world's  best- 
designed  newspapers  in  its  class.  We 
espect  the  Integrity  of  photographs 
and  put  content  first  in  our  page 
design. 

Send  resume,  work  portfolio/samples 
and  cover  letter  to  David  Carillo, 
design  editor.  The  Albuquerque 
Tribune,  7777  Jefferson  NE,  Albuquer- 

que,  NM87109. _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  Its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dalles,  Houston,  San 
Francisco  and  Los  Angles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  ore  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calfs,  please)  to: 

Christine  Fleming 
Executive  Monaging  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

NEWS  EDITOR:  The  Citizen,  award¬ 
winning  16,000  daily  seeks  news 
editor  to  carry  on  fine  design  tradition. 
Hours  suck,  but  you  have  freedom  to 
experiment  and  excel.  Previous  NEs 
have  leaped  directly  from  here  to 
metros  up  to  1 25,000,  with  offers  from 
larger.  You  can  get  there  from  here. 
Send  letter,  samples  to  Don  Rogers, 
managing  editor.  The  Citizen,  25  Dill 
Street,  Auburn,  NY  1 3021 . 


plus  initiative  stories.  Entry-level  or 
one-year  experience  preferred;  college 
degree  required.  Send  letter,  resume, 
references  and  clips  to  Phyllis  Stevrart, 
editor.  The  Malone  Telegram,  387  E. 
Main  Street,  Malone,  NY  12953. 

Deadline,  Friday,  December  6 


SENIOR  WRITER 

The  Klanwatch  Project  of  the  Southern 
Poverty  Law  Center  is  seeking  an  expe¬ 
rienced  writer  with  proven  research 
and  investigative  skilfs.  This  individual 
will  produce  articles  for  our  quarterly 
publication,  in-depth  special  reports, 
position  papers,  speeches  and  other 
written  material.  Ability  to  work  as  part 
of  a  team  is  essential. 

Klanwatch  provides  law  enforcement, 
human  relations  agencies  and  the 
media  with  information  on  hate  crimes 
and  extremist  activities.  This  is  a  full¬ 
time,  permanent  position  that  would 
require  relocating  to  Montgomery, 
Alabama.  We  offer  excellent  benefits 
and  salary  commensurate  with  experi¬ 
ence. 

Send  a  resume,  writing  samples  and  a 
letter  outlining  your  qualifications  for 
this  position  to  Director  of  Publications 
and  Information,  Klanwatch,  400 
Washington  Ave.,  Montgomery,  AL 
36104. 1^  phone  calls,  please. 

The  Southern  Poverty  Low  Center  is  on 
_ equal  opportunity  employer _ 

THE  HERALD-MAIL  COMPANY,  having 
lost  a  few  key  staffers  to  larger  papers, 
is  seeking  some  top  editors.  We  offer 
competitive  compensation  and  an 
excellent  benefits  package.  We're  look¬ 
ing  (or: 

ASSISTANT  MANAGING  EDITOR  for 
weekends.  Would  be  in  charge  of  the 
newsroom  Friday  through  Sunday; 
supervising  reporters  and  editors, 
handling  first  reads  on  copy  and  get¬ 
ting  the  paper  out  on  time. 

TRI-STATE  EDITOR  to  supervise  our 
four  bureaus  in  Pennsylvania  and  West 
Virginia.  Work  includes  developing 
stories  and  reporters  and  handling  our 
Tri-Stote  page. 

COPY  EDITOR:  Work  includes  handl¬ 
ing  wires  and  layout,  including  A1 . 

The  Herald-Mail  has  won  more  awards 
than  any  other  paper  in  its  size  for  four 
years  running  in  the  Maryland/ 
Delaware/DC  Press  Association  con¬ 
test.  If  you'd  like  to  be  part  of  our 
team,  please  send  cover  letter,  resume 
and  salary  requirements:  to  Dave 
Elliott,  personnel  director.  The  Herald- 
Mail  Co.,  P.O.  Box  439,  Hagerstown, 
MD  21740. _ 

THE  LEXINGTON  HERALD-LEADER 
(Knight-Ridder;  1  25,000  daily, 
160,000  Sunday)  seeks  applicants  for 
assistant  state  editor.  Help  direct  our  cov¬ 
erage  of  a  diverse  region  stretching 
from  the  Bluegrass  horse  country  to  the 
Appalachians.  More  than  half  our 
readers  live  in  79  counties  outside  Lex- 
ir>gton,  so  we  emphasize  state  coverage. 
Apply  before  December  10  to:  Tom 
Caudill,  ossistont  managing  editor,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Ave.  Lexington,  KY  40508.  EOE  M/F 
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HELP  WANTED 


THE  SANTA  FE  NEW  MEXICAN,  an 
award-winning  27,000  circulation 
capital  city  daily,  is  seeking  a  talented 
copy  editor/designer  for  its  universal 
news  desk.  Candidates  should  be 
versatile,  design  well-organized, 
attractive  pages,  show  sound  news 
judgnient  and  be  able  to  edit  copy  and 
write  accurate  headlines  that  grab  the 
reader.  Entry-level  and  experienced 
copy  editors  encouraged  to  apply. 
Pagination  experience  a  plus.  Send 
resume  and  tearsheets  to:  Mike  Cos¬ 
grove,  news  editor.  The  Santa  Fe  New 
Mexican,  202  E.  Marcy  St.,  Santa  Fe, 
NM  87501. 


TRIBUNE  NEWSPAPER  GROUP  in  Ari¬ 
zona  is  looking  for  enterprising 
originating  desk  editors  and  reporters 
to  help  us  cover  our  fast  growing 
market.  With  a  total  circulation  of 
about  105,000,  the  Tribune  serves  five 
cities  in  the  Phoenix  area.  The  Tribune 
is  building  a  reputation  for  high  quality 
local  journalism  and  just  receive  the 
Arizona  Newspaper  Assn,  general 
excellence  award  for  top  large  daily. 
Immediate  needs  include  city  gov¬ 
ernment  reporter,  police  reporter, 
Gilbert  edition  editor  and  religian 
editor/ writer.  Experienced  applicants 
should  send  resumes  and  work  sam¬ 
ples  to  Jim  Ripley,  managing  editor. 
Tribune  Newspapers,  120  W.  1st 
Ave.,  Mesa,  AZ  85210. 


ZONE  9  metropolitan  daily  has  open¬ 
ing  on  its  Metro  Desk  for  an  editor  with 
strong  line-editing  and  conceptual 
skills.  Job  involves  directing  Metro's 
news  operation  on  Saturdays/ 
Sundays,  handling  news  and  features. 
Enjoyment  working  in  a  collaborative, 
team-environment  a  must.  Spanish 
lang^uage  skills  a  plus.  Candidates 
should  hove  4-5  years  experience  as  a 
supervising  editor  for  a  daily  newspa¬ 
per.  Please  submit  examples  of  stories 
or  projects  you  helped  conceive  and 
carry  out  with  one  or  more  reporters. 
We  want  a  planner  who  can  help 
reporters  do  their  best;  someone  who 
will  improve  copy  as  necessary.  Show 
us  how  you  hove  mode  a  difference  at 
your  current  newspaper.  An  equal 
opportunity  employer.  Send  cover  let¬ 
ter,  resume  and  clips  to  Box  08001 , 
Editor  &  Publisher. 


EMPLOYMENT  OPPORTUNITIES 


$  1000's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-5189  for  listings. 


SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-5189  (or  Listings 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 
DIREaOR 

Daily  newspaper  in  the  southeast  with 
a  100,000  circulation  is  looking  for  a 
department  manager  to  head  up  our 
computer  and  technical  services 
departments.  Must  have  knowledge  of 
newspaper  praduction  systems  and 
procedures,  AS/400,  Novell,  PC's  and 
Macs,  and  related  networking.  Suc¬ 
cessful  candidate  must  have  10  years 
experience  in  the  above  areas  with  at 
least  5  years  management  experience. 
Please  send  resumes  and  salary  history 
to:  Box  07965,  Editor  &  Publisher. 


MAILROOM  MANAGER 

Thomson  Newspapers  is  looking  (or  a 
highly  motivated  individual  to  manage 
all  aspects  of  a  Central  Ohio,  multiple 
products,  packaging/mailroom  opera¬ 
tion.  Candidate  should  possess  the 
following: 

•  Exceptional  organizational  skills 

•  Ability  to  manage  and  motivate 
people 

•  Minimum  of  3-5  years  mailroom 
management  experience 

•  Mechanical  expertise,  including 
strong  knowledge  of  GMA  SLS 
1000  inserting  equipment 

•  Ability  to  adhere  to  strict  deadlines 
while  providing  quality  customer 
service 

•  Financial  planning  and  expense 
cantrol  experience. 

If  you  think  you  might  have  what  it 
takes  to  be  a  member  of  our  team, 
send  your  resume  and  salary  require¬ 
ments  to: 

Ken  Shelby,  Vice  President  Operations 
Thomson  Newspapers 
22  North  First  Street 
Newark,  OH  43055 


MAILROOM  MANAGER 
Zone  8  daily  needs  highly  motivated, 
well-organized  Mailroom  Manager  to 
manage  all  aspects  of  mailroom  opera¬ 
tions.  Should  have  2-5  years  manage¬ 
ment  experience,  mechanically  inclined 
and  know  how  to  setup  and  maintain 
Kansa  480  Inserting  Machines.  Fax 
resume  to  (520)  459-01 20. 


MARKETING 


CREATIVE/PROMOTION  MANAGER 
Midwestern  Metro  in  Zone  5  seeks  a 
Creative/Promotion  Manager  to  join  its 


opment  Department.  Position  has 
overall  responsibility  for  design  and 
production  of  all  creative  materials  and 
supervisary  responsibility  for  creative 
staff.  Requires  experience  in  initiating 
promotions  and  creating  solid  promo¬ 
tional  materials  plus  strong  supervisory 
and  communication  skills.  Excellent 
salary  and  benefits.  Send  cover  letter, 
resume  and  salary  requirements  to  Box 
07989,  Editor  &  Publisher  by  Decem¬ 
ber  13,  1996.  Equal  Opportunity 
Employer. 


PROMOTION  MANAGER 
Join  a  top  newspaper  marketing  team 
in  resurging  Southern  California.  Ideal 
candidate  will  possess  excellent 
supervisory,  writing  and  editing  skills 
and  handle  multiple  priorities.  Experi¬ 
ence  in  development  of  effective  con- 
:  Sumer  and  advertiser  marketing  pro- 
;  grams  and  materials  required.  Fax 
j  resume  and  salary  expectations  to  Joe 
i  Frederickson,  marketing  directar.  The 
:  Press-Enterprise,  3512  Fourteenth 
■  Street,  Riverside,  CA  92501 .  (909) 
i  782-7721. 

SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


NEW  MEDIA 


DETROIT  NEWSPAPERS 
NEW  MEDIA  DEPARTMENT 
Detroit  Newspapers,  agent  far  The 
Detroit  News  and  Detroit  Free  Press,  is  a 
partnership  owned  equally  by  Knight- 
Ridder  and  Gannett.  Detrait  Newspa¬ 
pers  conducts  the  business  operations 
(advertising,  circulation,  marketing  and 
production)  of  The  Detroit  News  and 
Detrait  Free  Press. 

PRODUa  MANAGER 

REAL  ESTATE  ONUNE 
The  small  but  expanding  New  Media 
department  of  Detroit  Newspapers  has 
an  immediate  opening  for  a  results- 
oriented  real  estate  advertising  pra- 
fessional  wha  can  bridge  the  gap 
between  interactive  advertising  an  the 
World  Wide  Web  and  the  traditional 
world  of  newspapers.  As  the  business 
agent  for  The  Detroit  News  and  The 
Detroit  Free  Press,  Detroit  Newspapers' 
New  Media  department  offers  an  excit¬ 
ing  work  environment,  competitive  com¬ 
pensation  and  excellent  benefits. 

The  Product  Manager  will  be  the  point 
person  for  the  business  development  of 
an  interactive  residential  real  estate 
service  that  will  serve  metro  Detroit. 
Responsibilities  include:  relationship 
building  with  brokers  and  agents; 
coordination  of  all  sales  efforts; 
coordination  of  all  technical  interfaces; 
development  of  seminars  and  other 
training  forums  and  coordination  of  all 
outside  vendors. 

The  successful  candidate  must  have 
experience  in  the  real  estate  industry 
and  be  comfortable  and  experienced 
with  computer  online  services.  Position 
demands  outstanding  presentation 
skills,  ability  to  communicate  technical 
concepts,  excellent  follow-through  skills 
and  the  ability  to  handle  multiple  pro¬ 
jects  to  meet  deadlines.  College  degree 
required,  advanced  degree  preferred. 

This  full-time  position  offers  on 
excellent  compensation  and  benefits 
package,  a  diverse  and  challenging 
environment  and  opportunities  for 
career  development.  Please  send/fax 
your  resume,  noting  your  salary 
requirements  to:  Detroit  Newspapers, 
Human  Resources-New  Media  Posi¬ 
tion,  615  W.  Lafayette  Blvd.,  Detroit, 
Ml  48226.  (313)  223-3209.  Equal 
Opportunity  Employer. 


NEWS  EDITOR 

News  Editor  is  being  sought  for  web 
site  created  by  Plain  Dealer  New 
Media.  Editor  must  have  background 
.  in  newspapers  as  well  as  Internet  expe- 
i  rience.  Candidate  will  be  selecting 
I  stories  for  Home  Page,  monitoring  com- 
I  munity  news,  and  reacting  to  breaking 
i  stories.  Daily  newspaper  experience  is 
;  essential  and  good  headline  writing  is 
i  a  must.  Prefer  candidate  who  comes 
i  from  competitive  morning/afternoon 
:  market.  Plain  Dealer  New  Media,  Attn: 
:  Eliza  Wing,  1111  Superior  Ave.,  Suite 

•  1610,  Cleveland,  OH  44114. 

E-mail:  Eliza@Pdnewmedia.com. 

1  If  you  think  you're  going  to  make  it,  you 

•  better  hang  onto  yourself. 

David  Bowie 


PREPRESS  PRODUCTION  MANAGER 
Independent  Zone  3  newspaper  look- 
ing  for  a  hands-on  manager  to 
supervise  our  evening  shift  od-building, 
composing,  camera  and  platemaking 
departments.  Successful  candidate  wiH 
possess  strong  organizational  and  peo¬ 
ple  skills.  Experience  with  Macintosh- 
based  Ad  production  a  plus.  Must  have 
at  least  3  years  management  experi¬ 
ence  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 


PRESSRCX)M 


Beautiful/Warm  Southwest  Florida 
PRESSMAN  NEEDED! 

The  Sun  Herald  currently  has  positions 
open  in  the  pressroom.  A  minimum  of 
five  years  experience  on  web  newspa¬ 
per  offset  press's  reauired.  GOSS 
URBANITE  experience  helpful  but  not 
necessary.  If  you  enjoy  a  clean,  safe 
work  place  and  hove  no  fear  of  a  fast 
paced  work  schedule,  call/write  Steven 
Loock,  pressroom  superintendent.  The 
Sun  Herald,  23170  Harborview  Road, 
Port  Charlotte,  FL  33980,  (941)  255- 
8117.  Pre-employment  drug  test 
required.  The  Sun  Herald  is  a  drug  free 
work  place. 


EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  operator  for  Goss  Metroliner 
offset  press.  Excellent  quality  of  life, 
low  cost  of  living  and  a  great  package. 
Send  resume  and  references  to  me 
Clarion-Ledger,  P.O.  Box  40,  Jackson, 
MS  39205-0040,  attn:  Mike  Huffman. 


LEAD  PRESSMAN  NEEDED 

Requirements  needed: 

•  Goss  Urbanite  or  Goss  Community 
experience  needed 

•  Be  able  to  run  a  lot  of  4  color 
process  work 

•  Strong  mechanical  skills 

•  Able  to  lead  a  crew  and  instruct  and 
train  them 

•  Ability  to  operate  under  daily 
deadline  pressure. 

We  are  located  in  Southern  Maryland. 

We  offer  a  competitive  salary  and 

benefits  package.  Candidates  should 

fax  their  resumes  to  (301)  705-7481, 

or  call  Don  Critzmon  (301 )  645-9480. 


PLANT  MANAGER  sought  for  web  off¬ 
set  printing  plant.  Should  have  working 
knowledge  of  pre-press  and  press 
departments.  Send  resume  to  News 
Color  Press,  P.O.  Box  149,  Mount 
Gilead,  OH  43338. 


PRODUCnON/TECH 


:  WORKING  PRODUaiON  Manager  to 
i  oversee  press  and  composing  areas  of 
i  6-day-a-week  community  newspaper, 
i  The  successful  candidate  will  be  expe- 
i  rienced  in  offset  press  web  printing 
I  and  possess  prepress  and  camera/ 
i  darkroom  skills.  Send  resume  to  Bruce 
i  Frassinelli,  publisher.  The  Palladium- 
:  Times,  140  W.  1st  Street,  Oswego,  NY 
i  13126. 


E&P’s  Classified 


The  industry’s 
meeting  place. 
(212)6754380 
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CLASSIFIED  ADVERTISING  RATES 

Foreign/Postflons  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1996 


UNEADS 

1  week-$8.60  per  line 

2  weel(s-$7.60  per  Kne,  per  Issue. 

3  weel(s-$6.65  per  line,  per  Issue. 

4  weel(s-$5.75  per  line,  pe'  Issue. 


POSITIONS  WANTED 

1  weel(-$4.30  per  Hne 

2  weel<s-$4.10  per  Mne,  per  Issue. 

3  weeks-$3.X  per  Hne.  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


Add  $10.CX)  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  odditionol  line  in  copy.  Count  os  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion;  t  time.  $100;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name - 

Company _ 

Address - 

City _ 

State _ 

Zip _ 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


POSITIONS  WANTED 

ADMINISTRATIVE 

EDITORIAL 

DYNAMIC,  Marketing,  Advertising, 
Circulation,  New  Product  Development 
professional,  seeks  creative  New 
Media  experience.  Reply  to  Box 
07970,  Editor  &  Publisher. 

COLUMNIST,  humorist,  editorialist, 
seeks  easy,  high-paying  job.  Will  con¬ 
sider  California  job  meeting  half  of 
those  criteria.  QuarkXPress.  Box 

07996,  Editor  &  Publisher. 

MULTI-NEWSPAPER  leader,  strong  in 
new  product  development,  editorial 
and  production  seeks  to  relocate  to 
Virginia/North  Carolina  area.  Reply  to 
Box  07981 ,  Editor  &  Publisher. 

NEW  PRODUCTS,  specialty  pub¬ 
lications  and  multi-product  editorial 
management.  Strong  in  business  writ¬ 
ing.  Magazine  experience.  Maryland/ 

Virginia  desired.  Reply  to  Box  07982, 

Editor  &  Publisher. 

No.  of  Insertions: 


Amount  Enclosed:  S. 


Editor^ 

PUBLISHER 

1 1  West  19th  street,  NY,  NY  10011.  212)  675-4380,  FAX  (212)  929-1259. 


YELLOW  PAGES  can  be  a  profitable 
and  complimentary  niche  center  to 
your  newspaper  operation.  I  know 
because  I  hove  managed  both.  If  your 
company  has  considered  yellow  page 
publishing  I  can  help  you  analyze  your 
market,  competition  and  offer  some 
gutsy  start  up  options.  You'll  control  it, 
I'll  set  it  up  and  manage  it.  Available 
and  willing  to  relocate  after  January, 
1 997.  Geography  not  as  important  as 
your  desire  to  build  a  successful  long 
term  operation.  Let's  talk.  Write  to  Box 
07991 ,  Editor  &  Publisher. 


EXECUTIVE  SPORTS  EDITOR  at 
100,000  AM;  Strong  manager, 
organizer,  energetic  leader.  APSE 
awards  for  Best  Daily  and  Sunday 
sections.  Major  metro  desk  experience. 
Interested  in  quality?  Want  a  section 
with  smack  that  goes  beyond  stats? 
Family  man  looking  for  a  place  to  call 
home.  Reply  to  Box  07974,  Editor  & 
Publisher. 


History  is  the  autobiography  of  a 
madman. 

Herzen 


EXECUTIVE  EDITOR:  Aggressive, 
oward-winning  editor  seeks  senior-level 
post  on  Zone  2  daily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
develapment,  strong  local  content  and 
compelling  packaging.  Box  07990, 


PRO  WRITER,  Editor,  and  Trainer  - 
BusinessAech  and  Training  Materials. 
Author  of  4  books  and  dozen  articles. 
Resume,  clips  available. 

J.G.  Patterson 
(cogent@indirect.com) 
http:/ / www.goodnet.com/ -cogent 


EXPERIENCED  Editor,  columnist, 
teacher,  gifted  writer,  seeks  editing, 
editorial-writing  position  in  California. 
QuarkXPress.  Box  07995,  Editor  & 
Publisher. 


PHOTCXSRAPHY 


PHOTOGRAPHER  wants  to  move  out 
west.  Award-winner,  with  over  2  years 
daily  experience  seeks  quality  minded 
newspaper  ar  magazine  position  in 
Zones  7-9.  Likes  a  challenge.  Contact 
Aaron:  biga@iland.net  or  (816)  829- 
0939. 


The  newspaper  industry’s 
meeting  place.  (212)  675o4380 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specitic  identitication 
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Recalling  The  Days 
Of  The  Typewriter 


WHEN  I  WAS  a  rookie 
reporter  at  the 
Associated  Press,  I 
found  myself  in 
front  of  a  Royal 

typewriter,  a  machine  as  fast  as  Uxlay’s 
wonder  horse.  Cigar. 

I  was  so  addicted  to  its  boxed  keys 
that  my  colleagues  would  swipe  it 
when  1  went  to  the  water  cooler  or 
retired  to  the  restroom. 

On  one  occasion,  with  a  bit  of  fen- 
fare,  I  rolled  the  Royal 
to  the  bathroom  with 
me. 

I  now  have  15  assort¬ 
ed  typewriters  perched 
in  important  places  in 
my  city  apartment,  in 
various  states  of  use. 

There  is  a  shiny 
1920s  portable  Corona 
sitting  in  my  hallway,  a 
couple  of  1 930s  bulky 
Oliver  standards  from  Chicago,  and  vari¬ 
ous  others  that  1  love  to  look  at. 

1  oil  them,  poke  at  them,  and  some¬ 
times  type  something  to  remind  myself 
of  what  it  used  to  be  like  to  pound  my 
thoughts  on  paper. 

Now,  of  course,  1  am  a  journalistic 
processor,  sending  this  graph  over 
there,  bringing  that  one  back  here.  Still, 

1  want  to  believe  that  better  pro.se  was 
produced  at  typewriters. 

It  also  seemed  to  me  that  the  louder 
you  hammered  at  the  keys,  the  more 
active  the  verb. 

In  feet,  every  time  I  write  a  story,  my 
wife  figures  I’m  going  to  bust  up  my 
computer,  as  1  desperately  try  to  recre¬ 
ate  my  days  at  my  AP  Royal. 

1  get  like  Forrest  Gump  every  time  I 
read  an  article  about  the  days  when 
every  newsroom  on  deadline  sounded 
like  a  car  factory. 

My  latest  round  of  reminiscing  began 
last  year  when  word  spread  that  Smith 
Corona,  a  historic  name  in  typewriter 
journalism,  had  gone  bankrupt.  It  was 


Wolper,  professor  of  joumalistn  at  the 
Newark  campus  of  Rutgers 
University,  covers  campus  journalism 
and  other  topics  for  E&R 


like  losing  a  childhood  friend. 

Reporters,  which  is  what  journalists 
used  to  call  themselves  20  years  ago 
when  stories  were  more  important 
than  the  people  who  wrote  them, 
shared  memories  of  smoke-filled  news¬ 
rooms.  Even  though  no  one  had  any 
desire  to  return  to  them. 

A1  Ashforth,  a  novelist  who  worked  at 
the  New  York  Times  during  the  sixties, 
said  it  took  an  organized  mind  to  knock 
out  precise  prose  on  deadline. 

“We  used 
Underwoods,”  he 
recalled.  “We’d  write 
everything  in  triple 
space,  and  the  copy 
boys  would  grab  it 
after  every  graph. There 
was  no  going  back.  It 
was  a  quick  way  to  get 
a  heart  attack.” 

Darryl  Rehr,  a  televi¬ 
sion  producer  who 
publishes  ETCetera,  the  magazine  of  the 
Early  Typewriter  Collectors  Association, 
says  typewriters  are  great  for  one’s  psy¬ 
che. 

“Writing  on  a  typewriter  is  intellectu¬ 
al  and  physical  at  the  same  time,”  Rehr 
said  from  his  home  in  Los  Angeles. 

He  has  a  house  full  of  antique  type¬ 
writers,  but  uses  them  only  to  write 
down  ideas  and  notes  to  himself. 

“As  much  affection  as  1  have  for 
them,  1  have  to  use  my  computer  to 
write  television  scripts  and  publish  my 
magazine,”  he  laughed.  “But  the  one 
thing  you  can  say  about  typewriters  is 
that  you  didn’t  need  to  keep  a  pile  of 
reference  b(X)ks  next  to  you  to  use 
them.” 

There  is  a  theory  in  the  land,  of 
course,  that  anyone  who  has  spent  a 
lifetime  at  a  typewriter  will  never  be 
able  to  nudge  his  way  onto  the  new 
Information  Highway. 

“That’s  just  a  bunch  of  bunk,” 
laughed  Mardo  Williams,  a  91 -year-old 
writer  who  taught  himself  the  comput¬ 
er  when  he  was  87  so  he  could  write  a 
book  about  his  1 10-year-old  mother. 

Williams,  who  once  was  a  columnist 
at  the  Columbus  (Ohio)  Dispatch,  turns 
out  more  copy  in  a  day  than  he  used  to 


in  a  week. 

“It  takes  but  a  minute  to  change  my 
work  now,”  he  informed  me,  acting  like 
a  newborn  nerd. 

“I  can  knock  out  a  new  piece  in  no 
time  at  all.  When  I  was  a  reporter,  it 
wasn’t  this  easy  at  all.” 

There  is  a  danger,  of  course,  1  warned 
him,  about  those  newfangled,  gazillion- 
byte  contraptions.They  trick  you  into 
believing  that  everything  you  write  is 
perfect.  All  you  need  to  do  is  press  a 
few  buttons.  He  didn’t  care. 

When  we  all  used  typewriters,  you 
couldn’t  hide  your  mistakes  from  your¬ 
self.  Your  typos  were  right  there  on  the 
page.  Especially  on  deadline.There  was 
nothing  you  could  do  but  X  it  out  and 
go  on.  If  things  got  too  tense,  you’d  pen¬ 
cil  in  the  correct  spelling  over  the  X’s. 

Then  the  copy  editor,  a  gnarled  per¬ 
son  with  an  encyclopedic  mind,  would 
look  over  his/her  biftxrals  across  the 
newsroom  and  point  a  crooked  finger 
at  you  and  save  your  life. 

Now,  everyone’s  prose  looks  great. 

No  matter  how  badly  you  write  it.  The 
copy  people  have  to  force  themselves 
to  be  more  alert.There  are  no  scribbled 
warnings  on  paper. 

I  miss  the  relationship  I  had  with  my 
AP  Royal.  It  was  always  there  for  me, 
even  when  the  ribbon  chocked  on 
some  of  my  best  woik. 

But  my  words  didn’t  disappear  once 
they  were  delivered  to  their  appointed 
destination.There  was  no  need  to 
Control  Save  everything.  There  were  no 
carpal  syndromes  to  worry  about.  It 
was  a  safer  time. 


Weekly  TV  series 
from  Post,  MPT 

The  WASHINGTON  POST  Co.  and 
Maryland  Public  Television  (MPT) 
have  joined  forces  to  produce  a  weekly 
half-hour  public  television  series  on 
health  and  environmental  issues.  The 
series  is  underwritten  by  the  Heinz 
Family  Philanthropies  and  will  appear 
nationally  on  the  Public  Broadcasting 
Service. 


Journalist 
remembers  what 
it  used  to  be  like 
to  pound  his 
thoughts  on 
paper 
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SPECIAL  l6SUiS 


The  industry's  most  comprehen¬ 
sive  compilation  of  awards, 
scholarships  and  contests  -  more 
than  500  national  and  international 
honors  -  available  to  journalists  and 
other  newspaper  professionals  dur¬ 
ing  1997.  Listings  include  descrip¬ 
tions,  requirements,  deadlines  and 
contacts  for  registration  or  more 
information.  This  is  a  section  that's 
referred  to  throughout  the  year  as 
award  winning  work  is  produced. 

What  is  the  state  of  the  newspa¬ 
per  industry?  This  annual 
review  and  forecast  will  look  at  the 
impact  of  the  most  important  news¬ 
paper  industry  stories  of  1996;  and 
newspaper  executives  will  tell  what 
they  see  happening  in  1997.  Also 
included  in  this  special  issue  are: 
Supreme  Court  decisions  and  con¬ 
gressional  legislation  affecting 
newspapers,  advertising  forecasts, 
ownership  changes,  financial  out¬ 
looks,  technological  changes ...  and 
much  more.  It's  the  issue  that  puts 
everything  in  perspective  as  we  kick 
off  the  new  year! 


25^  Annual 

JOURNAUSM  AWARDS 
AND  FELLOWSHIP 

Directory 

December  28 


Newspaper  Industry 


lEW  AND 
FORECAST 

January  4 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 


Advertisers: 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories. 
Supplement  your  regular  E&P  schedule;  reserve  space  today! 


•  Journalism  Awards  and  Fellowship  Directory  •  Newspaper  Industry  Review  and  Forecast 

Space  Deadline:  December  9  Space  Deadline:  December  19 

Material  Deadline:  December  16  Material  Deadline:  December  23 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  ext.  155  or  your  local  E&P  representative. 


Ad  Rates* 

Full  Page  . $3,620  1/3  Page . $1,525 

2/3  Page . $2,825  1/4  Page . $1,265 

1/2  Page . $2,135  ...or  your  E&P  contract  rate  applies. 

Color  Rates* 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge: 

One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 

*  1996  rates.  Call  for  Review  and  Forecast  rates. 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


The  many  colors  of  New  England. 

Fall,  winter,  spring  or  summer,  every  season  Whether  it’s  the  warmth  of  summer  or  the  chill  of 
holds  a  wealth  of  advertising  opportunities  winter  ski  slopes.  New  England  is  the  place  for 
for  smart  retailers  in  New  England  Newspapers,  increased  sales  and  steady  profits. 

Place  your  ads  in  these  New  England  Newspapers 
and  tap  into  the  treasure  of  the  Northeast. 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwallr)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 
Sun-Journal  (M) 

Sunday-Sun  journal  (S) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterpwise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Community  Newspaper  Co.  (Needham)  (D&W) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worchester)  (M&S) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 

RHODE  ISLAND 

The  Newport  Daily  News  (E) 

Providence  Journal-Bulletin  (M&E) 

The  Providence  Sunday  Journal  (S) 

The  Westerly  Sun  (E) 

VERMONT  Eyy 

Rutland  Herald  (M&S)  v  ^  V 


V) 


t 


O 


V) 


